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Derailed

EDITORIAL

Just as the world was seeing some signs that the Coronavirus 

pandemic could become endemic, meaning we could live with it 

just like other deadly diseases such as malaria and tuberculosis 

as long as we get the COVID-19 vaccines, Russia’s aggression 

towards Ukraine worsened and escalated to a full-blown 

invasion.

The 27-member EU nations and other countries around the 

world had agreed to impose economic sanctions against Russia 

but it remains defiant, continuing the assault against Ukraine. 

Remarkably, the Ukrainians have taken a unified stand against 

Russia to defend their freedom and democracy, their families 

and loved ones, taking up arms against their aggressor despite 

their limited military knowledge and supplies, a heroic deed 

indeed.

Millions of Ukrainians have since been displaced internally and 

an estimated 7 million more are likely to seek refuge on 

neighboring countries around Europe. Airlines have been told 

to avoid the Russian airspace temporarily and Russian aircraft 

are banned from entering the EU zone. Additionally, the EU said 

it will spend €450 million on weapons and equipment for 

Ukraine. 

Lives have been lost, landmarks and icons, including that of 

Ukraine’s pride, the Antonov AN-225 Mriya (dream in 

Ukrainian), the world’s largest aircraft which can carry up to 640 

tons, dubbed as the workhorse of the air cargo industry.

Antonov AN-225, the only one of its kind in the world, was 

parked at Gostomel airfield near Kiev, the capital of Ukraine, 

when it was destroyed during a Russian attack. Reports said it 

could take five years to repair the plane costing at least $3 

billion.

Ukrainian Foreign Minister Dmytro Kuleba tweeted, “This was 

the world’s largest aircraft, AN-225 ‘Mriya’ (‘Dream’ in 

Ukrainian). Russia may have destroyed our ‘Mriya’. But they will 

never be able to destroy our dream of a strong, free and 

democratic European state. We shall prevail!”

The conflict between the two former Soviet states have forced 

many flights, cargo included, to be rerouted, further disrupting 

the supply-chain which is on a critical mission to deliver COVID-

19 vaccines, other medical essentials and supplies.

Undoubtedly, this could derail efforts to curb the pandemic and 

global economic recovery efforts. Instead, it would lead inflation 

on food prices, energy, etc., to go even higher, apart from 

unimaginable humanitarian toll.

May the path to peace be found soon. 
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edor Novikov graduated from university majoring in 

analytics, at the same time, paying particular attention to 

languages. Fresh out of university, he began his career as a 

logistics specialist of Borets Company, LLC in 2010 

responsible for supply-chain development and precise 

attention to import-export flows to/from Russia and 

international logistics. 

He joined the international team of AirBridgeCargo Airlines (part of Volga-

Dnepr Group) as analyst in Route Network and Fleet Development 

Department in 2012 and built a career up to the position of Marketing 

Director, Volga-Dnepr Group. 

“I think that a major part of my career path is driven by my innovative, 

forward-thinking, and result-oriented approach towards work, coupled with 

leadership skills (which I work on to upscale), personal commitment, and 

business-related knowledge. At the same time, I still pay particular attention 

to lifetime learning – I am a Master of Science (PhD in 2018) in Organizational 

management (transport) at Moscow State Technical University of Civil 

Aviation, have broadened and deepened my knowledge with IATA CEIV 

Certificate (2016), IATA Cargo IQ Certificate (2015), IATA Quality, Audit and 

Risk management, Temperature-Controlled Cargo Operations diplomas, and 

Various Executive Management Development Courses, both in-house and 

external,” he tells Air Cargo Update. 

Fedor’s hobbies include jogging as it helps him relax. He is also a big fan of 

swimming. 

“I love jogging as this is the perfect time for me to relax, think over everything 

what is on my mind, structure it and head for a new day. I am also a huge fan of 

swimming and have been preparing for triathlon competition, however, the 

pandemic has slightly changed my plans. Hopefully with the ease of situation I 

will be able to move one step closer towards my goal.”

Fedor believes that being agile, resilient and taking an extra mile is the 

solution to battling COVID-19 in the air cargo industry,

“I think the company, as well as all the workers, have become more agile and 

resilient. It seems like there is a solution to every problem, sometimes you just 

have to go an extra mile, but everything is possible. Also, the pandemic has 

shifted our mindset and served as a trigger to go beyond our regular air freight 

services embracing the whole spectrum of logistics solutions and the whole 

supply chain journey.  This is not only about the company but also about the 

people who are behind the scenes and ramp up this ‘forward motion’”.

Fedor is a fan of Elon Musk, CEO and Founder of Tesla Company. He believes 

Musk to be one of the forward-thinkers who goes beyond his time. According 

to Fedor, Musk’s revolutionary ideas are transforming our world and might 

influence the way people we live in future.  

“One of my favorite quotes is – ‘We need to figure out how to have the things 

we love, and not destroy the world’ as it echoes not 

only my beliefs but also Volga-Dnepr’s DNA and 

values – my second home and family. We have spent 

a lot of time thinking how we could adapt our 

strategy, map out ESG focus to guarantee life-saving 

logistics solutions for our customers worldwide.

“2021 has been challenging both from professional 

and personal perspective. But this has also been the 

year of massive opportunities and rapid growth. We 

think that 2022 will not be easier, however logistics 

has never been an easy industry to work in. There is 

something new every day and this is what still 

fascinates me – lifetime learning and ability to 

develop,” Fedor concludes.

AirCargoUpdate
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Fedor Novikov
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“I love jogging as this is the 
perfect time for me to relax, 
think over everything what is 
on my mind, structure it and 
head for a new day. I am also 
a huge fan of swimming and 
have been preparing for 
triathlon competition, 
however, the pandemic has 
slightly changed my plans. 
Hopefully with the ease of 
situation I will be able to 
move one step closer towards 
my goal.”

Jogging & swimming 
for this Volga-Dnepr 
Group Marketing Director
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FRANKFURT, Germany: Lufthansa Cargo announced it’s going completely paperless on 

shipments starting 27 March 2022 in line with the International Air Transport 

Association’s 2020 industry goal of going 100 percent digital on air waybills (eAWB) by 

the end of this year.

Lufthansa Cargo said all shipments on feasible lanes will be carried with eAWB starting 

this summer. It will also introduce a “paper-to-eAWB” service, through which the few 

remaining paper-based AWBs will be digitized at shipment acceptance and then 

continue to accompany the shipment as an eAWB. 

“Over the past few years, we have driven many digitization initiatives in the air cargo 

industry. In fact, eliminating paper AWBs in the future could be one of the most 

important steps. A majority of our customers already use eAWB exclusively. With the new 

service, we can now easily take all customers with us on our digitization journey and 

enable them to take the step towards paperless transports as well,” explains Ashwin Bhat, 

Chief Commercial Officer at Lufthansa Cargo. 

Dr. Jan-Wilhelm Breithaupt, Vice President Global Fulfillment Management Lufthansa 

Cargo, said the company is very pleased in achieving in its goal of transporting paperless 

shipments.

“Our goal is to make communication with our customers easier, faster and better with 

the help of our digital services. We have implemented the eAWB process as an industry 

standard of IATA continuously and worldwide 

at Lufthansa Cargo since 2014. A five-year data 

quality initiative that effectively de-cluttered 

the data interface between customers and 

Lufthansa Cargo was, among other things, an 

important  cornerstone that  enabled 

sustainable eAWB penetration and consistent 

top positions in global rankings,” he said. 

Lufthansa’s newly-introduced service is 

mandatory on feasible lanes for all forwarding 

companies that do not yet use electronic air 

waybills. 

Routes that are eAWB-feasible are those for 

which the regulatory basis for the use of 

electronic air waybills is in place. This means 

that all shippers who have not been able to use 

eAWB so far due to their own infrastructure can 

also switch to paperless transports. 

If local regulations in a country require the 

presentation of a paper AWB, Lufthansa Cargo 

will re-produce the AWB and it will accompany 

the shipment on the flight. In addition to more 

efficient  transport  routes  and faster 

information flows, paper is also saved during 

transports. This sustainability aspect also plays 

into the United Nations' sustainability goals 

"Climate Action" and "Industry, Innovation and 

Infrastructure," to which Lufthansa Cargo has 

committed itself along with other goals.

Lu�hansa Cargo now 
only flies with electronic 
air waybills 

Global air cargo makes a modest sta� to 2022
LONDON, Great Britain: Against a backdrop of continuing market uncertainties, 

general air cargo volumes in January 2022 recorded a modest 0.1% increase in 

chargeable weight compared to the opening month of last year, according to the 

latest industry analysis by CLIVE Data Services. 

Cargo capacity in January 2022, compared to the first month of 2019, was -4%, and 

up +6% versus January 2021, while CLIVE’s ‘dynamic loadfactor’ – which measures 

both the volume and weight perspectives of cargo flown and capacity available to 

produce a true indicator of airline performance – stood at 62%, +1% pts higher than 

in January 2019, but -6% pts below the opening month of last year.

Airfreight rates remained high, compared to the pre-Covid level, at +156% in January 

2022 versus January 2019, although this was the first time in six months that the gap 

with pre-pandemic rates declined month-over-month, following December’s 

+168% rise. Compared to January 2021, air cargo rates last month were +41%.

CLIVE, which earlier this month was acquired by Xeneta, the leading ocean and air 

freight rate benchmarking, market analytics platform and container shipping index, 

advises the air cargo market to be cautious before drawing strong conclusions based 

on January’s performance. 

“We see this as a respectful start to 2022 by an air cargo market still dealing with 

uncertainties caused by Covid, as sick-leave and quarantine rules continued to affect 

many industries and countries. We can see that the global air freight supply chain 

remains fragile, with airlines cancelling flights upfront because of the lack of crew. 

January has also reminded us that Covid isn’t the industry’s only concern,” said Niall 

van de Wouw, formerly Managing Director of CLIVE and now Chief Airfreight Officer 

at Xeneta.

“During the month, we saw other aviation 

disruptors, including 5G concerns in the U.S, 

ext reme winter  weather  condi t ions 

impacting flight schedules, and Chinese New 

Year, which began two weeks earlier than in 

2021. Measured against all these factors, 

January’s performance shows there is still a 

good degree of resilience in the global air 

cargo market,” he added.

Source: CLIVE Data Services, now part of Xeneta 

New year, same story:
January 2022 global air cargo volumes, capacity 
load factor rates developments (Weeks 1-4 of 2022 
compared to same weeks in 2021 & 2019
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Dubai, UAE: More than 250,000 pieces of cargo are 

carried each day by Emirates SkyCargo— from life-

saving medicines to tasty and fresh produce from 

across the world. 

But weeks leading up to Valentine’s Day, the carrier 

is loaded up with beautiful flowers, delectable 

chocolates, pricey watches and jewelry, high-end 

perfumes and the latest on electronic gadgets 

despite the pandemic. 

This year, Emirates SkyCargo again gladly became 

the conduit between people and their loved ones 

to safely transport Valentine’s Day gifts all over the 

world.  

"Emirates SkyCargo is an important facilitator of 

cross-border trade and commerce across the 

world. However, on a more individual level, we also 

play a role in spreading joy in people’s lives. During 

the two or three weeks leading up to Valentine’s, 

we always see a sharp increase in the transport of 

popular gifts for Valentine’s Day such as flowers, 

per fumes  and chocolates .  We take  our 

commitment to delivering smiles around the world 

very seriously," said Dennis Lister, Emirates VP 

Cargo Commercial Development.  

Here are the top five commodities that were 

transported on Emirates SkyCargo for Valentine’s Day: 

 Flowers: Flowers and roses in particular are by far the 

most popular gifts for Valentine’s Day and in the month of January 2022 more 

than 3,000 tons of flowers were flown by Emirates SkyCargo freshly harvested 

from farms in Kenya, Ecuador, Colombia, Ethiopia and many other countries. A 

majority of the flowers are first flown to the Netherlands, home to the world’s 

largest flower auction market, and then redistributed to other global markets. 

Chocolates: Another universal favorite, chocolates are popular gift options, not 

just for Valentine’s Day but for other celebrations as well. In 2021, Emirates 

SkyCargo transported more than 150 tons of premium chocolate around the 

world during the months of January and February with a sharp surge during the 

week before Valentine’s Day. Brussels, Zurich and Düsseldorf are the main 

European points where chocolates are loaded on Emirates’ flights ahead of 

Valentine’s Day. Closer to our home, Beirut is also a major exporter of chocolates 

catering to markets in the Middle East. 

High-end perfumes: Perfumes are also in high demand as gifts in the weeks 

leading up to the big day. Over the last week of January alone, Emirates SkyCargo 

moved more than 200 tons of high-end perfumes from cities in France, Spain, 

Switzerland and the Netherlands to the rest of the world, just in time to stock 

retail shelves ahead of Valentine’s Day.  

Watches, Jewelry: High-end watches, jewelry and accessories are also favored 

gifting options for special occasions. Between mid-January and early- February 

there is a marked increase in the volume of high-end watches and other 

accessories that are shipped on Emirates’ flights. Zurich, Geneva and Hong Kong 

are the main points of origin for watches that are then distributed to the rest of 

the world.  Last year, Emirates SkyCargo transported more than 1,200 tons of 

high-end watches in January and February. 

Electronic gadgets: Last but not the least electronic gadgets and especially items 

such as mobile phones are also in high demand as gift items for Valentine’s Day 

with shipments witnessing a rush in the last few days to Valentine’s Day. In the 

two-week period leading up to Valentine’s Day, Emirates SkyCargo flew more 

than 1,500 tons of electronic gadgets from manufacturing destinations in Asia to 

consumer markets across the world.  

Emirates SkyCargo is the air freight division of Emirates, offering cargo capacity 

to customers over a global network of more than 140 destinations across six 

continents.

GLOBAL NEWS

Tons of flowers, chocolates, watches & 
jewelry, pe�umes and electronic gadgets 
fly aboard Emirates SkyCargo in time for 
Valentine’s Day

AirCargoUpdate

Ga�ner forecasts worldwide IT spending to reach $4.5 trillion in 2022 
DUBAI, UAE: Worldwide IT spending is projected to total $4.5 trillion in 

2022, an increase of 5.1% from 2021, according to the latest forecast by 

Gartner, Inc., a leading global tech and research consulting firm.

Despite the potential impacts of the Omicron variant, economic recovery 

with high expectations for digital market prosperity will continue to 

boost technology investments.

“2022 is the year that the future returns for the CIO,” said John-David 

Lovelock, distinguished research vice president at Gartner. “They are now 

in a position to move beyond the critical, short-term projects over the 

past two years and focus on the long term. Simultaneously, staff skills 

gaps, wage inflation and the war for talent will push CIOs to rely more on 

consultancies & managed service firms to pursue their digital strategies.” 

Gartner forecasts that the IT services segment – which includes 

consulting and managed services – is expected to have the second 

highest spending growth in 2022, reaching $1.3 trillion, up 7.9% from 

2021. Business and technology consulting 

spending, specifically, is expected to grow 10% in 

2022.   

Through 2025, organizations will increase their 

reliance on external consultants, as the greater 

urgency and accelerated pace of change widen 

the gap between organizations’ digital business 

ambitions and their internal resources and 

capabilities, according to Gartner.

In 2020, within the enterprise application 

software market, the cloud market became larger 

than non-cloud market for the first time, due in 

part to the coronavirus pandemic. By 2025, 

Gartner expects it to be double the size of the 

non-cloud market.
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PARIS, France: ECS Group's subsidiary, 

the Miami-based Globe Air Cargo, is now 

responsible for all cargo sales and 

administrative services connected to Azul 

Cargo’s entire US business, including 

flight operations. 

Azul, Brazil’s largest air cargo transport 

company, operates an A330 passenger 

and passenger-to-freighter fleet out of 

Fort Lauderdale-Hollywood International 

Airport (FLL) and Orlando International 

Airport (MCO), to Viracopos-Campina 

International Airport (VCP), Brazil, nine 

times a week, and is licensed to carry all 

types of commodities.

In addition to steering and growing Azul's 

cargo business out of its online gateways, 

the GSSA has clear plans to also develop 

the airline's business from offline U.S. 

destinations with dedicated Azul sales 

representatives.

"We are thrilled to represent Azul which is 

a fast growing and very dynamic Brazilian 

carrier with a lot of ambition. We have 

established a dedicated team here at 

Globe Air Cargo, to support and develop 

Azul Cargo's U.S business to Brazil and 

look forward to creating synergies with 

our ECS Group colleagues representing 

Azul in Argentina and Europe," Danny 

OLYNICK, Regional VP North America for 

Globe Air Cargo, comments. 

"We aim to maximise Azul's revenues and 

support it in accessing new destinations 

across the United States, both online and 

offline. What is particularly attractive 

about Azul, is its focus on e-commerce 

cargo deliveries all the way through to the 

last mile across Brazil: a fascinating 

expanded network challenge that we are 

more than happy to participate in."

Juliano Martins, International Cargo Sales 

Manager at Azul Linhas Aéreas Brasileiras, 

n o t e d ,  “ A s  t h e  l e a d i n g  c a r g o 

transportation company in Brazil, Azul 

Cargo is careful to select partners capable 

not only of providing the high service 

quality our customers know and expect, 

but also those with the vision and skill set 

to support our rapid expansion. In Globe Air Cargo, we are confident to have found an 

established, experienced partner for our U.S. business, and can expect a similar success to 

that we enjoy with other ECS Group partners.”  

AirCargoUpdate
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Volga-Dnepr Group sets eyes on Asia’s 
growing aerospace industry with Singapore 
Space & Technology Ltd. as pa�ner

SINGAPORE/MOSCOW: Volga-Dnepr Group (the Group), a leading company in the 

global air transport industry with expertise in integrated logistics services, has inked 

a Memorandum of Understanding with Singapore Space & Technology Ltd (SSTL) to 

support Singapore and other countries in Southeast-Asia, in the field of space 

logistics.

The agreement was officially signed during the Global Space and Technology 

Convention (GSTC) 2022 held in Singapore at the beginning of February, with the 

signing ceremony being attended by senior managers of both parties and the Trade 

Representative of the Russian Federation in the Republic of Singapore. 

The Group will be able to offer its integrated logistics services to support SSTL's 

network of space companies for the launch of their satellites, whereas SSTL will 

create more awareness of the Group’s services in the Singapore space ecosystem. 

With 30+ years of experience and competence in the aerospace sector, Volga-Dnepr 

will provide transportation and charter services for satellites, from manufacturing 

and assembly sites to required end destinations, covering, if required, design 

solution, first/last mile, terminal handling, customers clearance, to name a few. 

Oleg Novikov, Development Director, Southeast Asia of Volga-Dnepr Group, noted: 

“Within our Group, we strongly believe in partnerships that broaden capabilities and 

open new opportunities not only for two companies but also for the whole sector. 

The aerospace sector has been demonstrating positive dynamics amid the active 

development of satellites’ launch programs, ramped up by IoT (internet of things) 

penetration across various industries, mobile 

network spread, including 5G, and other 

forward-thinking projects. We are happy to 

be part of this challenging environment and 

spin aerospace logistics across the globe in 

the interest of our partners and customers.” 

Jonathan Hung, Executive Chairman of SSTL, 

comments: “Through this partnership, Volga-

Dnepr Group will work with SSTL to provide 

transportation and charter services for 

satellites, and support SSTL's network of 

space companies to navigate relevant 

regulatory requirements, providing an 

alternative option for satellite airlift. 

“To illustrate this, On 27 January 2022, the 

Ilyushin Il-76, an enormous freighter owned 

by Volga-Dnepr Airlines, carried a Synthetic 

Aperture Radar (SAR) satellite owned by 

Japanese-based Earth Observation space 

company, Synspective, a portfolio company 

in SSTL’s Space Accelerator Program. The 

freighter landed at Auckland International 

Airport, where the satellite is destined to be 

launched into orbit by New Zealand-founded 

space company Rocket Lab. This is a clear 

example of what SSTL and Volga-Dnepr 

Group can achieve together to support the 

Aerospace industry.”

Volga-Dnepr has been providing dedicated 

logistics services for the aerospace industry 

for more than three decades delivering 

satellites, aircraft spare parts and even parts 

of the fuselage. Throughout 2021 the Group 

delivered over 4,000 tons of aerospace 

equipment aboard its unique ramp freighters 

- An-124 and Il-76 and is set to support its 

customers further.

WFS gains Turkish Airlines’ cargo 
contracts in Dallas/Fo� Wo�h & Houston

PARIS, France: Worldwide Flight Services (WFS) has extended its cargo handling 

partnerships with Turkish Airlines in North America Dallas/Fort Worth and Houston.

In Dallas, WFS has commenced handling services for the airline’s four Boeing 777 

passenger flights to Istanbul. The new contract at Houston’s George Bush 

Intercontinental Airport will begin in March and will see the local WFS team handle 

3-4 freighter flights per week plus daily B777 passenger services to the Turkish city. 

WFS already holds a freighter ramp handling contract with the airline in Houston.

Overall, WFS expects to handle some 31,000 tons of cargo per annum for Turkish 

Airlines at the two airports.

“We are pleased to expand our relationship 

with Turkish Airlines in North America, 

where we also provide passenger handling 

services in Chicago. These contracts extend 

our existing cooperation in Houston, while 

Dallas/Fort Worth is a new station for WFS to 

provide service to Turkish Airlines. Our local 

teams are proud to have earned the trust of 

one of the world’s leading cargo carrying 

airlines, and we look forward to growing our 

partnership to other locations in the near 

future,” said Mike Simpson, Executive Vice 

President Americas at WFS.

WFS handles over 245,000 tons of cargo 

annually for airline clients in Dallas/Fort 

Wo r t h  a n d  H o u s t o n  a n d  p r o v i d e s 

warehouse and freighter ramp handling at 

both airports. WFS’ acquisition of US 

handler, Pinnacle Logistics, in September 

2021 has also added road feeder services to 

its portfolio, connecting Dallas and Houston 

and other major cargo gateways in North 

America.

GLOBAL NEWS

AirCargoUpdate
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said David Barker, dnata’s Divisional Senior Vice President for Airport 

Operations.

"Our new cargo facility will enable us to meet the rapidly growing demand 

for our efficient and reliable services, providing best-in-class solutions to 

our customers. In addition, it will help us continue to consistently deliver 

on our two core promises of quality and safety. We thank Schiphol 

Airport’s teams for their support and are looking forward to continuing our 

successful partnership to strengthen Amsterdam’s position as a leading 

cargo hub in the continent,” he added.

Jan Willem Weissink, Managing Director,Schiphol Commercial, said:  

"Amsterdam Airport Schiphol is Europe’s best-connected airport, with the 

most direct air destinations. The cargo operation is of critical importance 

to our airport’s network which became even more evident during the 

COVID pandemic. Together with dnata and other partners, Schiphol is 

working on a highly successful, efficient and sustainable cargo operation. 

We are delighted to have started the construction of dnata Cargo City 

Amsterdam for one of our most important partners in the cargo operation 

at Amsterdam Airport Schiphol". 

dnata Cargo City Amsterdam will be equipped with two separate 

automated storage and retrieval systems (ASRS), using the latest 

technology from Lödige Industries, for import and export with twelve 

stacker cranes. A total of up to 2,500 pallets will be stored here. In 

addition, a separate storage for ULDs will be serviced by four elevating 

transport vehicles (ETV).  

dnata will also make use of seven intelligent automated guided vehicles 

(AGV) to enable flexible and scalable ULD transport within the terminal. 

These AGVs, which represent a recent product innovation of Lödige 

Industries, will be applied here for the first time on a large scale. Another 

special feature will be the implementation of smart gates, which 

automatically record the volume and weight of all incoming 

consignments by scanning them in 3D, thus significantly speeding up 

handling and improving the quality of service.

All elements will be integrated into a comprehensive high performance 

warehouse management system to enable dnata to further grow its 

operations and service at Schiphol. The high level of automation will not 

only save dnata space and time, but will also increase safety and free up 

staff for higher-value tasks. 

As one of the world’s leading air services providers, dnata provides quality 

and reliable ground handling, cargo, catering and retail services at over 

120 airports in 14 countries.

Amsterdam, The Netherlands: Leading global air and 

travel services provider, dnata, is investing over €200 

million in a fully automated cargo center, the dnata 

Cargo City Amsterdam, at Amsterdam Airport Schiphol 

(AMS).

As one of the largest and most advanced facilities of its 

kind, dnata Cargo City Amsterdam will significantly 

enhance cargo capacity in The Netherlands and create 

new, direct jobs with dnata.  It will enable dnata and its 

customers to substantially expand operations and 

business, stimulating local economy and trade, the 

company noted.

Located at Schiphol South-East, the 
61,000 sqm. facility will include 
increased, 19,000 sqm. warehouse 
space, and be capable of processing 
over 850,000 tonnes of cargo 
annually. It will comply with the 
highest industry standards ensuring 
efficient and safe handling of all 
types of cargo, including 
perishables, pharmaceuticals, 
dangerous goods, mail, live animals, 
aircraft engines and vehicles. The 
facility is scheduled to become 
operational in 2024.
dnata Cargo City Amsterdam will be developed by 

Schiphol Commercial Real Estate and equipped by 

Lödige Industries with cutting-edge technologies. The 

project is Schiphol Real Estate’s largest ever commercial 

property development at AMS. Furthermore, the project 

will earn BREEAM excellent certification for sustainability 

and eco-friendly design of the facility.

Over the past years, dnata has continued to make 

strategic investments in its operations to further 

enhance its service offering. This included the opening 

of new, state-of-the-art cargo facilities in Manchester 

(UK), Karachi and Lahore (Pakistan), and additional cargo 

capacity and infrastructure in Brussels (Belgium), Sydney 

(Australia) and Toronto (Canada). In addition, this March 

dnata will open the second phase of the dnata City East 

project at London Heathrow (UK).

dnata currently provides passenger, ground handling 

and cargo services to 29 airlines at AMS. dnata The 

Netherlands’ customer-oriented team consists of 1,000 

aviation professionals, who assist over 1.5 million 

passengers, ensure the smooth operations of some 

8,000 flights, and handle 580,000 tons of cargo annually.

"We are thrilled to announce a massive, long-term 

investment in our cargo operations. dnata Cargo City 

Amsterdam will be a game changer in the regional cargo 

industry, delivering significant commercial benefits for 

our partners, their customers and the local economy,” 

dnata to invest over €200 million at Schiphol 
Airpo� to build the dnata Cargo City Amsterdam

GLOBAL NEWS
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PayCargo processed record $10 billion 
freight-related payments in 2021
Coral Gables, Florida, USA, from where he will lead a regional team 

focused on both payer and vendor business development in the North 

American East Coast Region. 

Pigeon brings global experience within the AP Moller Maersk Group, 

spanning commercial leadership roles throughout Latin America, 

China, Europe, and, most recently, the United States, including the role 

of Chief Commercial Officer at Sealand, a Maersk Company. 

“PayCargo is an exciting, fast-scaling, multi-modal ecosystem where 

any business from across the logistics industry can pay all of their 

providers instantly, and at no cost receive payments through one 

platform,” said Pigeon. 

“With the PayCargo system, customers do not have to worry about 

costly outdated payment processes such as requesting and tracking 

bank check deliveries, managing cash, and time-consuming credit 

application, which can also be costly. This is a unique value 

proposition that I think is critical for the future of the logistics industry, 

and which attracted me to this role.” 

PayCargo’s vision to transform the logistics industry payments 

landscape, is leading the way to facilitate a modern, cost-effective, 

and sustainable future for industry stakeholders across the value 

chain. 

"We are focused on supporting the ongoing digitisation of the 

industry and ensuring we are part of a sustainable future," said 

Eduardo Del Riego, PayCargo Chief Executive Officer. 

“We have experienced incredible growth as our users continue to 

share in our vision for a more efficient and streamlined supply chain. In 

order to sustain this level of growth and continue our best-in-class 

service to our clients, it is imperative that we have the right talent in 

place to help us achieve our ambitious objectives. Todd is a strategic 

appointment that will certainly help us to get this done.”

 

Coral Gables, Florida, USA:  PayCargo says it processed 

more than USD10 billion of freight-related payments in 

2021, a 250 percent increase from 2020.

In June, PayCargo announced a Series B investment of 

USD125 million by global venture capital and private equity 

firm Insight Partners, which is being utilized to fuel digital 

payment tools and services for platform users. 

The Series B investment came nine months after a Series A 

investment for USD35 million also by Insight Partners. 

The fintech leader has also announced the appointment of 

Todd Pigeon as Vice President – Sales over the North 

American East Coast Region further accelerating the growth 

of the company’s online payment platform.  

Pigeon will be based at PayCargo’s global headquarters in 

Abu Dhabi, UAE: Etihad Cargo, the cargo and logistics arm of the Etihad 

Aviation Group, has launched Forever Home, to support not-for-profit live 

animal at risk transportation. The new policy enables the UAE’s national 

carrier to consider requests from bona fide rescue and animal welfare 

organizations for not-for-profit transportation of animals at risk. 

“Forever Home reflects Etihad Cargo’s desire to assist in the relocation of 

live animal rescue missions, which may involve animals which have been 

abandoned, seized by authorities, or neglected, and can range from 

domestic animals to endangered species under CITES and the IUCN Red 

List– the multilateral treaty to protect endangered plants and animals,” said 

Martin Drew, Senior Vice President Sales and Cargo, Etihad Aviation Group. 

Forever Home significantly expands Etihad Cargo’s existing animal welfare 

and conservation policy, which commits to identifying and implementing 

actions to help prevent the illegal wildlife trade and encourage responsible 

sustainable tourism.

“As one of the first airlines to sign the United for Wildlife 

Transport Taskforce Declaration, Etihad Cargo has a 

strong track record in animal welfare,” said Drew. 

“Forever Home expands that commitment to cover all 

animals – whether they are pets, racehorses, or exotic 

species. All rescue requests will be subject to due 

diligence and, if approved, the rescue organisations or 

individuals can be assured of specialised animal 

transportation at the best possible rate.”

Etihad Cargo’s dedicated LiveAnimals and SkyStables 

products provide customised solutions for transporting 

animals and horses, from family pets to global 

conservation projects. Adhering to all regulatory 

requirements, Etihad Cargo ensures the safest 

treatment of all species entrusted in its care with 

dedicated handling, pallet build-up, and ramp transport 

by specially trained staff.

The launch of the policy further strengthens the nation’s 

commitment to the protection of animals, after highly 

respected Emirati conservationist and managing 

director of the Mohamed bin Zayed Species 

Conservation Fund, and managing director of 

Environment Agency Abu Dhabi, H.E Razan Al Mubarak, 

was elected President of the Union for Conservation of 

Nature (IUCN) in September 2021.

Etihad Cargo launches forever 
home for animal rescues

Todd Pigeon

GLOBAL NEWS
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Tokyo-Narita Airport. The new depot is ready to meet any demand for RKN and RAP 

Opticooler at any time and immediately. 

The German company has also established the dedicated Japanese subsidiary 

DoKaSch Temperature Solutions K.K. with an office in Tokyo in 2021. In addition to its 

high availability, the Opticooler is an extremely reliable, temperature-controlled 

packaging-solution. 

Without depending on dry ice or other 
refrigerants, the active container can 
both cool and heat thanks to a self-
supporting electrical power generator 
and full climate control. They maintain 
the desired temperature level, e.g. 
between 2° and 8° Celsius at all times and 
regardless of external climatic and 
infrastructural conditions. 
This makes them the ideal solution for 
the safe transport of highly sensitive and 
valuable pharmaceutical products that 
must always be protected from 
temperature fluctuations.
“The demand for temperature-sensitive goods is increasing in Japan as well as in 

whole Asia.  In addition to reliability and safety, fast availability at any quantity is also 

crucial, to step up with this trend. Combined with our new Japanese service station 

directly at the gateway of our new partners Japan Airlines and All Nippon Airways, we 

can excellently provide these key capabilities to our customers in the Asia-Pacific 

region,” said Kazuyoshi Kakizawa, Head of DoKaSch Temperature Solutions K.K.

Andreas Seitz, Managing Director of DoKaSch Temperature Solutions, adds: “The 

new technical approvals by Japan Airlines and All Nippon Airways are a major step for 

our growth strategy in Asia. Thanks to the new cooperation, we are further 

expanding our established and dense global network. With its market leading 

reliability as well as availability, our Opticooler packaging solution will thereby 

become available to even more customers in Asia as well as worldwide.”

Frankfurt/Tokyo: DoKaSch Temperature 

Solutions got technical approvals for the use 

of its “Opticooler” active containers from 

Japan Airlines (JAL) and All Nippon Airways 

(ANA), strengthening its footprint in the Asia-

Pacific region. 

Forwarders can now use the fast available 

and highly reliable temperature-controlled 

packaging solution on all flights operated by 

Japan's two largest airlines. A dedicated 

Japanese subsidiary and a new service station 

in Tokyo-Narita will also be utilized with the 

agreement. 

Given the highest availability on the market 

and resilience of the Opticooler packaging 

solution, customers have enhanced options 

to operate safe and reliable supply chains for 

temperature-sensitive goods to and from 

Asia.

The technical approvals allow the Opticooler 

to be used in the cargo holds of the two 

a i r l i n e s ’  fl e e t s .  F o r w a r d e r s  a n d 

pharmaceutical manufacturers in Japan and 

worldwide are thus benefitting from 

increasing leasing options for temperature-

controlled packaging solutions and can 

utilize the well-developed international route 

networks of both carriers, DoKaSch said.

JAL and ANA’s schedules connect Japan with 

Europe, North America, Southeast Asia as 

well as Australia. The option of using 

Opticoolers on these routes is hence opening 

important access to the Japanese and 

worldwide pharma sector.

At Narita International Airport for example, 

both carriers operate a hub where half of 

Japan's total pharmaceutical trade is being 

handled. Freight forwarders also profit from 

the efficient and capable range of wide body 

aircrafts of both carriers, which allows the 

Opticoolers to always be deployed with 

optimal and reliable flying platforms.

The technical approval follows the opening 

of a new service station of DoKaSch in 2021 at 

temperature solutions 
strengthens Asia-
Pacific network 
with approval from 
2 major Japanese 
airlines

DoKaSch 
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Abu Dhabi, UAE: AD Ports Group, the region’s 

premier facilitator of logistics, industry, and trade, 

has partnered with UAE-based multi-business 

conglomerate Ghassan Aboud Group to establish 

one of the region’s largest multicategory 

wholesale food trading and logistics hub in KIZAD 

in collaboration with Rungis.   

The ‘Regional Food Hub - Abu Dhabi, in 

collaboration with Rungis’, will bring together 

wholesale buyers, sellers, logistics players, 

consolidators, and distributors from across the 

world, enhancing the diversity of all food 

categories available for consumers in the UAE and 

wider region. 

Rungis International Market is the largest 

wholesale fresh food market in the world. It 

currently hosts 1200 companies, serves 18 million 

consumers, and has a turnover of EUR 10 billion.

The project will partner with the world’s leading 

wholesale market players to ensure the services, 

facilities and systems are world-class and the site is 

sustainable, hygienic and a zero-waste ecosystem 

to cater to post-pandemic requisites.  

It will facilitate trade across proteins, seafood, 

pulses and rice, fruits, vegetables, dairy products, 

dry foods and fresh flowers. Food companies from 

all countries can offer their products and buyers 

will have a selection of thousands of fresh items 

managed in a safe, clean environment positioning 

the UAE as an important part of evolving global 

food supply chains.   

Covering a land area of 3.3 sq km in KIZAD, the 

Regional Food Hub – Abu Dhabi will be one of the 

largest of its kind in the region. Its ecosystem will 

feature trading pavilions, logistics services, 

refrigerated and ambient warehouses, critical 

government services, waste recycling facilities and 

various other support amenities and services.  

The project is designed to accelerate the 

government’s National Food Security Strategy and 

enhance food trade flow through Abu Dhabi.  By 

lowering the overall supply chain costs of food 

products, the food hub will provide a competitive 

ecosystem for both local and global players.

“Food security and safety are among the top 

priorities of the UAE, and this major new trade hub 

will drive efficiencies in food supply chains and 

help improve safety, affordability and sustainable 

access for wholesalers in the UAE. At ADDED, we 

are keen to support the launch of the ‘Regional 

Food Hub - Abu Dhabi’ which enhances public-private partnership, as part of 

our wider work to achieve a knowledge-based, diversified, and sustainable 

economy,” said Rashed Abdulkarim Al Blooshi, Undersecretary of the Abu 

Dhabi Department of Economic Development (ADDED), Chairman of Logistics 

Sector Development Committee in Abu Dhabi.

Captain Mohamed Juma Al Shamisi, Managing 
Director and Group CEO, AD Ports Group, 
stressed the importance of this project and its 
role in supporting the UAE’s efforts to be 
number one on the Global Food Security Index 
by 2051. He said: “The development of new 
resources such as this, which will bring 
together leading local and global suppliers, 
supporting them with advanced innovation and 
world-class infrastructure, is testament to AD 
Ports Group’s commitment to facilitate food 
trade in line with the key objectives of the 
UAE’s National Food Security Strategy that 
was launched by our wise leadership in 2018”.
Ghassan Aboud, Founder and Chairman of the Ghassan Aboud Group, said, 

“We are committed to investing in the food value chain in the UAE and we are 

confident that our partnership with the AD Ports Group will mark a pioneering 

step in the UAE’s food processing and distribution sector. The readily available 

infrastructure and value-added services will provide an integrated ecosystem 

for local and global food commodity providers and deploy cutting-edge digital 

technology to promote food-related innovation.”

Stéphane Layani, Chairman & CEO Rungis International Market, the largest 

wholesale fresh food market in the world, said: “We believe that the challenges 

seen during the COVID-19 crisis call for supply chain management in which 

wholesale markets play a strategic role. 

KIZAD provides a fully integrated trade and logistics platform for food 

companies looking to expand in the region. Located near Khalifa Port, KIZAD 

enables multimodal connectivity via sea, air, road and rail networks in the 

future, with world-class infrastructure as well as water and electrical power at a 

competitive rate.

Its integrated service offerings include aluminium, paper and packaging, and 

food processing providers, enabling companies that use the food hub to 

benefit from significant economies of scale in the preparation and transport of 

their products.  

Abu Dhabi to house one 
of the region’s largest 
wholesale food trading 
marketplaces at KIZAD

LOGISTICS NEWS 
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New York: Global technology intelligence firm ABI Research said more than 

350,000 Class 8 vehicles and many connected cold-chain trailers could be 

left in the dark with AT&T’s plans to sunset its 3G network, meaning its 

modules and devices that use the 3G voice and data services will no longer 

work.

Many countries are also transitioning from 4G network to the more powerful 

and faster 5G network which could have major impact on the transport and 

other industries worldwide.

AT& T is scheduled to sunset its 3G network on 22 February and this could 

have a crippling effect on more than 350,000 trucks that are essential to the 

already strained supply chain, ABI pointed out.

Of the estimated 3.97 million Class 8 trucks in the United States, 

approximately 3.8 million are employed by smaller fleets. These smaller 

fleets are more likely to have delayed the transition from 3G to 4G devices, 

many of which require Federal Motor Carrier Safety Administration (FMCSA) 

compliance via Electronic Logging Devices (ELDs).

“It is entirely likely that many fleets that have not yet transitioned will be 

unable to purchase, remove, and replace devices prior to February 22. This 

will result in serious compliance, safety, vehicle health, and operational 

capability challenges to an industry that moves roughly 72.5% of the nation's 

freight by weight, and during a time of rolling, crucial shortages of consumer 

and business products,” warns Susan Beardslee, Supply Chain and Logistics 

Principal Analyst at ABI Research.

The transition also has significant ramifications for cross-border trade with 

Canada and Mexico, as both countries have delayed 

their 3G sunsets to mid-decade. Should these North 

American partners enter the U.S. after February 22, the 

fleets using current AT&T 3G devices will no longer be 

able to transmit or receive data between drivers and 

dispatch. This will also include linked devices, such as 

video telematics. 

“Essentially, when the devices no longer function, 

drivers cannot digitally track their Hours of Service 

(HOS). Considering that driver fatigue tops the list of 

road dangers, this sunset severely impacts ELD 

compliance and road safety," Beardslee explains.

The 3G to 4G transition has come at a time of 

tremendous constraints and exponentially higher prices 

for the global semiconductor supply. The 3G sunset is a 

multi-organization, public, and private issue.  

Beyond a reprieve from the carrier, other options 

include a temporary ELD exemption from the FMCSA as 

they did for pandemic-related needs.  Longer-term, as 

connectivity and ADAS advance, more telematics will 

come factory/line-fit/OEM-grade with the unit pre-

installed. Future scenarios to consider are modular 

hardware designs and hardware upgradeability, eSIM 

software, and greater inventory planning in advance.
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Over 350,000 trucks in the US in the dark with 3G phase-out
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Many countries are also transitioning from 4G network to the more powerful and faster 5G network which could 

have major impact on the transport and other industries worldwide.
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Johannesburg/London/Munich/New York/Paris/Sao 

Paulo/Singapore: Although shipping losses have halved over the past 

decade, fires on board vessels remain among the biggest safety issues for 

the maritime industry. 

Recent incidents involving the Felicity Ace cargo/RoRo ship, which caught 

fire in the Atlantic while carrying thousands of luxury cars, including 

hundreds of Porsches and Volkswagens, and the Euroferry Olympia 

passenger ferry fire off the coast of Greece, demonstrated this findings.

Analysis from Allianz Global Corporate & Specialty (AGCS) Annual Safety & 

Shipping Review report shows that the number of fires on board large 

vessels has increased significantly in recent years. There were a record 40 

cargo-related fire incidents alone in 2019 or one every 10 days. Across all 

vessel types, the number of fires/explosions resulting in total losses hit a 

four-year high of 10 at the end of 2020– accounting for around one in five 

total losses around the world. 

“The shipping industry has seen its safety 
record improve significantly over the past 
decade with the number of total losses now 
at record lows," said Captain Rahul Khanna, 
Global Head of Marine Risk Consulting at 
AGCS, a leading global corporate insurance 
carrier and a key business unit of Allianz 
Group. “However, fires on car carriers, Roll-
on/Roll-off ferries (RoRos), container ships 
and other vessels remain among the biggest 
worries for the sector, as demonstrated by 
the recent rise in incidents.
Worldwide, AGCS operates with its own teams in 31 countries and across 

more than 200 nations and territories  through the Allianz Group network 

and partners.

“RoRo and car carrier vessels in particular can be more exposed to fire and 

stability issues than other vessels, and require additional emphasis on risk 

management. To facilitate carriage of automobiles the internal spaces are 

not divided into separate sections like other cargo ships. The lack of internal 

bulkheads can have an adverse impact on fire safety and a small fire on one 

vehicle or battery can grow out of control very quickly,” Khanna explained.

“Vehicles are not easily accessible once loading has been completed. The 

large volume of air inside the open cargo decks provides a ready supply of 

oxygen in case of fire.  At AGCS, we look deeply into the risk management of 

operators and have worked with a number of companies operating ro-ro 

vessels to agree a robust risk management program,” he added.

Other relevant findings from the AGCS Safety 

& Shipping Review: 

Notable recent incidents include - the RoRo cargo ship, the Grande 

America, which sank after its cargo of vehicles and containers caught fire 

in March 2019. In June 2020, a blaze on the car carrier Höegh Xiamen 

lasted for eight days before it was extinguished, while 

RoRo passenger ferry Cruise Bonaria also suffered a 

fire.

Fire/explosion is the third top cause of total losses of 

shipping vessels over the past decade (2011 to 2020) 

with 99 reported total losses, accounting for around 

11% of total losses overall. The two top causes of total 

losses are foundered (54%) and wrecked/stranded 

(20%). 

Cargo vessels account for 40% of total losses over the 

past decade. (348 out of 876). Passenger/cruise ships 

account for less than 10% (69 out of 876).

Fires on board vessels is the fifth top cause of shipping 

incidents overall around the globe – There have been 

over 1,700 reported incidents over the past decade 

(across all vessel types), accounting for around 7% of all 

reported incidents.

Container ship fires often start in containers, which can 

be the result of non-declaration or mis-declaration of 

hazardous cargo, such as chemicals and batteries. 

When mis-declared, these might be improperly packed 

and stowed on-board, which can result in ignition 

and/or complicate detection and firefighting. 

The larger the number of containers on board, the 

higher the probability that at least one could ignite and 

cause a fire, and the harder it is to contain and 

extinguish it. Another contributing factor is the fire 

detection and fighting capabilities relative to the size of 

the vessel. 

Vessels continue to become larger every year and major 

incidents have shown fires can easily get out of control 

and result in the crew abandoning the vessel on safety 

grounds, thus increasing the size of the eventual loss. 

Awareness of this problem has been growing, but it is 

still a major concern.

Allianz Global Corporate & Specialty (AGCS) is a leading 

global corporate insurance carrier and a key business 

unit of Allianz Group. It provides risk consultancy, 

Property-Casualty insurance solutions and alternative 

risk transfer for a wide spectrum of commercial, 

corporate and specialty risks across 10 dedicated lines 

of business.

Worldwide, AGCS operates with its own teams in 31 

countries and through the Allianz Group network and 

partners in over 200 countries and territories, 

employing around 4,400 people. 

Allianz: Fires on vessels still 
one of the biggest safety 
issues for shipping industry
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A record 40 cargo-related fire incidents 
occurred in 2019 or 1 every 10 days
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other medical supplies, compounded by its main mission of facilitating global trade 

through the safe transportation of general and special cargo, the airfreight industry is 

forecast to steadily grow in the foreseeable future.

Against this backdraft and the congestion of shipments at various international ports, 

digitalization is proving invaluable to speed up the flow of the movement goods.

According to a report published by Allied Market Research, the global digital freight 

forwarding market generated $2.92 billion in 2020. It is anticipated to reach $22.92 billion 

in 2030, manifesting a CAGR of 23.1%.

Frankfurt Airport, Europe’s largest and one of the busiest

In 2021, about 261,927 aircraft took off and landed at Frankfurt Airport, up by 23.4 

percent year-on-year compared to 2020 but still below the pre-pandemic level in 2019.

While these aircraft movements account for both passengers and cargo, there’s no 

denying that a significant portion of the volumes account for various goods.

Fraport AG, the operator of Frankfurt Airport, said cargo throughput at the airport in 

2021, comprised of both airfreight and airmail, grew by 18.7 percent year-on-year to 

about 2.32 million metric tons—the highest annual volume ever achieved in the history of 

Frankfurt Airport.

A breakdown by the two cargo subcategories reveals that airfreight was the main driver 

behind this growth, while airmail continued to be affected by the lack of belly capacity on 

passenger aircraft.

Introducing FAIR@Link

Amid increasing volumes of cargo, Fraport introduced in 2015 a neutral data platform 

known as FAIR@Link, then considered an important milestone of digitalizing the process 

at Frankfurt Airport.
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Frankfurt Airport 
digitalizes vehicle 
movement for 
seamless freight 
processing
Faced with increasing cargo volumes, Frankfu� 
Airpo� has turned to digitalization to make be�er 
use of its existing infrastructure and resources 
while facilitating seamless operations.

COVER STORY

he pandemic 
has 
accelerated 
the 
digitalization 

of air cargo processes 
and paved the way for 
the emergence of 
tech-ridden and 
innovative trends to 
create a seamless 
movement of goods 
throughout the 
supply-chain.
The Internat iona l  A i r  Transport 

Association (IATA) pointed out in its 2021 

report for global air cargo markets that 

the demand for digitalization in the 

industry is on upward trajectory as the 

world transitions to a more fast-paced 

digital transactions.

To cope with the rising demand for 

global e-commerce industry, the 

distribution of COVID-19 vaccines and 

By Ayesha Rashid 



25 AirCargoUpdate

information data exchanged with the relevant process partners. This is not a trivial task, 

but a basic requirement for future cargo processes and it can be transferred and 

installed at various airports, On top of that data layer various applications for the various 

connected stakeholder, like handling agents, freight forwarders but also truckers are 

already available. These applications have local configuration settings and may 

underlay certain local limitations or particularities.”

According to Gladiator, a local layer, so-called FRA-OS, was introduced 

with the implementation of the newest import application at Frankfurt 

Airport.

1 - FAIR@Link is currently operated in FRA and HAM 

2 - FAIR@Link was developed by DAKOSY in close cooperation with the Air Cargo 

Community Frankfurt e.V. and is distributed and operated by DAKOSY only. 

“With the launch of FAIR@Link in Frankfurt we laid the foundation for smooth handling 

processes and data exchange across the supply chain partners. The basic community 

platform has been expanded since its launch 2015 for several times and further 

applications are being developed continuously,” Gladiator continues. 

Other milestones  

With continuously growing volumes, cargo operations at Frankfurt Airport are reaching 

capacity restraints. Digitalization is one major enabler to make better use of existing 

COVER STORY

Today, FAIR@Link already enables more 

t h a n  7 0 0  c o m p a n i e s  a n d 

authorities—handling agents, forwarders, 

truckers and airlines—to optimize and 

accelerate their transport and freight 

processes on the import and export side. 

The platform has also been running at 

Hamburg Airport since 2019.

D i r k  G l a d i a t o r ,  D i r e c t o r  C a r g o 

Communications – DAKOSY AG and Max 

Philipp Conrady, VP Cargo Development 

at Fraport AG explains to Air Cargo 

Update how FAIR@link is  further 

enhanced to support the digitalization 

growth in their ecosystem.

FAIR@Link is a neutral and cross-industry 

platform. There are open interfaces for 

any company that needs/wants to 

exchange data with FAIR@Link. With the 

help of the interfaces, the processes can 

be easily integrated into the company's 

own IT.

FAIR@Link has a modular structure and is 

adapted to the special requirements of 

the respective airport and its logistics 

customers. Depending on requirements, 

customs, security, dangerous goods and 

SCM processes are also supported - often 

even automatically.

Software company DAKOSY’s Director for 

Cargo Communications Dirk Gladiator 

explains: “FAIR@Link, is used to digitalize 

air cargo processes and connect the 

various process partners along the supply 

chain in order to speed up and foster 

robust and transparent air freight 

handling in export and import.  It is in 

general terms, a data exchange platform 

that brings together all  shipment 

integrated into the 
company's own IT. 
FAIR@Link has a modular 
structure and is adapted 
to the special 
requirements of the 
respective airport and its 
logistics customers. 
Depending on 
requirements, customs, 
security, dangerous 
goods and SCM 
processes are also 
supported - often even 
automatically.
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resources and increase capacity not only 

for more cargo growth but also for better 

performance.  

Conrady of Fraport AG said, 
“The introduction and 
further development of 
FAIR@Link has enabled 
various milestones to be 
reached in the digitization 
of cargo processes at 
Frankfurt Airport. The 
introduction of FRA-OS/ 
Import last year deserves 
special mention. FRA-OS 
stands for Frankfurt Airport 
Operational System and is 
powered by the FAIR@Link 
data layer”
FRA-OS/ Import, as the first module of 

FRA-OS, is an important corner stone for 

EU compliant import processes and 

essential to preserve the handling of 

consolidated shipments at Frankfurt

“Another important milestone was the 

introduction of the ramp control system. 

This system helps to avoid waiting times in 

CargoCity South and thus contributes to a 

AirCargoUpdate

smooth flow of traffic. More than 700 

truck companies are already regularly 

using FAIR@Link to book slots with the 

large handling agents on site. With the 

upcoming integration of our largest 

handling agent in the CCS, FCS Frankfurt 

Cargo Services GmbH, nearly 100% of 

delivery vehicles will be using the slot 

booking system. Just a few days ago, we 

have reached another  mi lestone, 

connecting FAIR@link and specifically the 

ramp control system with Fraport’s Click-

2-drive automatic license plate detection 

system.

“As a result, the entry barriers at Gates 31 

and 32 of Frankfurt Airport’s CargoCity 

South will automatically open for vehicles 

that have a confirmed time slot in the 

FAIR@Link system for loading or 

unloading at one of the warehouses 

operating there. The new interface 

delivers major time savings for forwarders 

and truckers who take advantage of the 

FAIR@Link slot booking system. When 

booking a slot, they provide all the 

information needed for Click-2-drive. By 

connecting both systems, we have 

succeeded in implementing a faster, 

leaner process for managing all delivery 

and pick-up traffic,” Conrady explains 

further.  

Automatic license plate 

detection

Digitization has proved to be important 

during the pandemic, enabling many 

contactless processes. Slot booking or 

registration for entering Frankfurt 

Airport’s CargoCity South is now possible 

without personal contact with the help of 

digital solution. Nevertheless, airfreight 

is a hands-on industry. 

“You will always need highly trained staff 

to successfully ship goods via airfreight. 

This became especially visible during the 

pandemic when high sickness rates 

cha l l enged  the  who le  indus t ry . 

Digitalization can compensate at least for 

some of these absences. But we are still 

witnessing that digitalization has not 

progressed so far to fully substitute 

manual work – it probably never will, and 

this is important. Digital solutions can 

only work if you have people using it 

properly,” said Conrady. 

“With Fair@Link we have a solid 

cornerstone of valuable information, that 
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“With the launch of 
FAIR@Link in 
Frankfurt we laid 
the foundation for 
smooth handling 
processes and data 
exchange across the 
supply chain 
partners. The basic 
community 
platform has been 
expanded since its 
launch 2015 for 
several times and 
further applications 
are being 
developed 
continuously.” Dirk Gladiator, 
Director Cargo Communications – DAKOSY AG 
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we would like all local process partners to make use of in order to provide 

more fluent and more robust cargo operations at Frankfurt airport,” he 

added.

FAIR@Link cargo community platform is now digitally linked with the 

Click-2-drive automatic license plate detection system. 

The result: starting immediately, barriers at Gates 21 and 32 at Frankfurt 

Airport's CargoCity South will automatically open for vehicles with 

confirmed time slot in the FAIR@Link system for loading or unloading at 

one of the forwarders operating there.

The Intelligent networking of automatic license plate detection with 

FAIR@Link cargo community platform is a major time saving for 

forwarders and truckers who take advantage of its slot booking system.

When booking a slot, they provide all of the information needed for Click-

2-drive. Fraport installed the Click-2-drive automatic license plate 

detection system at gates 31 and 32 last year. Now, when a registered 

vehicle drives up to the entrance barrier the system not only scans its 

license plate but also queries FAIR@Link to see if there is a corresponding 

slot booking. 

If so, the barrier opens to let the vehicle through. In case the license plate 

number isn't recognized or the driver isn't using the vehicle specified 

when booking the slot, they can scan the QR code received when 

registering to gain admission.

“FAIR@Link has a modular structure and is adapted to the special 

requirements of the respective airports and their logistics customers. 

Depending on individual needs, it can also support Customs, security, 

dangerous goods and SCM processes – and in many cases can even be 

automated,” said Gladiator. 

According to Conrady, at the moment, too many processes in airfreight 

handling are fractured – they are neither data-driven nor integrated. The 

air cargo industry will benefit from digital solutions more and more. Here, 

collaboration and data sharing will be the success factor. With this kind of 

network, all authorized persons along the supply chain will get access to 

the information needed so that things will be more predictable and at the 

same time as flexible as now. 

To achieve this, a trustworthy cooperation is essential. On the other hand, 

digitalization on its own would not work. To achieve the right balance 

between digital and physical infrastructure, high skilled talents will always 

be needed to interfere in special processes and support a smooth cargo 

handling.

Conrady noted, “The cargo community platform was already introduced 

in 2015. Already back then, we recognized the need to network the supply 

chain partners on site and pushed ahead with the development of 

FAIR@Link together with leading freight forwarders, freight handlers and 

DAKOSY. Since then, FAIR@Link allows the exchange of shipment data 

across companies and thus helping to guarantee smooth and reliable 

processes in the air freight process chain. It therefore is the basis for 

further digitalization. 

“In an ideal world, airports will develop to digital transfer hubs with 

worldwide standardized messages and interfaces, so that everyone 

speaks the same language. Industry representatives accept and trust in 

data sharing so that everyone understands the benefits from sharing 

information. In this world, technical solutions will improve fast, and we will 

work in a global digital ecosystem for efficient and secure data exchange.

“Following there would be almost no unpredictable disruption of 

operations, but rather well-prepared processes, pre-planned what-if 

scenarios, new collaboration models and automation at its best. The 

industry has already reached a lot of these goals, but we all have a long 

way to go to fully adopt digitalization.” (Edited by Gemma Q. Casas)
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a global digital 
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Recently the Minister of Civil Aviation, 

Jyotiraditya Scindia announced that India 

had become the third largest domestic 

aviation market in the world, behind the 

United States of America and China. “We all 

know that in this densely globalised 

economy, air transport is a key element in 

the country's transport infrastructure and 

plays an important role in the country's 

economic growth."  

The present dispensation, National 

Democratic Alliance (NDA) is precisely 

doing that ,  creating the necessary 

infrastructure with many private players 

having set up some of the best airports in 

the world. The government’s focus on 

infrastructure development is reflected, 

among many other decisions, in exiting 

from the hugely loss-making national 

airline – Air India, now back with the Tata 

Group. The government is keen on creating 

an eco-system for aviation growth and at 

the core is the development of airports.  

487 airports / airstrips 

coming alive

Presently, there are 487 airports / airstrips in 

India, out of which the Airports Authority of 

India (AAI) manages 137 (29 of them are 

international airports).  However, only 10 

airports contribute over 75% of passenger 

traffic and they are Delhi; Mumbai; 

Bengaluru; Hyderabad; Kolkata; Chennai; 

Pune; Kochi; Ahmedabad and Goa. Indian 

airports are garnering world attention and 

four Indian airports — Delhi (at 45), 

Hyderabad (64), Mumbai (65)  and 

Bengaluru (71) — found a place in the 2021 

Skytrax World Airport Awards.  

Exponential passenger growth 

expected 

From April 2021 to January 2022, Indian 

airports registered 16.39 million and 130.49 

international and domestic passengers 

respectively, total being 146.88 million 

passengers (as against 81.56 million during 

the same period in 2021 – (nil international 

passengers). The freight handled during this 

period was 2619 metric tonnes (1641.45 

international and 977.76 domestic), up from 

1946.53 during the same period in 2021. 

The projected passenger traffic for FY 2040 

is 1.1 billion, comprising 821 million 

domestic and 303 million international 

passengers, six times the traffic recorded in 

FY 2018.  

With this being the large picture, the top 

Indian airports continue to focus on 

capacity expansion as passenger movement 

Pan-India connectivity 
Indian Airports Outlook

at core of rapid expansion

From April 2021 to 
January 2022, Indian 
airports registered 16.39 
million and 130.49 
international and 
domestic passengers 
respectively, total being 
146.88 million passengers 
(as against 81.56 million 
during the same period 
in 2021 – (nil international 
passengers). The freight 
handled during this 
period was 2619 metric 
tonnes (1641.45 
international and 977.76 
domestic), up from 
1946.53 during the same 
period in 2021. The 
projected passenger 
traffic for FY 2040 is 1.1 
billion, comprising 821 
million domestic and 303 
million international 
passengers, six times the 
traffic recorded in FY 
2018.  

By R.Chandrakanth
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is expected to grow phenomenally.  India’s 

top airport is Indira Gandhi International 

Airport in New Delhi and it is in the process 

of revamping Terminal 1 to double its 

capacity from 20 million passengers per 

annum to 40 million passengers. The Delhi 

airport will be the first to have a fourth 

runway.  

Delhi leads the pack 

Even as Delhi airport is expanding, there is 

work going on for another airport – Noida 

International Airport, Jewar  in the National 

Capital Region (NCR). The GMR Group 

which runs IGIA had objected as the Noida 

airport is within 150 km. But then there is so 

much potential for growth that a second 

airport seems a necessity. 

Adani Group takes charge of 

Mumbai, sets goals

Similarly in Mumbai, where the Chatrapathi 

Shivaji International Airport (CSIA) is 

bursting at its seams, is to get another 

airport in Navi Mumbai, in the pipeline for a 

very long time. With the Mumbai Airport 

management changing hands from the GVK 

Group to the Adani Group, there seems to 

be some stepping up in the project.  

The Chairman of Adani Group, Gautam 

Adani said "Our larger objective is to 

reinvent airports as ecosystems that drive 

local economic development and act as the 

nuclei around which we can catalyse 

aviation-linked businesses. These include 

metropolitan developments that span 

entertainment facilities, e-commerce and 

logistics capabilities, aviation dependent 

industries, smart city developments, and 

other innovative business concepts."

Mumbai International Airport is the 

country's second busiest airport. With eight 

a i r p o r t s  ( i n  i t s  m a n a g e m e n t  a n d 

development portfolio), Adani Airport 

Holdings is now India's largest airport 

infrastructure company, accounting for 25 

per cent airport footfalls. With the addition 

of MIAL, AAHL will now also control 33 per 

cent of India's air cargo traffic. 

Navi Mumbai happening, 

albeit slowly

Navi Mumbai has a 4 phase master plan to 

handle over 60 million passengers per 

annum in the future. Initially, the new airport 

will be capable of handling 10 million 

passengers a year upon completion of the 

first phase, 25 million passengers a year in 

the second phase, and finally, 60 million 

passengers a year by 2032 with two 3700m x 60m runways.

Bengaluru preferred transfer hub in south

The IT capital of India – Bengaluru which has the Kempegowda International Airport 

has taken the third spot and has become the most preferred transfer hub for South 

India. Currently, BLR Airport serves 74 domestic destinations, the highest ever since 

airport opening date, as compared to 54 routes during pre-Covid and is also the 

highest amongst South Indian Airports.

Work is going on at frenetic pace (yes, Covid had disrupted it) for the construction and 

development work for Terminal II. The first phase of the new terminal will have a 

capacity to cater to 25 million passengers per annum. The construction work of 

Terminal II is making good progress. The Terminal I, which was initially built to handle 

20 million passengers per annum (MPPA), is now capable of handling 36 MPPA, thanks 

to smart digital interventions such as Digi  Yatra, Smart Security System and 

Contactless, Self-Bag Drop. This 36 MPPA-capacity Terminal is enough to cater to the 

growth in traffic for the next 18 months at least. 

Hyderabad on an award-winning spree 

Coming to the city of Hyderabad where Wings India 2022 will be held, the Rajiv Gandhi 

International Airport is also expanding. The GMR Group is planning to invest $840m 

(Rs63bn) here to increase the  capacity to 34 million passengers per annum by 2024. 

During the fiscal year 2020, the airport handled over 21.50 million passengers and 

148,000 tons of cargo. It serves 17 international destinations. 

Today, Hyderabad Airport is rated among the best airports in the world and has set 

benchmarks in operations, service quality and passenger experience. It has been 

consistently rated among the best airports, having been ranked as Global Top 3 

airports in 5 – 15 million passenger per annum category for 9 consecutive years by 

Airport Council International (ACI) – Airport Service Quality (ASQ) passenger survey 

and as World No. 1 for 4 times.

Moving away from these top four airports, India is looking at pan-India air 
connectivity. It is only in the recent past, smaller airports are seeing growth 
as the government continues to push the regional connectivity scheme 
(RCS) initiative called ‘UDAN’ which is a Hindi acronym for ‘Ude Desh Ka 
Aam Nagrik’ which translated means ‘the common citizen will fly’. The 
‘UDAN’ scheme launched in October 2016 has logged in till now (upto 
January 1, 2022) 8.6 million passengers, reflecting the propensity for 
further growth from under served and unserved regions of the country. Till 
date, out of 948 valid routes, 403 routes involving 65 airports (including 8 
heliports & 02 water aerodromes) have been operationalised across the 
country under the RCS initiative. UDAN has transformed the way people 
travel in Tier-2 and Tier-3 cities. Regional airports like Jharsuguda, 
Kishangarh, Belgaum, Darbhanga, etc. have been witnessing exponential 
growth in air traffic. The growth figures would have been far more 
impressive, if not for the pandemic and the subsequent travel restrictions. 
According to rating agency ICRA, domestic air passenger traffic remained 
44 per cent lower in the April-December 2021 to 111 lakh against the 
corresponding period of Fy20.  

Regional Connectivity 
Scheme or ‘UDAN’, a catalyst
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Over 13 billion USD mid term 

capital outlay 

To cater to future demand, the government 

is focusing on expanding air connectivity like 

never before. AAI and other Airport 

Developers have targeted capital outlay of 

approximately USD 13 billion in airport 

sector in the next five years for expansion 

and modification of existing terminals, new 

terminals and strengthening of runways, 

among other activities.

Greenfield airports sprouting

Under the Greenfield Airports Policy-2008, 

the Government has so far accorded 'in-

principle' approval for setting up of 21 

Greenfield Airports across the country 

namely Mopa in Goa, Navi Mumbai, Shirdi 

and Sindhudurg in Maharashtra, Kalaburagi, 

Bijapur, Hassan and Shimoga in Karnataka, 

Datia (Gwalior) in Madhya Pradesh, 

Kushinagar and Noida (Jewar) in Uttar 

Pradesh, Dholera and Hirasar in Gujarat, 

Karaikal in Puducherry, Dagadarthi, 

Bhogapuram and Oravakal in Andhra 

Pradesh, Durgapur in West Bengal, Pakyong 

in Sikkim, Kannur in Kerala and Hollongi 

(Itanagar) in Arunachal Pradesh. Out of 

these, eight airports  namely Durgapur, 

Shirdi, Sindhudurg, Pakyong, Kannur, 

Kalaburagi, Oravakal and Kushinagar have 

been operationalized.

Till 2014, there were 11 
domestic air cargo 
terminals and 19 
international air cargo 
terminals in India. Airports 
Authority of India (AAI) / 
AAI Cargo Logistics and 
Allied Services Company 
Limited (AAICLAS) have 
created another 27 
domestic air cargo 
terminals. These terminals 
are in Amritsar, Madurai, 
Mangalore, 
Visakhapatnam, Chennai, 
Indore, Kolkata, 
Ahmedabad, Raipur, 
Aurangabad, 
Bhubaneswar, Varanasi, 
Goa, Srinagar, Ranchi, 
Trivandrum, Guwahati, 
Vijayawada, Bagdogra, 
Jammu, Leh, Surat, Bhopal, 
Dehradun, Rajahmundry, 
Tirupati and Hubballi.

In addition, there are joint ventures 

(Jvs)/ public private partnerships 

(PPP) and State Government 

airports which are also engaged in 

the process of establishment of 

cargo terminals, thus expanding 

infrastructure to facilitate enhanced 

trade. The overall freight handled by 

the country's airports during the 

first two quarters of FY21-22 

(combined) has recovered to more 

than 80 per cent (15.36 lakh MT 

during April-September) of the pre-

pandemic level. 

Huge civil aviation 

market

With a market size of US$ 16 billion 

in July 2021, the country is the 

tenth-largest civil aviation market. 

AAI plans to invest US$ 3.58 billion 

Source: CAPA India research and analysis; Airports Authority of India

in the next five years to augment facilities and 

infrastructure at airports. It has opened the 

airport sector to private participation as six 

airports across major cities are being developed 

under the PPP (public private partnership) 

model. Investment to the tune of US$ 6-6.5 

bi l l ion is  expected in  India ’s  a i rport 

infrastructure between FY18-23. 
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Food & retail industry 
projected to soar to $17 trillion 
in value by 2027 but food 
wastage is also a major 
concern with 1.3 tons wasted 
annually worldwide costing 
US$1 trillion

The delicate 
but rewarding 
global food 
business 
shines at 
Gulfood 2022

NEWS FEATURES

By Gemma Q. Casas
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ore foods are being transported from one point to 

another across continents to satisfy the world’s growing 

demand for different cuisines and tastes, especially in 

affluent cities. 

From agriculture, to manufacturing, to processing, tech 

companies, groceries, restaurants, supermarkets, etc., 

so many industries and subsectors have their business anchored on food, 

including the air cargo industry, which transports on a daily basis 

countless tons of perishables like fresh vegetables and fruits, meat and 

meat products, seafood and related products, shellfish, fresh fish, spices 

and dried herbs, flowers, processed foods, cheese and dairy products, 

among other things. 

The global food & grocery retail market had grown enormously that in 

2020, despite the pandemic, its value reached USD12 trillion with an 

annual forecast growth rate of 5% over 2021-2027, thereby accumulating 

to USD17.29 trillion by 2027, according to MarketStudyReport.

The intelligence research firm attributed the global food industry’s 

growth to the rise of the middle class, increase in retail sales, rising 

demand for different food products, increasing e-commerce sales, and 

growing food processing verticals.

Ironically, while the global food industry is growing, the number of people 

facing hunger has also grown, largely fueled by the negative impacts of 

the pandemic.

In her speech at the opening of Gulfood 2022 in Dubai, UAE Minister of 

Climate Change and Environment Mariam Al Mheiri said almost 811 

million people are facing hunger, with one in three people on earth 

denied access to adequate food due to conflicts, climate change and the 

ongoing pandemic.

She urged the world to explore innovative ways to stop global hunger and 

to address food insecurity and global food waste. 

Game-changer Gulfood 2022

Gulfood, the world’s largest annual F&B sourcing in-person event was 

held as scheduled for five days (13-17 February) at the Dubai World Trade 

Center, bringing together more than 4,000 companies and industry 

thought leaders from 120 countries. 

It was a joyous moment for exhibitors who brought in the best of their 

products to showcase for business opportunities and for everyone to see 

and enjoy.

But this year’s Gulfood, the 27th edition, made a difference with the 

launch of  Gulfood Zero Waste, a global campaign in partnership with 

restaurants and hotels driving the zero-waste initiative globally.

The latest data from the Food and Agriculture Organization of the United 

Nations indicates that one-third of the world’s food is wasted, equating to 

1.3 tons annually at a cost of US$1 trillion. Beyond the detrimental 

environmental impact, wastage also translates to the loss of nutrients and 

resources (water, land, labor, energy, and cost) invested in food 

production.

The Gulfood 2022 onsite Zero Waste Mega Impact resolved to collect 

1,000kg of food wastage to produce 400kg of compost, equating to a 

CO2e emissions saving of 1,000kg.

Across the five days of Gulfood 2022, food wastes were collected from 

exhibitors as well as the live-cooking stations and sent for compost 

production. The initiative also provides a platform for impact-driven, 

homegrown companies, including a partnership with 

The Waste Lab, which is implementing solutions to 

repurpose food, such as compost, with societal and 

economic benefits.

Gulfood also took the lead to address this issue by 

launching a first-of-its-kind citywide activation that will 

see chefs from 30 UAE restaurants, cafes and dark 

kitchens making the best of ‘ugly’ produce and 

eliminating waste.

Trixie LohMirmand, executive vice president, exhibitions 

& events, DWTC, said: “E-commerce in F&B is 

experiencing a meteoric rise thanks to a number of key 

factors. In this region specifically, it is flourishing thanks 

to increased high-income potential, high internet 

penetration, developed logistics network, modern 

digital payment systems, a growing tech-savvy youth 

population, and strong government support. As the F&B 

industry’s undisputed transformative powerbroker, 

Gulfood will connect and create the future course of the 

digital marketplace, with crucial insights from producers 

and aggregators.

“It will be a coming together of an industry in need of 

addressing ecosystem challenges and opportunities, 

which if surmounted can be a huge engine of growth 

and transformation. What consumers are looking for 

from the food and beverage industry is very different 

from just a few years ago, and these new expectations 

are here to stay beyond 2022. Gulfood will focus the 

industry-wide debate on the trends and new value-

chain networks that will shape the future,” LohMirmand 

added.

Major global challenges, trends and change drivers were 

also examined, including e-commerce, technology, 

sustainability and disruptive cellular agriculture bio-
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that one-third of the world’s 
food is wasted, equating to 1.3 
tons annually at a cost of US$1 
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land, labor, energy, and cost) 
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innovation (the production of animal-sourced foods from 

cell culture methods) and emerging slow and plant-based 

food trends.

GCC food consumption to reach 52.4 

million metric tons 

Food consumption in the Gulf region is anticipated to grow at 

2.3 percent to reach 52.4 million metric tons by 2025. 

The Gulf Cooperation Council, whose members include the 

United Arab Emirates, the Kingdom of Bahrain, Kingdom of 

Saudi Arabia, the Sultanate of Oman, Qatar and Kuwait, has 

remained relatively conservative, growing at a slower pace 

amid economic and geo-political concerns in recent years. 

While demand has been supported by growing population 

and evolving consumer preferences, the fall in per capita 

income since the slowdown in oil prices in mid-2014 has led 

to the growth of food consumption to remain flat between 

2014 – 2019, according to the UAE-based investment 

banking advisory firm, Alpen Capital’s latest report on GCC 

Food Industry report.

The continuous collaboration between the public and private 

sector and the ongoing efforts of the governments to 

increase food security has helped the GCC nations build a 

strong food ecosystem, withstanding the Covid-19 

pandemic.

In 2020, the GCC consumed 46.8 million metric tons of food, 

with Saudi Arabia and the UAE consuming a combined 77.9 

percent due to greater population. Outside the two most 

populous nations in the region, Oman, Kuwait and Bahrain 

are forecast to grow at 4.2 per cent and 4.1 per cent taking 

higher growth rates in the region.

Cereals will remain the staple food of the region, the report 

predicts, albeit with much slower growth as most food 

categories experience minimal change in share through to 

2025. However, the ‘others’ food category comprising of 

eggs, fish, pulses, oils and fats, potato and honey is expected 

to witness the highest growth rate of 3.7 percent driven by 

pandemic-led changes in eating habits.

“Food consumption in the GCC has been relatively stable in 

the past years with a few lows and highs depending on the 

economic situation. In terms of the type of food consumed, 

staples such as rice, wheat and other grains have always seen 

a steady to high demand, but in recent years, boosted by the 

impact of the pandemic, we have also witnessed increased 

sales in the health food category. Foods such as quinoa, chia 

seeds, sprouted brown rice are quickly picking up demand 

with the increasing percentage of health-conscious 

consumers. Moreover, initiatives taken by the government in 

line with food security, local production, and support towards 

the health and wellbeing of the population has changed the 

overall outlook and dynamics of the food sector in the 

region,” said Priyanka Mittal, director, India Gate KRBL Ltd. 

The onset of the COVID-19 pandemic coupled with high-

incidence of lifestyle diseases is encouraging healthy food 

habits in the GCC region, which has led to a boost in demand 

for organic food, with consumers seeking more home-

cooked dishes and plant-based products with high nutritional value. 

Ready-to-cook packaged variants have grown in popularity with the 

advent of global food retailers to the region, alongside demand for 

private labels. With population estimated to reach 66.5 million by 

2025, consumers have become increasingly price sensitive, 

prompting large retailers to turn to private labels to safeguard 

revenue.

“Over the past few years there has been a greater focus on enhancing 

agricultural capability by implementing technologies like vertical 

farming, aquaponics, hydroponics, etc. to improve self-sufficiency. 

Many deals concluded as part of the region’s strategic plan to 

improve food security and reduce dependence on imports. 

Companies pursued the path of inorganic growth to focus on the 

growing food demand in the region and thus expanding their 

offerings. Going forward, food aggregators are expected to 

transform the industry dynamics, and are likely to see traction as 

consolidation is imminent in the backdrop of Covid-19 to ensure 

survival,” said Sanjay Bhatia, managing director, Alpen Capital.
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‘Truck It In’ 
raises largest seed round in MENAP trucking space

Startup seeks to transform Pakistan’s $25B road freight 
market to help SMEs and truckers grow their business

Pakistan is one of the largest road freight markets in the Middle East and North 
Africa, representing a $25 billion annual opportunity, 10% of national GDP. Truck It 
In aims to be the nexus of road freight in the country by simplifying business for 
Pakistan’s three million SME businesses and SME truckers (80% of the supply 
market), who operate in an increasingly complex and deeply fragmented industry.  
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ARACHI, Pakistan: 

Homegrown logistics tech 

startup “Truck It In” has 

closed a $13 million seed 

round jointly led by 

venture capital firms 

Global Founders Capital and Fatima Gobi 

Ventures—the largest of its kind in the 

MENAP (Middle East, North Africa, and 

Pakistan) region, blowing out previous 

highs seen in 2021, which was already a 

banner year for Pakistani startups.

The latest seed round brings the total raised 

capital to $17.5 million, which will support Truck It 

In’s mission to transform Pakistan’s road freight 

industry. The round also saw participation from 

Wamda, Picus Capital, Millville, Zayn Capital, i2i 

Ventures, ADB Ventures, Cianna Capital, Reflect 

Ventures, and K3 Ventures.

Pakistan is one of the largest road freight markets 

in the Middle East and North Africa, representing 

a $25 billion annual opportunity, 10% of national 

GDP. Truck It In aims to be the nexus of road 

freight in the country by simplifying business for 

Pakistan’s three million SME businesses and SME 

truckers (80% of the supply market), who operate 

in an increas ingly complex and deeply 

fragmented industry.  

Muhammad Sarmad Farooq, CEO of Truck It In, 

said, “This seed round comes at an opportune 

time, as the funds will be deployed to expand our 

business, driving hiring across all functions, 

focusing on engineers to help double down on 

product development and increase our digital 

penetration in the market. 

SMEs are reliant on mental notes and telephone 

calls to run their businesses. Truck It In is leading 

efforts to bring efficiencies here by building a 

platform to ensure that SMEs have the right tools 

and services to thrive today. We are looking to 

transform the experiences of shippers and 

truckers, heralding them into the digital future.

We are on an exciting journey creating value and 

solving deep-rooted challenges. In the past year, 

our revenue has grown 37x, we have expanded 

into 100+ trade lanes, and added  200 talents, as 

Truck It In continues to create impact every day. 

The impact generated allows truckers to lead 

better economic lives while serving the country.”

Truck It In is another key investment by Global 

Founders Capital that partners with fast-growing companies with huge 

potential to transform their industries. Tito Costa, the partner at Global 

Founders Capital, said: “The team at Truck It In is transforming the logistics 

industry in Pakistan at an unprecedented pace. We are honored to back them 

again to expand their coverage further and bring their solution to shippers 

and truckers across the country.”  

Fatima Gobi Ventures (FGV), a VC focused on backing promising early-stage 

Pakistani ventures, is also excited to play a role in developing such an 

impactful company. 

Ali Mukhtar, General Partner of FGV, said, “The pandemic has accelerated 

digital adoption among larger players, widening the gaps of the haves and 

have-nots in the logistics world. We believe Truck It In is key to closing this gap 

by making it easy for SME truckers to streamline operations and compete on a 

more level playing field while keeping costs competitive and serving as a vital 

lifeline for Pakistan’s thriving economy. With Sarmad and his team at the 

wheel, Pakistan’s SMEs are in pole position for a strong, sustainable, digital 

future.” 

Alejandro Montealegre from Millville Opportunities Master Fund said, “We 

are excited to back Truck It In’s high caliber team who are providing 

tremendous value to a critical sector of Pakistan’s economy.”

Kalsoom Lakhani, Co-Founder & GP at i2i Ventures, said, “Pakistan’s trucking 

industry presents an enormous opportunity for innovation & disruption, and 

we have a deep conviction in the Truck it In team, who are tackling this head-

on. We are impressed by their execution and honored to support them on 

their journey as their investors.”

Faisal Aftab, Co-Founder Zayn Capital, said, “The Truck It In team has 

exhibited exceptional scaling ability by rapidly capturing significant market 

share in this fragmented industry. The team has the tenacity to solve 

problems unique to Pakistan, creating efficiency for customers and 

suppliers.”

AirCargoUpdate
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MANAMA, Bahrain: UD Trucks, a member of the 

Isuzu Group, saw its sales in the MEENA (Middle 

East, East and North Africa) Region grew by 

approximately 30 percent in 2021, toppling in 

multifold its 6 percent growth the previous year.

The Japanese commercial vehicle manufacturer 

recorded an increase in sales in most markets, 

including Saudi Arabia, the United Arab Emirates, 

Qatar, Pakistan and a number of countries in East 

Africa. 

UD Trucks’ flagship market, Bahrain, saw an 

increase of around 40 percent, reinforcing the 

brand’s number one status in the country. The 

trucks brand also saw an increase in sales by about 

30 percent in Qatar. Sales also grew in Saudi 

Arabia, which is UD Trucks’ biggest market by 

volume, by 24 percent. The United Arab Emirates, 

which hosted the regional launch of the brand’s 

Euro 5 models, registered an increase of 22 

percent compared to 2020.

“The resilience our brand showed in 2020, built 

around a consistent and comprehensive strategy 

and supported by our strong regional partners, 

provided a solid platform for us to build on in 

2021. Registering about a 30 percent sales 

increase in one year is a remarkable feat. I am 

grateful to the UD Trucks MEENA team, our 

customers, partners, and stakeholders throughout 

the region for their hard work and dedication. 

Together, we look forward to another positive year 

as we continue on our path to become a 

sustainability leader,” said Mourad Hedna, 

President of UD Trucks MEENA.

Outside the Middle East, UD Trucks earned 

positive traction in Pakistan where it enjoyed an 

impressive year. Similarly, the brand registered 

significant growth in East Africa in 2021, where a 

number of strategic deals for both heavy-duty and 

medium-duty trucks were signed off, despite the 

challenging business climate.

The growth came as a result of a fantastic 

collaboration and coordinated effort by UD Trucks 

and its partners throughout the region and their 

joint focus on supporting UD customers. 

‘Better Life’ Strategy

The brand’s well-built and robust products, the 

introduction of the Euro 5 range and upgrades to the Euro 3 line-up, a strong 

retail network and partnerships, and the impact of its ‘Better Life’ strategy, have 

all played significant roles in the company’s success.

UD Trucks’ widest-ever range, which covers almost all segments in the heavy-

duty and medium-duty truck sector, and the nature of the brand’s product 

portfolio have also been crucial factors in this growth. The range has been 

developed to meet the market’s needs by covering all key segments in the 

industry. 

The company’s focus in launching new trucks that will enhance profitability for 

customers by lowering the total cost of ownership has also been crucial. 

An important factor in the Japanese brand’s expansion has been the 

introduction of upgraded Euro 3 models as well as the brand’s new Euro 5 

range of its popular Quester and Croner trucks. The launch of the Euro 5 

models is a result of UD Trucks’ strategic vision and objective to ensure peace-

of-mind for its customers by allowing them to better prepare for running more 

environmentally-friendly fleets as new regulations are introduced across the 

fast-developing region. 

The new range reduces NOx emissions by about 43 percent compared to Euro 

4 models, while providing an enhanced driving experience and safety. The 

upgrades to the Euro 3 trucks are centered around creating a more driver-

centric experience. They receive similar upgrades to the Euro 5 range, including 

a new instrument cluster, the ESCOT automated manual transmission, body 

builder module and the UD Trucks Telematics Services. 

Another factor in the brand’s growth is its exceptional regional retail network. 

Their commitment to providing and delivering the highest quality customer 

service and aftersales support is supported by comprehensive warranty offers 

and readily available spare parts, which prioritise the smooth operation of 

customers’ businesses. 

UD Trucks’ Telematics services allow its customers and retail partners to follow 

the trucks’ performances over time, creating a closer relationship with the 

brand’s customers. 

2021 was also the year that saw UD Trucks implement its ‘Better Life’ strategy. 

The strategy has allowed the truck brand to demonstrate its commitment to 

providing sustainable logistics solutions and to delivering a better life for both 

people and te planet. 

UD Trucks ends 2021 with exceptional 
growth across the MEENA region 
The Japanese commercial vehicle manufacturer recorded       
an increase in sales in most markets, including 
Saudi Arabia, the United Arab Emirates, Qatar, Pakistan and 
a number of countries in East Africa 

Mourad Hedna
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SAUDIA boosts Riyadh 
Season with special livery 
and promotional flight 
from Paris to KSA capital

Riyadh, KSA: SAUDIA, the national airline of Saudi Arabia and a Strategic Partner 

and Official Carrier for Riyadh Season, treated its guests with a series of festival-

themed surprises during a special flight from Paris to Riyadh on 8 February 2022. 

The initiative came as part of the airline’s efforts to promote the popular cultural 

and entertainment event among guests arriving in the Kingdom.

Passengers found themselves on board a fully decorated aircraft featuring Riyadh 

Season's official colors on the plane's seats, safety instruction cards, and meal 

wrappers. Cabin crew members also wore brooches bearing the official logo of the 

festival.

Guests enjoyed a promotional video highlighting the main attractions of the 

cultural and entertainment event, which was shared on the aircraft’s inflight 

entertainment system. Passengers also received special branded gifts and free 

tickets for several of Riyadh Season 2021’s most prominent events, including 

Riyadh Boulevard.

Commenting on SAUDIA’s role as Strategic 

Partner and Official Carrier for the festival, 

Khaled Tash, Group Chief Marketing Officer at 

SAUDIA, said: “We are proud of our initiatives to 

promote Riyadh Season among our Guests and 

highlight Saudi Arabia as a major global tourist 

and entertainment destination. We hope that 

these activities and the special gifts provided to 

our passengers will encourage them to visit the 

festival and discover its many unique events and 

attractions. Our sponsorship of Riyadh Season 

comes as part of our commitment to serving as 

the ‘Wings of Vision 2030’ by supporting the 

growth of travel, tourism, and entertainment in 

the Kingdom, in line with our ambitious target of 

welcoming 100 million visits annually by 2030.” 

SAUDIA's participation in Riyadh Season 2021 

follows the national carrier’s major success in 

supporting the previous edition of the festival. 

This year, several companies under the SAUDIA 

Group, including SAUDIA Air Transport, Saudia 

Cargo, Saudia Logistics Services (SAL) and 

flyadeal, SAUDIA Group’s low-cost airline, 

supported the event. 

SAUDIA has launched a series of holiday 

packages and attractive deals to promote 

Riyadh Season, a much-awaited arts and 

entertainment festival in Saudi Arabia, to help 

position the capital as a leading global 

destination for international tourists.

AIRLINES
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flydubai now has 12 flights a week with two airpo�s served in Istanbul
DUBAI, UAE: flydubai has resumed flights to Istanbul’s 

Sabiha Gökçen Airport (SAW) from 02 March with five 

weekly flights, thus, increasing its total frequency to 

the city to 12 flights a week as it flies daily to Istanbul 

Airport (IST).

flydubai’s network in Turkey also includes the capital, 

Ankara, where it operates two weekly flights.

Commenting on the relaunch of the flights, Jeyhun 

Efendi, Senior Vice President, Commercial Operations 

and E-commerce at flydubai, said: “flydubai remains 

committed to making travel more accessible by 

providing more choice for our passengers. Istanbul 

remains a popular destination on our network and we 

welcome the resumption of our operations to Sabiha 

Gökçen Airport, an airport that provides another 

convenient option for those travelling to Istanbul. We 

look forward to welcoming our passengers as they 

travel with flydubai onboard our Boeing 737 MAX 

aircraft.”

Istanbul offers a wonderful mix of Europe and Asia, 

with plenty of options for shopping, dining and sight-seeing. It 

remains one of the most visited cities in the world and 

continues to be an important economic hub. Sabiha Gökçen 

Airport (SAW) is located on the Asian side of Istanbul, offering 

more options for passengers travelling to and from the city.

Emirates will codeshare on this route offering travelers more 

options for 

39



40



41

ABU DHABI, UAE: Etihad Airways, the national airline of the UAE, launched a new 

experience for families flying with it with the launch of “Little VIP”—a one-of-a-

kind family friendly experience on board its fleet in partnership with Warner Bros. 

World Abu Dhabi.

Etihad's new 'Little VIP' campaign recognizes that young travelers are all very 

important people and aims to make travelling with children as easy and enjoyable 

as possible. The Park's iconic Animation characters like Scooby-Doo, and Looney 

Tunes including Sylvester and his beloved nemesis Tweety, are emblazoned across 

the children's activity packs given to guests travelling on longer flights with Etihad.

The airline's new children's gifts are designed in three age ranges. For infants up to 

2 years old, parents will be given a soft fleece blanket decorated with the faces of 

Tweety, Bugs Bunny, Daffy Duck and Sylvester for them to take home.  

Young flyers aged 3 to 8 years, will be given a drawstring bag featuring an activity 

book, crayons, memory card game and passport holder. Tweens and teens aged 9 

to 13 will be delighted with a Scooby-Doo themed backpack featuring the 

Museum of Mysteries board game designed to promote Yas Island's incredibly 

immersive indoor theme park, Warner Bros. World Abu Dhabi.

In addition to the Warner Bros. World Abu Dhabi's themed inflight gifts, Etihad is 

bringing a comprehensive family travel experience to life, through cabin crew and 

ground crew training to identify and support family travel needs. 

At Abu Dhabi International Airport, a dedicated family check-in space will be 

available for families with minimized queuing to make family journeys as smooth 

as possible. Thoughtful touches include a small set of stairs at check-in counters 

meaning young eyes can take a peek at the check-in process with ease.

In flight, young travelers will be given their meals first for convenience, and diners 

will experience Warner Bros. World Abu Dhabi themed dining equipment in bright 

colors. The menu has been enhanced based on consultation and feedback from 

family travelers and as a result requested traditional children's favorites such as 

fusilli pasta with meatballs, waffles and pancakes have been added to the menu.

 In line with Etihad's sustainability ambitions, the new children's packs and dining 

experience have been designed with product purpose and reusability in mind. The 

gifts are designed to be taken away and 

treasured, encouraging children to feel 

excited about travelling with Etihad. The 

amenities have also been designed without 

the need for individual packaging, avoiding 

the use of single use plastics.

Young flyers will also be kept amused on 

board by a bespoke children's section on 

Etihad's inflight entertainment, designed in a 

fun, kid-friendly format. Etihad offers a wide 

selection of family-friendly Warner Bros. 

movies and TV shows including Space Jam, 

Scooby-Doo, Tom and Jerry, Looney Tunes, 

Bugs Bunny and the Flintstones. A selection of 

TV shows for older kids from the DC Universe 

includes Batman, Justice League and Teen 

Titans.  

In addition, an extensive selection of music 

albums for kids is complemented by a variety 

of e-games for avid gamers, which can also be 

played seat-to-seat. 
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Etihad Airways and Warner Bros. World™ 
Abu Dhabi put families first with the 
launch of 'Li�le VIP’
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DUBAI, UAE: Dubai International (DXB) continues 

to be the world’s busiest airport by international 

passenger numbers for the eighth consecutive 

year after clocking 29.1 million in annual traffic in 

2021, half a million more than its forecast. 

Paul Griffiths, CEO of Dubai Airports, described an 

eventful year which, despite the uncertainties of 

the global pandemic, contained many milestones 

that demonstrate several bold steps taken by 

Dubai and its aviation sector to lead the recovery of 

global air travel, including the successful hosting of 

the Dubai Airshow 2021, the world’s first major 

airshow since the start of the pandemic, the return 

of DXB to 100% operational capacity with the 

reopening of Terminal 1-Concourse D and 

Concourse A, and the opening of the world’s 

largest in-house airport laboratory for fast-track 

processing Covid-19 PCR test samples for Dubai’s 

visitors. 

The airport also welcomed a record number of new 

airlines connecting Dubai to new destinations and 

joined the rest of the city in creating a warm 

welcome for millions of visitors to Expo 2020 

Dubai. 

Describing DXB’s performance 
in 2021 as nothing short of 
impressive, Griffiths said, 
"Despite unprecedented 
turmoil affecting millions of 
people all over the world, we 
overcame many serious 
obstacles to the operation of 
the world’s largest 
international hub and 
provided smooth, comfortable 
and safe travel for millions of 
people travelling through 
DXB. This incredible 
performance by all of our staff 
and stakeholders was 
achieved in the face of 
abruptly changing travel 
regulations and concerns 
about new waves of infection. 
Despite these serious 
challenges to our ongoing 
success, we managed to 
exceed our own forecasts and 
continue to retain our crown 
as the world’s busiest 
international airport. 
“With the eagerly anticipated reopening of key 

markets such as Australasia and the further easing 

of travel regulations around the world, the outlook 

for 2022 is very promising and we are in an 

excellent position to continue to lead the world’s air travel sector on the 

road to recovery." 

Current forecasts indicate that traffic through DXB could reach 55.1m by the 

end of 2022, but Griffiths acknowledges that if current trends continue, that 

figure could be exceeded by a significant margin. 

DXB welcomed 29,110,609 passengers for the full year of 2021, a year-on 

year-growth of 12.7%. The numbers were propelled by a robust growth in 

the final three months of the year during which DXB recorded 11,794,046 

passengers, 77% more than in the previous quarter. It was the busiest 

quarter since Q1 2020, and the first time since the start of the pandemic that 

DXB’s quarterly traffic surpassed the 10 million mark. December was the 

busiest month of the year with 4.5 million passengers. 

India retained its position as the top destination country for DXB by 

passenger volume, with passenger traffic for 2021 totalling 4.2m, followed 

by Pakistan with 1.8m, Saudi Arabia with 1.5m, and the United Kingdom with 

1.2m passengers. Other destination countries of note include the US (1.1m 

passengers), Egypt (1m) and the Turkey (945,000 passengers). 

DXB’s top destination cities during 2021 were Istanbul with 916,000 

passengers, Cairo (905,000), London (814,000) and New Delhi (791,000 

passengers). DXB is currently connected to 198 destinations across 93 

countries through 84 international carriers – significantly more than in 2019 

before the pandemic. 

The number of flight movements at DXB reached 77,671 during the fourth 

quarter bringing the annual flight movements to 233,375, a year-on-year 

growth of 28.1%. The average number of passengers per flight reached 154, 

down 18.9% year-on-year. 

Cargo continued its strong performance throughout the year finishing with 

614,834 tons of cargo in the fourth quarter (7.5%) taking the annual freight 

volume in 2021 up by 20% to 2,319,185 tons. WAM

DXB keeps title as world’s busiest 
international airpo� with 29.1 million 
passengers in 2021
Cargo continued its strong performance throughout 

the year finishing with 614,834 tons of cargo in the 

fourth quarter (7.5%) taking the annual freight 

volume in 2021 up by 20% to 2,319,185 tons. 

AirCargoUpdate
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COPENHAGEN, Denmark: Just 

under 9.2 million passengers passed 

through Copenhagen Airport (CPH) 

in 2021, about a third of what it used 

to handle before the pandemic but 

the company is hopeful growth will 

be forthcoming this summer and 

autumn as travel eases up.

Scandinavia’s main international 

airport said the first half of 2021 was 

practically without activity and 

passengers on account of the 

i n f e c t i o n  r a t e s  a n d  t r a v e l 

restrictions. During the summer and 

autumn,  a i r  t rave l  s taged a 

comeback, and passenger numbers 

in the second half reached over 50 

percent of the figures for 2019. “We 

are seeing the first green shoots of a 

recovery in 2022,” it says. 

CPH had 9,179,654 passengers 

through the terminals in 2021 – an 

increase of 22 percent compared to 

2020, when the pandemic struck in 

March, but still 70 percent below the 

figures for 2019.

2021 was very much a game of two 

halves, CPH said as  it started with 

parked aircraft, empty terminals and 

merely 5,000 daily passengers, 

corresponding to a standard day of 

travel in 1962.

“Following an incredibly quiet 

winter and spring, Europe re-

opened when the travel restrictions 

were lifted. Passenger numbers 

more than quadrupled in just a few 

months, from 260,000 passengers in 

May to 1.2 million in July. This shows 

that the appetite for travel is intact 

and makes for a promising outlook 

for 2022,” said Peter Krogsgaard, 

Ch ie f  Commerc ia l  Officer  o f 

Copenhagen Airports A/S.

The summer and autumn brought back life to the terminals with some 40–50,000 daily 

passengers and the re-opening of around 120 destinations. During the second half, the 

activity reached fifty per cent of the figures pre-Covid, carried in the main by European traffic.

 “Despite the Omicron variant, we had just under 1.1 million passengers in December – a fine 

end to a year in which particularly the summer and the schools’ autumn break unleashed the 

pent-up demand for travelling the world for business and leisure,” said Krogsgaard.

The majority of the international routes were restored during the course of 2021, and CPH 

remains the largest and most important international airport in the Nordics.

Krogsgaard noted that airlines regard CPH as an attractive and efficient airport with a large 

catchment area, covering not just Denmark and southern Sweden but also large parts of 

northern Europe.  

“All the airlines that operated out of Copenhagen before the pandemic are still at CPH. This is 

crucial for us in re-establishing the strong network of routes and securing CPH as the most 

important international traffic hub of the Nordics,” he explains.   

In 2021, the monthly top 10 lists of destinations featured particularly one country: Spain. 

Málaga and Mallorca were the favorite destinations until they were replaced by Gran Canaria 

in December.  

Thus, Spain was the hands-down most popular country with 1.1 million passengers travelling 

from CPH.  Other classic holiday destinations were also in great demand, such as Italy, Greece 

and Turkey with 450,000, 410,000 and just under 370,000 passengers respectively.

Copenhagen had only 9.2 million passengers 
in 2021 but hopes for growth this year 

BRUSSELS, Belgium: At least 13 

different companies participated 

at the first job event held at 

Brussels Airport’s cargo area since 

COVID restrictions were eased, 

eager to hire more staff as their 

workload r ises amid global 

recovery effort in a pandemic. 

Jointly organized by Air Cargo 

Belgium and Aviato, the event was 

aimed at recruiting more office 

staff to meet the airport’s growing 

demand for new employees. The 

pandemic caused a big growth in 

cargo volumes, which lead to a 

45% increase in job vacancies in 

and around Brussels Airport.

13 companies join 
BRUcargo’s 1st job 
event organised by 
Air Cargo Belgium 
& Aviato

After a first digital meeting with Aviato, 35 candidates 
were invited at BRUcargo to get a glimpse of the airport 
and its many functions. They were later welcomed by 
Aviato and Air Cargo Belgium for further briefing.

Each person received a unique program for the rest of 
the afternoon, in which they had the opportunity to 
immediately apply for a job through a first conversation 
with the ground handling agents and freight forwarders 
present. 

This concept turned out as a success for both employers 
and the candidates as all companies present planned 
several second meetings with the people they 
interviewed. Instead of searching for people with 
experience in airfreight, the companies present are 
looking for motivated and flexible people whom are 
stress resistant and have good knowledge of Dutch  
& English. 
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ZURICH, Switzerland: Two Swiss pilots have begun 

their global journey around the world on a mission to 

advocate for greener aviation, which includes using 

Sustainable Aviation Fuel (SAF). 

Diamondo Earthrounding, a non-profit initiative 

driven by a team of nine young aviators, is behind the 

project. The two pilots departed Zurich, Switzerland 

via a Diamond DA50 RG 5-seater aircraft on January 2, 

2022 powered by SAF. 

Flying in an Easterly direction to visit multiple airports, 

cities and sustainable initiatives with a mission to 

connect worldwide projects for sustainable aviation, 

raise awareness of sustainable technologies and how 

to utilize them as well as aim to accelerate aviation's 

path to net-zero carbon emissions. 

Founded in 2021, the Diamondo Earthrouding 

Association links local solutions together to illustrate 

that  disparate locations favor different solutions to 

make aviation greener. 

Diamondo's founding partners and pilots, Robin and 

Matt, believe that one of the main pillars for green air 

transport is SAF.  During the circumnavigation, and 

amongst other green initiatives, the crew are therefore visiting, 

documenting and reporting from sites critical to the production of 

sustainable aviation fuel (SAF).  

Since its departure, the Diamond's journey has completed layovers to 

initiatives in Austria, the UAE and India. Close to Vienna, the crew has 

stopped by the production facilities of the aircraft they are flying.

“Building light and aerodynamically clean airframes equipped with fuel-

efficient engines need to proceed any discussion on SAF. We, therefore, feel 

privileged to be operating the modern Diamond DA50 RG platform for our 

mission,” said Robin.

In the UAE, the crew visited and overflew the enormous Mohammed Bin 

Rashid Al Maktoum Solar Park. The arid climate of the UAE favors the 

production of electricity by solar energy. This energy can subsequently 

power the production of green hydrogen, a key component required to 

produce synthetic SAF. 

“Seeing the abundance of solar energy available, the desert of the UAE really 

is the perfect spot to harvest this potential and divert part of it towards 

synthetic SAF production,” said Matt.

The crew's journey continued onwards to India, where they were given the 

opportunity to inaugurate the Aerodrome Reference Point (ARP) of Noida 

International Airport, currently under construction in the Indian State of 

Uttar Pradesh. 

The two pilots have covered the first quarter of their trip on SAF despite not 

fueling the DA50 with SAF blended jet fuel even once while on their way to 

Thailand.

After Thailand, Diamondo Earthrounding is preparing to cross the Pacific 

heading to the USA from West to East with a loop including two initiatives in 

the Caribbean. To track the journey, please visit https://www.diamondo-

earthrounding.com/track-us or follow @DiamondoEarthrounding vlog 

on social media. You can also support the young aviation enthusiasts and 

i n i t i a t i v e s  b y  b e c o m i n g  a  p a t r o n  t h r o u g h  t h e  w e b s i t e 

https://www.diamondo-earthrounding.com/patrons or become a 

partner company. 

2 Swiss pilots flying around the world on a 
mission to advocate for greener aviation

AVIATION

AirCargoUpdate

Swiss pilots Robin and Matt embark on a global 

journey to advocate for greener aviation. Supplied Photo 

Boeing reaches record $2 B 
in e-commerce sales of pa�s
Dubai, United Arab Emirates: Boeing [NYSE: BA] 

says it achieved an annual record for e-commerce 

parts sales last year with more than $2 billion in online 

orders, commercial orders accounted for $1.5 billion 

in sales, reflecting the continued recovery in the 

airline industry. 

Fueled by investment in digital tools, Boeing 

Distribution Inc. (formerly Aviall) sold nearly 70,000 

parts products through its e-commerce site to 

commercial and government customers, eclipsing 

pre-pandemic levels. 

"Our $2 billion closeout to 2021 was a great capstone 

as the market heads to a more stable recovery," said 

Ted Colbert, president and chief executive officer, 

Boeing Global Services, at the Singapore Airshow 

today. "Our e-commerce capabilities are a great 

example of the digital solutions we provide to enable 

industry recovery and growth. Our focus as always is on bringing value 

through our products and services, and we will continue to partner with our 

customers as they navigate this dynamic environment."

Boeing Distribution Inc.'s online revenue last year was 15 percent higher 

compared to pre-pandemic levels, while orders were 20 percent higher. The 

stronger sales came as the company rolled out new tools to improve the 

customer experience, including a new homepage, a live chat feature, and an 

online knowledge center.

The refreshed e-commerce parts website, which features over 500,000 

products, saw five million visits from 50 countries last year. 

“Boeing is improving e-commerce with our customers in mind, said William 

Ampofo, vice president of Parts, Distribution Services, and Supply Chain, 

Boeing Global Services. "In addition to launching new digital tools, we are 

creating a more streamlined process for our customers by realigning 

strategy, program, and product line management with supply chain and 

customer support. We will continue to focus on digital and performance 

improvements, along with simplifying how we engage with our customers." 

As a leading global aerospace company, Boeing develops, manufactures 

and services commercial airplanes, defense products and space systems for 

customers in more than 150 countries.  
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EXECUTIVE MOMENTS

Abu Dhabi, UAE: Sanad, a wholly owned 

subsidiary of Mubadala Investment 

Company (Mubadala), has launched a 

new strategy to expand business beyond 

the aerospace sector.

The company has also appointed 

Mansoor Janahi, the Deputy Group CEO 

of Sanad, as the new Group CEO to lead 

the growth stage under the new strategy. 

He assumed his new post on 01 February 

2022.

Janahi began his career with Mubadala in 

2008. He first joined Sanad Aerotech as 

Deputy CEO in 2017 and has since 

moved to become its CEO for Sanad 

Aerotech and Sanad Powertech and 

Deputy CEO for Sanad Group. 

Under his leadership, Sanad Aerotech 

signed multiple agreements valued at 

over $7 billion with major original 

equipment manufacturers (OEMs) and 

global airlines. He was also instrumental 

in Sanad’s expansion to new markets 

including Eastern Europe, South America 

and Asia. 

Prior to joining Sanad Aerotech, 

Mansoor was a Vice President at 

Mubadala where he spearheaded 

business development and asset 

management activities for several 

leading aerospace initiatives. He played a pivotal role in formalizing agreements with 

Airbus and Boeing for developing aerospace manufacturing capabilities, including the 

Strata-Solvay advanced materials business in Al-Ain.

Sanad’s strategy and leadership announcements follow the launch of ‘Operation 300bn’ 

last year, which aims to more than double the industrial sector contribution to GDP in the 

UAE to AED300 billion by 2031. Under its new industrial services strategy, Sanad will 

contribute to the economic diversification agenda and help position the UAE as a global 

industrial hub. Its future offering will be focused on providing technology-driven and 

integrated industrial services.

Badr Al-Olama, the Executive Director of UAE Clusters at Mubadala and Chairman of 

Sanad, said: “Sanad stands on the cusp of a major transformation underpinned by the 

Fourth Industrial Revolution. Building on our track record of more than three decades of 

experience in the commercial aviation sector, Sanad is ready to take the next step 

forward and become the source-to-go, one-stop shop for the broader industrial 

services sector. Mansoor’s knowledge and wealth of experience will be invaluable in this 

decisive phase for the company as it builds on its strong performance to provide 

innovative solutions to support the growth of Sanad over the next decade. This is also in 

line with UAE Investments strategy to accelerate the diversification of the UAE’s 

economy and grow our national champions in multiple sectors. ” 

Commenting on his appointment, Janahi said: “The UAE has an amazing track record of 

industrialization to build on, and a strong footprint in industrial services. These 

capabilities and prominent market presence have been developed in record time. If we 

look at the aerospace industry, and Sanad specifically, we have managed to create a truly 

homegrown success story and a globally recognized industry leader. 

“In line with its new strategy, Sanad will continue leveraging synergies with international 

partners, we will develop new and innovative service concepts that combine both our 

industrial and financial knowledge. Ultimately, our vision for the future is to develop 

profitable and sustainable industrial service offerings to address the ever-changing 

needs of clients across multiple sectors. I look forward to continuing working with the 

team at Sanad, our clients and partners in such exciting times and contributing to efforts 

to make the industrial sector a main driving force of the UAE’s ‘Next 50 years’ journey.” 

The current Group CEO Troy Lambeth will be supporting a number of strategic initiatives 

both within the Sanad Group as well as in support of Mubadala’s UAE Investments 

platform. He had since been appointed to serve as the CEO of of Sanad Capital (formerly 

known as Sanad Aero Solutions) 

Under Lambeth’s leadership, the company grew quickly to over USD 1 billion in spare 

engine and components supporting airlines and industry service providers globally. 

Sanad launches new strategy and appoints 
new Group CEO to lead next phase of growth  

DUBAI, UAE: SAP has appointed Emmanuel Raptopoulos as the new President for SAP’s 

EMEA South region, which comprises Southern Europe, the Middle East and Africa. In this 

capacity, he will report to Scott Russell, SAP Executive Board member, Customer Success.  

With presence in 75 countries, 24 offices and 5000 employees across the region, EMEA 

South is at the forefront of SAP’s transformation to the cloud.

Raptopoulos, who is based in Milan, succeeds Claudio Muruzabal, who has been 

promoted to President of SAP’s global Cloud Success Services organization. This newly 

established organization unites an impressive driving force of over 20 000 of the entire 

company’s talented and experienced workforce to bring new services offerings to market 

that help customers derive even greater value from SAP’s cloud solutions.

With more than 20 years at SAP in leadership roles in General Management, Sales, 

Operations and Consulting, in both Europe and the Middle East, Raptopoulos’ extensive 

track record demonstrates the fostering of a high-performance culture of inclusivity and 

innovation.

Emmanuel Raptopoulos is the new 
President for SAP’s EMEA South

SAP is a market leader in enterprise 

application software, well regarded for its 

machine learning, Internet of Things (IoT), 

and advanced analytics technologies help 

turn  customers ’  businesses  into 

intelligent enterprises. 

Emmanuel 
Raptopoulos

Mansoor Janahi

AirCargoUpdate



48



49

EXECUTIVE MOMENTS

ISTANBUL, Turkey: A US-

e d u c a t e d  i n d u s t r i a l 

e n g i n e e r  a n d 

international academician 

has been named as the 

new Chairman of the 

Board of Directors and 

Executive Committee of 

Turk i sh  A i r l ines ,  the 

national carrier of Turkey.

Prof. Dr. Ahmet Bolat 

replaced Ilker Ayci who 

resigned from his post in 

February to take on the 

challenge of leading the now privately-owned Air India after the Indian 

government sold the debt-ridden airline to Tata Group.

Born in Konya in 1959, Prof. Dr. Bolat graduated from Istanbul Technical 

University in 1981 as an Industrial Engineer. In 1984, he graduated from 

M.Sc. Operations Research program at Stanford University and in 1988, 

he obtained his Ph.D. in Industrial and Operations Engineering from the 

University of Michigan.

Prof. Dr. Bolat started his career in 1981 as a Design and Production 

Engineer at Yıldız Kalıp Şirketi. Between 1985 and 1988, he held a various 

Prof. Dr. Ahmet Bolat is 
the new Chairman of the 
Board of Directors of 
Turkish Airlines
of roles at the University of Michigan including as 

teaching assistant, research assistant and assistant 

professor. From 1988 to 2005, he worked as assistant 

professor, associate professor and professor at Industrial 

Engineering Department of King Saud University, Riyadh.

He was assigned as Senior Vice President of Investment 

Management at Turkish Airlines Inc. in 2005 and served as 

Chief Investment and Technology Officer between 2012 

and 2022. 

During his tenure, Prof. Dr. Bolat managed strategic 

growth plan for Turkish Airlines and led the team in 

procuring around 550 aircraft to grow Turkish Airlines 

fleet. Responsible for international relations and alliances, 

he has managed government affairs issues and 

commercial agreements with airline partners, ensuring 

partnership and network development with enhanced 

bilateral relations. He also led the feasibility study of 

alliance selection project for Turkish Airlines.

Prof. Dr. Ahmet Bolat

AirCargoUpdate

airports and a wide range of landside and airside facilities," said Francois 

Bourienne, Chief Commercial Officer, Abu Dhabi Airports. 

Abu Dhabi Airports is part of ADQ, one of the region's largest holding 

companies with a diverse portfolio of major enterprises spanning key 

sectors of Abu Dhabi's non-oil economy. It was established in March 

2006 to spearhead the development of the Emirate's aviation 

infrastructure. 

In September 2006, Abu Dhabi Airports assumed responsibility for the 

operation and management of Abu Dhabi and Al Ain International 

Airports. In 2008, it added Al Bateen Executive Airport (an exclusive 

business aviation airport), as well as Sir Bani Yas and Delma Island 

Airports to its portfolio. 

These airports are geared to serve the various segments of air travellers, 

the aviation marketplace, and will help contribute to Abu Dhabi's 

development as a destination for both business and leisure tourism.

Steve Polmans

TIACA’s Chairman Steve Polmans 
joins Abu Dhabi Airpo�s Free Zone

In his new role, Polmans will establish an integrated long-

term strategic plan for ADAFZ, oversee regulatory affairs 

and compliance matters and be responsible for new 

projects from inception to completion.   

Polmans brings a wealth of cargo experience to ADAC 

from previous roles as Chief Customer Officer at Nallian, 

Chairman of The International Air Cargo Association 

(TIACA) and Founder and Chairman of Air Cargo 

Belguim.   

"We are excited to have Steven on board and we are 

confident his experience in both aviation and cargo 

would help drive further expansion at Abu Dhabi Airports 

Free Zone that is a fast-growing business and an 

increasingly attractive option for businesses that wish to 

set up in Abu Dhabi and leverage our strategic location, 

excellent connectivity through three international 

ABU DHABI, UAE: Abu Dhabi 
Airports today welcomed long-
time cargo executive Steven 
Polmans as its new Vice 
President of Business 
Development & Regulatory 
Affairs at Abu Dhabi Airports 
Free Zone (ADAFZ). 
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UPCOMING EVENTS

Upcoming Events 

AirCargoUpdate

Held in conjunction with MRO ARABIA and MIDDLE EAST 

GROUND HANDLING, the 2nd Global Airports Aviation Forum is 

the ideal platform for the Middle East, Africa and South Asia's 

aviation authorities to connect and collaborate with international 

industry leaders, experts and stakeholders to create the most 

advanced aviation facilities in the world.

9-10 March 2022 

Riyadh Int’l Convention & Exhibition Center, Riyadh, KSA

2nd Global Airports Aviation Forum

Air Cargo India 2022

With 74 exhibitors, 2354 visitors and 478 delegates in the 

previous event, Air Cargo India stands as one of the promising 

platforms for the air cargo industry. 

This year’s event will have insightful conferences and 

discussions on the latest topics concerning the air cargo 

industry, along with air shipper forums and panel discussions.

31 May-02 June Feb 2022 

Grand Hyatt, Mumbai 

Logistics Congress 2022

Next year’s Logistics Congress hosts “Supply Chains in Science and 

Practice 2022” organized in cooperation with the European 

Logistics Association ELA. The congress brings together all parties 

in any way whatsoever connected to logistics: logistic, transport, 

and production companies; suppliers of IT solutions; educational 

institutions, and national authorities. 

06-08 April 2022 

Grand Hotel Bernardin 

– Portorož, Slovenia

The Slot Conference (SC) is a working conference. Regularly 

attracting over 230 airlines and representatives of over 85 

schedules-facilitated or fully coordinated airports this twice-yearly 

meeting is one of IATA's largest events.

As part of the slot process, the purpose of this voluntary assembly 

of both IATA and non-IATA airlines worldwide is to provide a forum 

for the allocation of slots at fully coordinated airports (Level 3), and 

for the reaching of consensus on the schedule adjustments 

necessary to conform to airport capacity limitations (Level 2). The 

goal of the conference is for airlines and airports to obtain the slots 

that will give them the best possible schedule to offer their 

customers. 

21-23 June 2022 

Washington State Convention Arch Center (WSCC)

150th Slot Conference

Colombia Pavilion 

TIACA's Executive Summit and Messe München's transport 

logistic Americas Forum come together at the 2-day conference 

March 22-23, 2022 at the Hyatt Regency San Francisco.

With the innovation journey to Silicon Valley the second 

highlight is scheduled March 24-25, 2022. Get inspired and 

discover future trends to move your business forward.

In parallel transport logistic, the leading international exhibition 

for Logistics, Mobility, IT and Supply Chain Management now 

finds an additional home in the booming Florida metropolis in 

the south of the USA. transport logistic Americas and air cargo 

forum Miami thus compliments the worldwide coverage of the 

successful trade show concepts organized by Messe München.

The combination of both brands offers a central platform for 

connections, most notably to USA, North and South America, as 

well as to other continents.

Messe München's transport logistic 
and TIACA's air cargo forum come to 
the US in 2022

March 22-25, 2022 in San Francisco (ACF)

November 08-10, 2022 in Miami 

Arabian Travel Market 
Arabian Travel Market is the leading global event for the inbound 

and outbound travel industry in the Middle, connecting products 

and destinations from around the world with buyers and travel 

trade visitors at the Dubai World Trade Centre.  ATM 2022 will 

continue to be a hybrid event focusing on ‘The future of 

international travel and tourism’. Together we will map out the 

future of the industry and explore new trends, opportunities for 

growth, innovation and of course effective recovery.

9-12 May 2022 |  DWTC, Dubai 

Mohammed Imran - 7dimensions Media, UAE

Expo 2020 Dubai, UAE

Expo Dubai is the best place 
to showcase the entire world‘‘ ‘‘

Minds, Creating the Future’, Expo 2020 will be the world’s 
most impactful global incubator for new ideas, catalyzing 
an exchange of new perspectives and inspiring action to 
deliver real-life solutions to real-world challenges. 

Running from 1 October 2021 to 31 March 2022 coinciding 
with the 50-year anniversary of the founding of the UAE, 
Expo 2020 will bring the world together, creating an open, 
global dialogue that looks to the future. Millions of visitors 
from across the globe will be invited to join the making of a 
new world, as they discover life-changing innovations that 
will have a meaningful, positive impact on both  
people  and planet. 
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