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The air freight industry sailed through the ﬁrst half of 2018
effortlessly judging from good reports of sales volumes and
revenues from different air cargo carriers, some even
exceeding expectations at historical proportions.
But experts said challenges remain looming in the sky
unless the industry catches up with the way business is done
in the digital economy where speed, efﬁciency, transparency
and options are paramount.
In this edition, Air Cargo Update brings you an exclusive
interview with Ram Menen, one of the founding team
members of Emirates Airline who later headed Emirates
SkyCargo and transformed it to a major global brand in the
air freight industry.
Menen described the industr y's transformation as
“painfully slow” and that the only way to go forward is to
embrace digitalization.
We also bring you insights into Oman Air Cargo's modern
transformation and its quest to support the Sultanate of
Oman's economic goals.
Oman Air Cargo, the cargo division of Oman Air, the
national carrier of the Sultanate of Oman traces its roots to
ground handling services in 1970 until it was ofﬁcially
established as an airline in 1993. Today, it's leaping ahead
with customized solutions and bigger plans in a globally
competitive industry that accounts for more than a third of
the international trade.
Mohammed Ali Al Musaﬁr, Oman Air Senior Vice
President, Commercial Cargo, says Oman Air Cargo, posted
a 38 percent increase in cargo volume in 2017 and the ﬁrst
half of 2018 looks promising with 25 percent increase
incurred so far.
We'll also share with you a story on how the air freight
industry is helping farmers connect to the rest of the world,
grow their business and the economies of their respective
countries.
Plus, insights on the recently concluded Farnborough
International Air Show in London and all the latest industry
news and features that might interest you.

Gemma Q. Casas
Editor-in-Chief
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Delivering reliable
and on-time
solutions – every time
First Priority Cargo prioritizes speedy and accurate
delivery of goods, focusing on building a niche market and
earning the reputation as one of the leading freight service
providers in the world.
Adapting to the latest trends and embarking on a journey
to meet and exceed freight forwarding requirements, the
company aims to offer the best and most feasible solutions
to its clients. With a renowned name in the industry, First
Priority Cargo owns its success to its extensive team of
professionals with a common goal to accomplish the
mission and vision of the ﬁrm. The company aspires to
develop and establish sea, land and air freight alliance to
improve the quality of service offered to its customers.
“We excel in rendering total logistics solutions building
close partnerships as well as relationships. The secret to our
success is the excellent service we provide to our customers
at very economical rate. Boasting a ﬂeet of pickups tirelessly
functioning within the UAE and a proprietary network
spanning numerous countries, First Priority Cargo envisions
excelling in its quest to deliver the best service in the
industry,” explains Anvar Majeed in an email interview with
Air Cargo Update.
Majeed holds a Master’s Degree in Logistics and Supply
Chain Management and is currently the Director for First
Priority Cargo.
Please share with us recent achievements by First
Priority Cargo?
We have won 2 awards last month from two major carriers
AIRFRANCE/KLM-Cargo and Turkish Cargo.
Our group VP Business Intelligence-Dilip Sitlani has
moved us ahead with new ideas and innovations and signed
up with Sharjah Airport for a screening machine in our
facility and would be the ﬁrst agent in UAE to have this
facility of pre-screening.
How do you focus on building a niche market and
earning the reputation of leading freight service
provider?
I believe this is purely based on customer service levels; we
thrive on making our customer happy and sticking to our
commitment.
What have been your major challenges in the industry
and how did you overcome it?
Major challenges have been the fuel surcharge by the

Anvar Majeed
Director UAE, First Priority Cargo

airlines increasing monthly, we ﬁre ﬁght in different ways and
means without impacting our prime customers.
Your core business philosophy?
On time cargo around the world. Including our core
sectors of the African market.
Having the right partnership is integral to the growth
of your business? Why is it so?
Keeping in mind most topnotch companies have merged
for better partnership, IE- EK & FLY DUBAI – EY and 9W then
what's stopping us from getting a big brand helping us
move ahead with the times. Having our new VP Business
intelligence-Dilip Sitlani on board we have managed to tie
up some big labels and brands for their import & export
needs.
The UAE logistics sector is gaining momentum as more
and more startups open their ofﬁces, offering latest
solutions and services such as timely delivery, real time
tracking and so on? What is your opinion on this?
This is the way forward, we have gone that way. Our IT inhouse has developed a software to track all shipments and
the customer can track his cargo via a cellular app as well.
The Internet boom in the UAE did boost the eCommerce growth in the last couple of years but the
biggest challenge that still remains is timely delivery?
Where does First Priority come into this?
We are looking at that segment. But personally, feel it is
about the rate factor. e-Commerce loads pay very low yields
that proﬁts only the integrators and we may go that
direction if the market supports us, mainly the airlines with
the rates to match the customer needs. Volumes are high but
on very low margins.
Though the industry is becoming competitive the
question remains what innovations are you bringing to
the table to help capture your market share?
Door to Door-Anywhere in the world and having an
aircraft contracted under First Priority Cargo for - 12 months
of the year to help the customer gain faith in our company.
Our prime selling USB and on time performance to ensure
the customers’ cargo reaches on time. Happy Days.

GLOBAL NEWS

SITAONAIR's aircraft Internet of Things takes off with
pioneering AirBridgeCargo and CargoLogicAir project
LONDON: SITAONAIR's trademark
'open platforms' approach is turning
the aircraft Internet of Things (IoT)
concept into a reality by joining forces
with two pioneering cargo carriers
AirBridgeCargo Airlines (ABC) and
CargoLogicAir (CLA) at the 2018
Farnborough Air Show in July.
By applying its open platforms
approach to delivering bespoke IoT
capabilities onboard, SITAONAIR will
securely integrate diverse aircraft
avionics – encompassing sensors,
connectivity, hardware, applications
and more – heightening the potential
of the connected aircraft.
Through a demo, SITAONAIR's IoT
platform enabled two strategic
partners, ABC and CLA, to monitor, in
real-time, the journey of sensitive
pharmaceutical cargo inﬂight.

SITAONAIR's speciﬁc IoT solution for
AirBridgeCargo and CargoLogicAir
works by collecting IoT data provided
by OnAsset Intelligence, its demo
par tner and cargo-monitoring
specialist, during the course of a ﬂight.
This OnAsset Intelligence data is
t h e n f e d t h ro u g h S I TAO N A I R 's
onboard IoT edge gateway. The data
can then be sent, securely, to its ground
data management and dispatch
platform, built to monitor the inﬂight
status of carriers' goods.
Currently, there are no other
solutions on the market that provide
inﬂight cargo sensing and freight
condition visibility, as perishable and
temperature-sensitive goods can only
be monitored on the ground.
SITAONAIR's collaboration with
AirBridgeCargo and CargoLogicAir

t h e re f o re re p re s e n t s a s h i f t i n
technological intelligence, enabling
actions or decisions to be made inﬂight
to help optimize performance.
“As one of the world's leading cargo
airlines, digital pharma is a priority
innovation focus for us. With genuine
Internet of Things capabilities, enabled
for us onboard by SITAONAIR, our
digital pharma service is born, ensuring
we can provide the best transportation
conditions inﬂight for customers'
invaluable cargo,” said Sergey Lazarev,
General Director of AirBridgeCargo.
David Kerr, CEO of CargoLogicAir,
noted: “Customers in the air cargo
industry are aiming at getting a better
digital experience. With SITAONAIR we
will be able to move towards the
establishment of a holistic digital
environment for our customers.”

GLOBAL NEWS

Ethiopian and DHL to build largest
logistics ﬁrm in Africa

Ethiopian Group CEO Tewolde GebreMariam, left, with Amadou Diallo,
CEO of the DHL Global Forwarding Middle East and Africa.

ADDIS ABABA: Ethiopian Airlines
and DHL Global Forwarding have
formed a joint venture company, the
DHL-Ethiopian Airlines Logistics
Services Ltd., envisioned to become
the largest cargo logistics provider
in Africa.
Ethiopian, the largest aviation
group in Africa, has the majority
stake in the joint venture, including
providing regulatory and operational support as well as hub for the
newly-formed company.
DHL, the leading international
provider of air, sea and road freight
services, is tasked to make Ethiopia

the main logistics provider and
connection between the continent
and the rest of the world.
Pramod Bagalwadi, a DHL veteran
with over two decades of experience
in management roles within the
l o g i s t i c s i n d u s t r y, h a s b e e n
a p p o i n te d to l e a d t h e n e w l y formed company. This will be an
additional task for Pramod, who
currently leads the Industrial
Projects Team for DHL in SubSaharan Africa and a strategic
business partner for the company in
the region.
“With its GDP growth, Africa is

stepping into the spotlight as
production hub. Recent moves to
open up the economy will continue
to boost Ethiopia's position as the
fastest-growing economy in Africa,
& under Pramod's leadership, the
company will be able to provide a
scalable & durable logistics infrastructure to safely handle the
sensitive needs of its core
industries,” said Amadou Diallo,
CEO of the DHL Global Forwarding
ME & Africa.
“ L o g i s t i c s i s ke y to s u p p o r t
Africa's fast economic growth and
industrialization drive. Ethiopian
has, therefore, partnered with DHL
which has proven expertise and
experience in the logistics sector,
with a view to avail the right logistics
solutions in terms of cost, time and
quality. We have had a longstanding
and mutually rewarding partnership
with DHL, and with this JV we aim to
make the country a logistics hub for
Africa,” said Tewolde GebreMariam,
CEO, Ethiopian Airlines Group.
The joint venture will provide
much-needed freight capacity and
logistics infrastructure to Africa,
where soaring economic growth has
r a p i d l y d r i ve n u p d e m a n d f o r
international for warding and
handling services.

New level of cooperation between VDTM and MGTU GA
LONDON: Volga-Dnepr Technics
Moscow (VDTM) and Moscow State
Civil Aviation Technical University
(МGТU GА) have entered into a longterm cooperation agreement to
produce and train highly-qualiﬁed
maintenance personnel.
VDTM is part of the Volga-Dnepr
Group and a supplier of aircraft
maintenance and repair services while
МGТU GА is a leading Russia-based
educational institution for civil
aviation maintenance personnel.
Both organizations say their main
goal is to improve the quality of
education and competitiveness of
Russian aviation. МGТU GА will be
placing special emphasis on training

students and highly-qualiﬁed
personnel in occupations with a
demand at VDТМ.
For its part, VDТМ will be providing
employment oppor tunities for
students and graduates in its
company divisions, and promoting
hands-on training in the company for
the University's teaching personnel.
“In response to the shortage of
qualiﬁed personnel, notably in Russia,
and generally in the global aviation
i n d u s t r y, f o r o u r c o m p a n y a
cooperation with a specialized
technical university is a cornerstone
for our future success from the point
of adequate stafﬁng level. Over 40
percent of maintenance personnel in

our company have graduated from
МGТU GА,” said Pavel Tereschenkov,
General Director VDTM.
“МGТU GА cooperates with leading
entities in aviation industry, including
Volga-Dnepr Technics Moscow, which
allows us to provide high-quality
training to per sonnel. Per fect
theoretical and practical training of
our graduates places them in high
demand in the labor market,” added
Boris Yeliseyev, Rector МGТU GА.
The two companies also plan to
jointly perform pilot development
work , promote research and
development activity, and organize
cultural and sports events.

AirBridgeCargo adds
Ho Chi Minh City to its
international network

LONDON: AirBridgeCargo Airlines (ABC) has
launched a new freighter service to Ho Chi Minh City,
one of the busiest cities of Vietnam, increasing
dedicated maindeck capacity to and from one of the
major manufacturing hotspots in Asia, and adding it
to its international network of more than 30
destinations.
The Boeing 747 freighter ﬂight will link customers
from Singapore and Ho Chi Minh City with other
destinations in ABC's international network through
its cargo hub in Moscow to guarantee 48-hour
delivery times, including ground handling. Ho Chi
Minh City becomes ABC's 12th online destination in
Asia, strongly reinforcing the airline's presence in the
region.
“On the back of economic growth of more than 7%
and increasing export volumes, Vietnam seems like
the right place to offer direct freight services to other
regions, especially Europe and North America –
something we can offer to the market with a
diversiﬁed number of destinations and high level of
service quality, including for special cargoes. We have
been expanding our network following our
customers' needs and expectations, and segmentwise. We foresee suppor t from companies
specializing in electronics and garments shipments,”
n o t e d S e r g e y L a z a r e v, G e n e r a l D i r e c t o r o f
AirBridgeCargo Airlines.
Nguyen Nam Tien - Vice Director of Tan Son Nhat
International Airport (TIA), said the introduction of Ho
Chi Minh City will strengthen ABC's presence in
Vietnam, powered by more than three years of
successful operations to/from the capital of Vietnam.
Ho Chi Minh City, coupled with Hanoi, will facilitate
a total coverage of the Vietnamese catchment area,
thus, providing more options for deliveries for
customers.

GLOBAL NEWS

Emirates SkyCargo & Gargash
transport Alfa Romeos for London
celebrity motor rally

Air Charter Service
helps Hawaii ﬁght
off lava threat

DUBAI: Emirates SkyCargo, the
freight division of Emirates, and
Gargash, one of the largest
distributors of premium and luxury
cars in the UAE, have partnered to
transport two Alfa Romeos from
Dubai to London for the prestigious
Gumball 3000 motor rally.
The two cars—an Alfa Romeo
Stelvio Quadrifoglio and an Alfa
Romeo Giulia Quadrifoglio—were
transported aboard an Emirates
SkyCargo Boeing 777 freighter from
Dubai to London. This type of aircraft
can carry up to 100 tons of cargo and
its wide main deck doors allows for
the transportation of large and
outsized cargo.
Both cars competed as 'Team Alfa'
in Gumball 3000, an annual celebrity
motor rally established in 1999, which
takes place on public roads at
different locations around the world.
During the ﬁrst leg of the rally in the
ﬁrst week of August 2018, Team Alfa
traveled from London to Bologna. The
second leg of the rally saw the cars
driving around iconic sites in Japan
including the historic cities of Osaka,
Kyoto and Mt Fuji. The rally ended in
Tokyo on August 12 and Emirates
SkyCargo is set to ﬂy both cars back
home to Dubai from Japan.
Team Alfa's participation in the
Gumball 3000 rally marked the 100th
year of operations for Gargash, an
established name for premium and

HONG KONG: In late May,
Air Charter Service was called
upon to source an aircraft
capable of ﬂying 68 tons of
the ﬁre retardant ore, barite,
to battle the increasing threat
of lava reaching a geothermal
power plant in Hawaii.
Richard Thompson,
President of ACS Americas,
recalled their company was
contacted by a specialist
freight forwarder to source
an aircraft that could ﬂy a
large amount of barite—a
claylike substance that
hardens when heated and the
plan was to use it to cap the
geothermal wells and protect
them from the lava ﬂow. ACS
found an MD-11 for the
mission.
“Towns and countryside
were being turned into a
volcanic wasteland as lava
from the erupting Kilauea
Volcano made its way across
the island. This in itself was
devastating, but the ﬂow was
fast approaching the Puna
Geothermal Venture plant
which would have meant
further disaster, so an urgent
plan was formulated to
prevent the lava pouring into
the wells at the site,” said
Thompson.
“The ﬂight went without a
hitch and the wells were
capped with the barite and
deactivated shortly
afterwards. As an extra
precaution the plant was
later shut down and 60,000
gallons (230,000 litres) of
ﬂammable liquid were
removed from the site. Since
then, three of the 11 wells at
the site have been covered by
the lava ﬂow, meaning that it
was critical to get the barite
delivered as urgently as we
managed and in place to
protect the wells,” he added.

luxury cars in the UAE.
“Emirates SkyCargo would like to
congratulate Gargash Group on their
centenary this year. We are excited to
be taking part in this momentous
occasion by supporting them in the
Gumball 3000 rally. The Alfa Romeos,
which will be sporting the Emirates
logo throughout the rally, are getting
ﬁrst class treatment under Emirates
Wheels and will be handled by our
trained and experienced staff at
Dubai, London and Tokyo,” said
Moaza Al Falahi, Emirates Vice
President, Cargo Product Development and UAE National Affairs.
Shehab Gargash, Managing
Director and Group CEO, Gargash
Group, commented: “In our 100th
year, we are proud to be associated
with Dubai's ﬂagship carrier Emirates,
a truly iconic representation of the
UAE'S global enterprising spirit.
Emirates SkyCargo has to be an
indispensable partner as we begin our
epic journey from London to Tokyo.”
Emirates Wheels is the freight
carrier's specialized air transportation
solution for automobiles bringing
together a modern ﬂeet of 270 all
widebody aircraft, an extensive
network, state of the art facilities as
well as highly experienced personnel
for the rapid & secure transportation
of cars.

GLOBAL NEWS

Lufthansa Cargo-Freightos unveil
online air cargo eBooking system

FRANKFURT: While e-Commerce
sales drove a 9% growth in air freight
demand in 2017, manual air freight
management and sales continue to
cost the industry billions in terms of
changing fees, untapped capacity and
professional fees in addition to
extending air cargo transit time to six
days on average.
Germany's Lufthansa Cargo is
changing the way business is done
with the introduction of digital
connectivity through the Freightos
WebCargo and Lufthansa Cargo's
application programming interface
(API) services.
This enables forwarders to instantly
look up contracted rates, assess
capacity, and book cargo on speciﬁc

ﬂights in real-time, via the world's
leading air cargo platform for
forwarders.
Lufthansa Cargo and Freightos now
enable customers to instantly view
their contracted price online and
secure air freight capacity.
The company said this will be
expanded globally in coming months,
beginning with a rollout in major
European markets. Freightos air
freight customers, like Röhlig Logistics,
are already beneﬁting from improved
visibility, instant booking, and
increased data exchange accuracy.
Global Airfreight Director of Röhlig
Logistics Dirk Schneider explains: “The
new functionality enables rapid
quoting and booking of our

shipments. Röhlig Logistics customers
beneﬁt as one of the ﬁrst through
improved information ﬂow and
handling of their consignments. We
are happy that we joined the pilot and
look forward to extending this service
further within our network.”
In order to provide the optimal
customer experience, Lufthansa Cargo
has prioritized technology initiatives,
like APIs. “Through Lufthansa Cargo
web service, we are driving the
digitization of our industry to offer our
customers and partners a convenient
and fast digital interface to our
products and services,” said Peter
Gerber, CEO of Lufthansa Cargo.
Freightos WebCargo already has the
world's largest air cargo rate database
and now enables real-time pricing,
capacity and eBooking for the few
airlines like Lufthansa Cargo with the
necessary digital capabilities. If
capacity is unavailable, the system also
supports manual online ad hoc
pricing. Together, this means faster air
freight.
“Everyone's talking about air cargo
digitization but for most it's just talk.
It's fantastic to partner with a forwardlooking airline like Lufthansa Cargo for
this quantum leap in cargo booking.
The result of on-demand booking is
that goods will move faster, with up to
a day shaved off transit time, and tens
of dollars saved per shipment,” said Zvi
Schreiber, CEO of Freightos.

GLOBAL NEWS

Air France KLM Martinair Cargo rolls out digital solutions
for pharmaceutical logistics

Enrica Calonghi

PA R I S : C o n v i n c e d t h a t t h e
pharmaceutical industry needs more
transparency in the supply chain, Air
France KLM Mar tinair Cargo
(AFKLMP) has rolled out new digital
solutions for pharmaceutical logistics
via its digital platform myCargo.
The company said the pharmaceutical industry deals with goods
that are vulnerable and calls for extra
care, thus, investing on innovation

and technology that offer
convenience & transparency is a
must.
“Our customers can now get
quotations, information about the
latest and best deals, and do their
booking via AFKL Cargo's digital
platform myCargo,” Global Head of
Pharmaceutical Logistics Enrica
Calonghi explained. “After a period of
tests in several European countries we
have started the rollout of this
important tool, which we are already
using widely for general cargo, also
for pharmaceutical logistics.”
Air France KLM Martinair Cargo
customers can also use myCargo to
track the current temperature, the
battery level in the dry ice units, and
the voltage in the active containers
during their transit at the Amsterdam
Schiphol and Paris Charles de Gaulle
hubs, the company said.
“All the pharmaceutical containers
are checked during contact points at

our hubs, at the origin and the
destination,” Calonghi continued.
“We want to enable our customers to
monitor the checks and actions we
have been performing. And, how cool
it would be – pun intended – if we can
expand the transparency of the
temperature for all Pharma products
on the short term.”
“The digital journey for Air France
KLM Mar tinair Cargo's pharmaceutical customers will continue. We
expect to roll out an important tool to
make our capabilities more visible for
our customers by the end of the year,”
she added.
Air France KLM Martinair Cargo is
Air France KLM Group's dedicated air
cargo business specializing in cargo
transport & aeronautical maintenance. The combined three airlines
offer the industry more than 1,100
weekly frequencies to 116 destinations. The company transported 1.1
million tons of cargo last year.

American Airlines moved 12M pounds of asparagus in 6 months
FORT WORTH, Texas: American
Airlines Cargo has moved nearly 12
million pounds of fresh asparagus
around the world in the ﬁrst six
months of 2018, helping growers in
Mexico and Peru ship their produce
while promoting healthy food
options around the globe.
Growers in Mexico and Peru
supply the majority of the early
season asparagus for Europe and
Asia. American then forwards the
veggies on its widebody aircraft
from a number of key US hubs.
"The majority of what we move is
green asparagus, but we do move
very small amounts of both the
albino and purple varieties,” said Joe
Goode, American Airlines Cargo's
managing director, Sales – Western
Division. “And because they are all
fresh spears, they do require careful

specialized handling."
"In addition to moving signiﬁcant
volumes of asparagus, we also move
large volumes of lettuce, radicchio,
tomatoes and mangoes into Asia
over the same period of time,"
added Goode.
Peak demand for fresh spring
asparagus in Europe begins in midFebruar y and lasts until Easter,
which is when the US growing
season starts. One of the largest
markets for US-grown asparagus is
Asia.
This spring, American carried
multiple shipments of the vegetable
on a daily basis between Los Angeles
(LAX) and Tokyo (NRT). To put it in
perspective, just in 2018 so far, the
airline shipped enough asparagus
spears to span 8.5 Tour de France
routes (one of which is a collective

2,200 miles) when lined up end-toend, or enough to ﬁll nearly 240
space shuttles.
American Airlines Cargo operates
a perishables cooler at LAX that
processes delicate, temperaturesensitive goods, like fruit,
vegetables and ﬂowers. The airline
also has similar facilities at DallasFort Worth (DFW), Miami (MIA),
London Heathrow (LHR), among
other key perishable hubs.

GLOBAL NEWS

Turkish Cargo reiterates
support to animal rights & wildlife survival
ISTANBUL: Turkish Cargo has
reiterated its strong support to
animal rights and the survival of wild
animals in their natural habitat.
The company said the special
cargo transportation service it offers
strictly adheres to international laws
with respect to animals.
The freight carrier said it transports
only animals born under protection
from/to the qualiﬁed zoos, private
institutions or recognized protection
& rehabilitation centers as
accompanied by the authorized and
specialized crew members and
ke e p e r s , t a ke s t h e I ATA L A R
regulations & the CITES guidelines as
reference for the acceptance, storage
and shipment processes, & it strictly
implements the documentation,
packing, labeling and marking
guidelines, as described under the
said regulations, during the course of
performance of the live animal

transportation process.
Adjudged as the fastest growing

cheetahs, hippopotamus, are being
slaughtered each year during illegal

air cargo brand with network to more

hunting seasons, the company

than 122 countries, Turkish Cargo

noted, raising concern on their

said it takes its role seriously when it
comes to transporting animals,

survival.
Turkish Cargo was a signatory to

especially those considered

the United For Wildlife (Buckingham

endangered species.
In Africa, the natural habitat of

Palace) Declaration (UFW) which was
ratiﬁed on November 7, 2017 aimed

many wild animals, various animal

at preventing illegal wildlife trade

species, in particular hundreds of

and increasing the industrial

rhinos, elephants, lions, tigers,

awareness thereto.
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JAL Cargo taps Silk Way West Airlines
to haul cargoes out of Europe
Seated from left:
Hiroo Iwakoshi,
Executive Ofﬁcer
Cargo/Mail and
board member of
JAL and Wolfgang
Meier, CEO/President
of SWW. Standing
behind them are:
Katsutoshi Tanaka,
Head of Silkway
Japan, left, and Nurid
Aliev, Vice President
APAC Silkway

BAKU: Japan Airlines (JAL) Cargo
has tapped Silk Way West Airlines'
services to haul in cargoes from Europe
via Baku to Japan and vice versa
following its decision to stop its own
full freighter operations.
Silk Way West Airlines said it
welcomes its new par tner ship
agreement with JAL Cargo amid the
Azerbaijan freight carrier's move to
increase its weekly connections out of
its global hub in Baku from three to
four weekly operations.
At the same time, Silk Way West

Airlines will boost its weekly operation
between Baku and Europe in order to
offer sequenced connections to and
from Japan via Baku.
“We are delighted and honored to
enter into this cooperation with JAL
CARGO. It perfectly ﬁts into our growth
strategy we are pursuing in reference
to our footprint in Japan. Right from
the start of our Japan services more
than two years ago, we have always
been eager to increase our exposure.
The cooperation with JAL CARGO does
represent a quantum leap in our

development and I am happy both
carrier s will beneﬁt from this
agreement,” said Wolfgang Meier, CEO
and President of Silk Way West Airlines.
Hiroo Iwakoshi, Executive Ofﬁcer
Cargo/Mail and board member of JAL
CARGO, noted: “Having these kind of
positive communications is pleasing
JAL CARGO and we welcome very
much more capacities especially with
the use of Silk Way West's Boeing 7478F aircraft within our network.”
Silk Way West Airlines Vice President
for APAC Nurid Aliyev stressed the JAL
cooperation agreement is the second
similar venture after successfully
working out the same scheme with
Malaysia Airlines Cargo which also
stopped its full freighter activities.
“As our global hub is perfectly
located along the ancient Silk Road our
geographical position is at the
crossroads between orient and
occident and Silk Way West Airlines,
thus, ver y much favors this
partnership,” said Aliyev.
Silk Way West Airlines has a ﬂeet of
10 Boeing 747 with two more aircraft
set to be added soon. The freight
carrier ser ves more than 45
destinations along the ancient Silkroad
with an enhanced network through
Baku connecting China, Central Asia,
the Middle East, Europe, Africa and
North America.

Saudia Cargo renews Human
Organ Transportation Agreement
with SCOT
JEDDAH: Supporting humanitarian and social work, Saudia
Cargo has renewed the Human Organ Transportation
Agreement with the Saudi Center for Organ Transplantation
(SCOT) for the fourth consecutive year.
Saudia Cargo CEO Omar Hariri signed the agreement with
SCOT Director General Dr. Faisal Shaheen at the Saudia Cargo's
Jeddah-based main ofﬁce.
“Saudi Cargo will continue to provide domestic and overseas
organ transportation services and support SCOT's objectives
and humanitarian programs because it recognizes the nobility
of these objectives and programs. We are proud to support
SCOT activities and deliver all types of organ shipments in line
with international healthcare requirements and standards.
Organ transportation shipments come at the top of our
priority,” said Hariri.
Shaheen expressed his thanks to Saudia Cargo, commending

Saudia Cargo CEO Omar Hariri, left, with SCOT
Director General Dr. Faisal Shaheen.

the company's sophisticated and advanced logistic
services and excellent coordination with the center
over the last years.
“The company's dedication has strengthened our
collaboration towards promoting humanitarian work,”
he said.

LOGISTICS NEWS

Dubai South welcomes EU SMEs with UCEE partnership
opportunities offered at
Dubai South.
Shoaib Al Rahimi, VP of
Business Park at Dubai
South, made the
announcement in
Brussels recently.
UCEE, an institution
that represents all EU
nations, offers various
oppor tunities to its
European members that
Dubai South and UCEE ofﬁcials at the signing
consist primarily of SMEs,
ceremony held in Brussels.
estimated at 600.
Expertise House
DUBAI: Dubai South and the Union
Consultancy will cooperate with UCEE
of European Expert Chambers (UCEE)
to support its members in establishing
have agreed to establish a permanent
their enterprises at the Business Park in
exhibition and business center for its
Dubai South, and will offer to help the
members at the free zone area's
UCEE take advantage of the
Business Park to help European SMEs
opportunities that Dubai offers to SMEs.
set up their business in the UAE and
The agreement also includes
across the region.
launching a permanent exhibition that
The agreement between Business
showcases the products of the UCEE
Park and UCEE will give European SMEs
members, and helping these
the chance to beneﬁt from the logistics,
companies to take advantage of the
trade and business facilitation and

opportunities offered by Expo 2020, in
addition to aiding them in expanding
into the markets of the GCC and the
Middle East.
The agreement states that an initial
program of four years will commence
until 2022, which reﬂects the
importance and the attractiveness of
SMEs to Dubai's economy, where they
contribute to 40% of the Emirate's GDP.
Shoaib Al Rahimi, VP at Business Park,
afﬁrmed the agreement reﬂects Dubai's
leading status as a global destination
for SMEs, and that to attract the interest
of more than 600 leading European
SMEs to the emirate is a clear indication
of Dubai's prominent place on the
global economic stage.
Professor Paolo Saba, President of
UCEE, remarked that the union believes
t h e re g i o n of f e r s e xc e p t i o n a l
investment and expansion
opportunities to its members, and that
Dubai represents a gateway for the
union's SMEs to enter into the region's
markets.

DP World to build and operate new logistics hub in Mali
DUBAI: DP World has signed a 20year concession with an automatic
20-year extension with the Republic
of Mali to build and operate a 1000hectare modern logistics hub outside
of Bamako, the capital and largest city
of Mali.
The multimodal logistics platform,
Mali Logistics Hub, MLH, will have
inland container depots, ICD, and
Container Freight Stations (CFS) that
will facilitate the import and export of
goods, the Emirates State News
Agency WAM announced.
The Mali Logistics Hub will be
located on the main road corridor
from Dakar, Senegal to Bamako and
close to the Dakar - Bamako rail line
and will be capable of handling
300,000 TEU (twenty-foot equivalent
unit), 4 million tons of bulk and
general cargo.
The ﬁrst phase of the project, with
an estimated initial investment of

US$50 million, will
include an inland
container depot and
container freight
station facility that
will suppor t the
growth of the
Malian economy by
streamlining the
import and export
o f
g o o d s .
Construction is
expected to start in
Suhail Al Banna, CEO & MD of DP World Middle
2019 and is to take
East and Africa, left, and Moulaye Ahmed Boubacar,
approximately 18
Mali's Minister of Equipment and Transport.
m o n t h s t o
complete.
for products entering the Malian
DP World will also provide the
market as part of efforts to reduce
Republic of Mali with three
obstacles to trade and economic
locomotive trains to boost cargo &
development. DP World will also
passenger trafﬁc along the Bamakoimplement its online paperless
Dakar rail system.
facilitation platform to accelerate the
movement of goods as part of the
The Mali logistics hub will
agreement.
signiﬁcantly reduce processing times
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Rhenus Logistics Ireland takes over Avant Air and Sea
DUBLIN: The Irish national company
within the Rhenus Group has acquired
the leading logistics ﬁrm Avant Air and
Sea, which specializes in temperaturecontrolled and pharmaceutical
shipments and hazardous
consignments.
The Dublin-based Avant Air and Sea
has been providing sea and air freight
services and cross-border services for
imports and exports since 1990. In
addition to its headquarters in Ireland,
the company operates branches in
Shanghai and Hong Kong.
The company provides weekly
consolidation and groupage freight
services from China, the USA and other
Asian and Oceanic countries of origin.
Its portfolio of services includes
consolidation, express, hand-carry and
AOG services for air freight (particularly
spare parts for aircraft that are urgently
re q u i re d ) . H a u l a g e a n d c a rg o
transportation, consolidation, customs
services, document preparation and
insurance are all part of its services for

sea freight.
The company will operate within the
Rhenus Group under the name Avant
Rhenus once the deal has been
approved by regulatory bodies. The
Rhenus-Group's presence in Ireland
dates back more than 30 years, when it
was part of Hamann International,
which was integrated into the RhenusGroup in 2006.
“We've found a customer-oriented
partner in the Rhenus Group and it will
enable us to continue developing our
services for our existing and future
customers due to its global network

and its comprehensive expertise,” said
David Warren, Managing Director of
Avant Air and Sea.
Jörn Schmersahl, Managing Director
of Rhenus Air and Ocean Europe, for his
part, said: “Avant Air and Sea is a
company with a strong focus on
customer relations as well as providing
important services for the air and sea
freight sector and it will make an
important contribution to the ongoing
growth of the Rhenus Group. We're
delighted to be able to continue
developing the Rhenus business
activities in Ireland together with Avant.”

Aramex's Q2 2018 net proﬁt jumps 26% to AED122 million

DUBAI: Aramex (DFM: ARMX), the
leading global provider of
comprehensive logistics and
transportation solutions, disclosed its
Q2 2018 proﬁt jumped by 26%
percent to AED122 million (about
US$33.152 million).
The company said its net proﬁt in
the ﬁrst half of 2018 increased by 20%
to AED 225.7 million, compared to
AED 188.7 million for the same period
of 2017, with the Q2 positive growth.
Bashar Obeid, Chief Executive

Ofﬁcer of Aramex, attributed the
growth to “increase in demand for our
ser vices across most of our
businesses and to our restructuring
efforts.”
“We continue to witness a boom in
the global e-commerce market, and
have been able to reap the beneﬁts of
that trend by boosting our
investments in last-mile delivery
solutions while enhancing our service
levels. We also had encouraging
growth in our Freight Forwarding

services speciﬁcally from the Oil and
Gas segment, which enjoyed a
double-digit growth this quarter,” he
said.
The CEO said the company will
proceed with its digital
transformation strategy to achieve
efﬁciency while ultimately enhancing
customer experience.
Iyad Kamal, Chief Operating Ofﬁcer
at Aramex, noted the company has
signiﬁcantly improved its service
levels and transit times, globally and
regionally.
“Innovation, which is a key pillar of
our strategy, continues to drive
solutions across the company's
operations to boost customer
experience & maximize efﬁciencies,”
he said.
He said the company's strong
performance is mainly driven by the
continued growth in cross-border ecommerce across their key markets in
the Middle East, Africa, and Europe.
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Air cargo industry
at crossroads:
Embrace digitalization or continue
to lag behind

A

ir cargo trafﬁc is an
impor tant global health
economic indicator. But
despite its signiﬁcance, it's still
struggling to implement, evolve and
embrace the digital age.
There are new players creating a
niche in the ever competitive freight
marketplace. How will they fare? Is the
industry caught up unprepared in the
growing digitalization and ecommerce trends? What is the way
forward?
Air Cargo Update had an exclusive
interview with Ram Menen, the former
stalwart of Emirates SkyCargo widely
credited for the company's ascension
as the top freight carrier in the world.
Read on this expert's valuable insights
on some of the most pressing issues
affecting the industry.

How has the air freight industry
transformed over the past few
years?
The evolution of the airfreight
industry has been painfully slow when
compared to what is happening in the
rest of the industries in the world. While
the entire world is digitized in many
ways, we can see that the air cargo
industry is struggling to implement eFreight fully.
Though, the industry has come a
long way, apart from the larger and
more evolved multinationals, the
broker mentality still exists among
forwarders, which is an impediment to
progress. Shipper/forwarder/carrier
relationships have not fully evolved to
take advantage of technology.
Having said that, there are new
players like Flexport with their virtual

forwarder concept and Freightos, with
their vision to create a freight market
place. They are creating disruption in
the industry and leading the change.
Freight forwarding is caught between
getting digitized and growth in ecommerce industry.
Amazon, Alibaba and now Google,
with its investment in JD.com, are all
moving into and will dominate the air
cargo world in the future. They have
also got the integrators, who are more
attuned to the e-commerce business,
in a dilemma with their requirement for
very short and ﬂexi LMD (last mile
delivery) requirement.
This has created a new breed of local
LMD companies who are now in a
better niche to provide services to
both, the integrators and e-commerce
business. This is an opportunity for the
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Ram Menen:
A global air freight industry icon
Ram Menen is a familiar name in the international air cargo
industry thanks to his vision and unparalleled dedication at
Emirates that helped transform it to become the world's
largest international cargo carrier.
After nearly 40 years in the air freight industry, Menen
retired in June of 2013 as the divisional senior vice president
cargo at Emirates SkyCargo. He was one of the original
founding team of Emirates Airline and headed its cargo
division since inception in October 1985.
An engineer from India, Menen began his career in aviation
in 1976 at Kuwait Airways. He later moved to British Airways
to head its cargo operations in Kuwait.
In 1984, he joined the Kuwaiti aviation group Alghanim Al
Qutub Shipping Agencies, to set up and manage its airfreightforwarding unit in Dubai. In 1985, Emirates then just starting,
tapped him to lead its cargo division.
Under his leadership, Emirates spearheaded the
conceptualisation and development of the LD-36 (AMF) type of
ULD (Unit Load Device) which increased usable space on each
lower deck pallet base by 33 percent. He also helped develop
the cool dollies, extensively used at some airports to maintain
the integrity of the cool chain on the ramp in hot climate.
Menen is also credited as one of the founding members of
The International Air Cargo Association (TIACA), the
Suresh Prabhu
international trade body representing the logistics and air
freight sectors. He served as TIACA's Vice President in 1993
and 1994 and as President, CEO and Chairman of the Board in
1995 and 1996, respectively. He continues to be involved with
TIACA as a member of the Chairman's Council.

He was also very
active in IATA
(International Air
Transport Authority)
and chaired the IATA
Cargo Committee
between 2008-2012.
He also served as Vice
President of CILT/UAE
Chapter between
2008-2013.
Throughout his
career in the air
freight industry,
Menen received
numerous local and
international awards.
In one of his
interviews, Menen
described his career in
the industry “as an
amazing ride” and
“blessings one rarely
gets.”
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freight forwarding industry if they are

variation would go a long way in

come of age or still has a long way

able to quickly acquire the skills

reducing hurdles and make it more cost

needed. The main challenge is that the

efﬁcient.
Has globalization and marketing

to go?
Though digitization brings in a lot of
internal efﬁciencies, it is the movement

commerce industry is looking for a

brought better cost efﬁciencies?
Globalized production and markets

supply chain that brings in the real

hybrid solution.
Air cargo industry is at crossroads at

have deﬁnitely brought in a lot of cost

value to shippers and consumers. I am

efﬁciency. However, years of optimizing

not too close to the trucking industry in

forwarders LMD is job based, whereas
integrators are schedule based. E-

of relevant data across the whole

the moment and its ability to learn and

costs by optimized and efﬁcient supply

India, however, from what I can see is

participate in a digitized market place

chain operations are now under threat

that there has been a lot of electronic

will be key to their growth as well as

because of the looming trade

platforms that are coming up which can

survival. Going forward, the growth in

optimize truck utilization and there by

traditional air cargo is likely to slow in

conﬂict/war instigated by USA.
Hopefully, this is a temporar y

low single digits with the advent of in-

challenge the world is going through.

bringing better costs efﬁciencies that
can add value to the overall chain.
The Indian trucking industry still has

shoring/near-shoring activities as well

Local manufacturing and marketing

as mass scale 3-D printing while the e-

will never be able to efﬁciently compete

got to go a long way to be able to

commerce business is likely to be

with globalized production where costs

perform like their counterparts in other

growing in double digits (in percentage

are optimized to produce the best

more developed economies. A lot of

terms) for the foreseeable future. The

overall costs by optimizing sourcing of

the setback for this industry in India is

good news is that e-commerce trafﬁc

raw materials/components and

still rampant bureaucratic processes

tends to be year-round but the bad

production in most cost efﬁcient

the operators have to go thru. Further

news for the carriers is that it tends to

places. Globalized production and

d i g i t i z a t i o n o n t h e pa r t of t h e

be low-density cargo which is getting

markets beneﬁt from the economies of

regulators will have a positive impact.
Do you think digitalization can

more and more price sensitive.
Where real transformation has taken
place is on the operations side where

scale. The world is more connected and,
hopefully, globalization is here to stay.
What can the government do to

permeate the fragmented logistics
industry in India?
Digitalization can deﬁnitely bring

portation requirements for different

boost the air freight industry?
The government's role has to be that

together fragmented activities

verticals like perishables, pharma,

of a facilitator of trade and commerce

together in any business. Reduction of

fashion, goods, etc. The progress in

human intervention, especially in India,

temperature controlled transportation

which will beneﬁt its own economy.
The role should be that of a gardener

can make the processes very efﬁcient

has been quite remarkable. Specialty

to create and maintain a fertile enviro-

and responsive adding better

transport/logistics has done a lot of

nment and framework to encourage

good to improve the quality of service

healthy growth.
How important are digitalization

transactional efﬁciencies.
Do you think the introduction of

there is more awareness of trans-

in the air cargo industry.
Do you think the industry has
become more aligned compared to

mobile solutions, including GPS
enabled longitude-latitude

and e-commerce for the industry?
It is digitization that has created such

coordinates in ﬂeet management,

a mass market so quickly for the likes of

will revolutionize things and

before?
There has been a lot more alignment

e-tailers like Amazon.com, Alibaba and

provide end-to-end visibility

in the industry. There is more focus on

many others. Digitalization accelerates

besides convenience in business?
Apps, GPS, etc., are today's available

seamless integration of services across

the processes from placing an order to

the supply chain operations. However,

have it delivered at the shortest

tools that speed up transactions and

more needs to be achieved in data

possible time. It also allows trade to

also open up new markets for remote

i n te g r a t i o n a n d c re a t i n g b e t te r

transcend across borders seamlessly. It

transparency. Blockchain now provides

also brings in efﬁciencies in inventory

areas worldwide.
Geofencing facilitates quick and

a better opportunity to create better

management and creates visibility of

efﬁcient access to areas where no

security of data and help allay the

supply and demand. Those who don't

proper addresses exist. It also allows

paranoia and allow for better data

digitize will become extinct within a few

people to track their shipments in real

sharing. Though security process
aspects have been more reﬁned,

years.
Do you think digitalization and

time.
Carriers as well as consumers beneﬁt

common standards with customized

the trucking industry in India has

from this technology.
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OMAN AIR CARGO
Leaping ahead with customized
solutions

By Gemma Q. Casas

Contributions from Oman Air, as the national airline, to
the economy of the Sultanate of Oman have been very
signiﬁcant and these are expected to show further
growth. Each new destination started, adds to an already
existing successful bilateral relations apart from the
trade, business and tourism prospects. In addition to our
online network, we work with almost 75 interline
partners helping us extend our selling horizon to all
continents in the world.
- Mohammed Ali Al Musaﬁr
Oman Air Senior Vice President, Commercial Cargo
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A

viation connects people
and business. In the
Sultanate of Oman that fact
is taken by the government to its core,
investing heavily not just in planes,
but also in infrastructure, technology
and human resources.
Oman Air Cargo, cargo division of
Oman Air, the national carrier of the
Sultanate of Oman, which traces its
roots to ground handling services in
1970 until it was ofﬁcially established
as an airline in 1993, is leaping ahead
with customized solutions and bigger
plans in a globally competitive
industry that accounts for more than
a third of the international trade.
Last year, the company posted a 38
percent increase in cargo volume
compared to just 5 percent in 2016. It
sees growth on the horizon this year
with the ﬁrst half of 2018 showing a 25
percent increase in business.
“Oman Air Cargo continues to be
one of the most innovative and fastest
growing cargo carriers in the world
and in 2017 carried 87,830 tons of
cargo,” said Oman Air Cargo's Senior
Vice President Mohammed Ali Al
Musaﬁr. “The main trade lanes driving
business last year were from the Far
East, the Indian subcontinent and
Europe. But growth has also been
helped by our newer services to
Guangzhou, Manchester and
Nairobi.”
Stimulating the economy
A pa r t f ro m to u r i s m , O m a n's
aviation industr y also plays an
important role in creating jobs and
business opportunities not just for
the country but for companies and
individual traders in various
economies across and beyond the
region as well.
Oman Air is one of the country's
biggest employers and it facilitates air
transport solutions for traders and
businesses that export and import
food products, pharmaceuticals,
perishables, machineries, equipment,
among many others.
“Contributions from Oman Air, as
the national airline, to the economy of
the Sultanate of Oman have been very

signiﬁcant and these are expected to
show further growth. Each new
destination started, adds to an
already existing successful bilateral
relations apart from the trade,
business and tourism prospects. In
addition to our online network, we
work with almost 75 interline partners
which helps us extend our selling
horizon to all continents across the
globe,” Al Musaﬁr pointed out.

Oman Air currently has a
ﬂeet of four Boeing 787-8,
four 787-9 Dreamliner's, six
Airbus 330-300s, four
Airbus 330-200s, ﬁve
Boeing 737-900s, 21 Boeing
737-800, four Embraer 175s
and three 737 MAX. But by
the end of 2018, the airline
will have taken delivery of
ﬁve new MAX aircraft and
three 787-9s. And by 2022,
Oman Air's total ﬂeet size is
expected to be around 70,
Al Musaﬁr disclosed.
The veteran executive who has
more than 30 years of experience in
the aviation industry says Oman Air
has major plans to further grow its
freight sales share in the region by
competing better with other carriers.
“The airline has major plans to grow
its cargo share in the GCC states and
compete against carriers within the
region. Oman Air Cargo is one of the
fastest and most innovative cargo
carriers in the world with a much
improved infrastructure at its Muscat
Hub–the new cargo facility has
certainly expedited this process,” Al
Musaﬁr shared.
“With the new and improved
facilities at its hub, Oman Air Cargo is
working on launching specialised
products with customised solutions
for its customers. During the end of
2017, we upgraded our cargo
reservations and operating system by
implementing 'SmartKargo' which
has helped us in simplifying the
booking and reservation process
providing real time updates on

shipment tracking to our customers,”
he added.
Part of that plan also calls for
investing on new technologies that
will facilitate easier and seamless
transactions for Oman Air Cargo
customers for better transparency
and transhipment of cargoes.
“Going forward we will be working
on the implementation of e-AWBs
within our network starting with
speciﬁc lanes. Automation of business
process and information
transparency to our customers is one
of our prime objectives and we
continuously work towards
improvising on it,” Al Musaﬁr noted.
New facilities
To complement Muscat International Airport's new passenger
terminal, Oman Air also upgraded its
cargo facility and operations.
“The facility features a 22,780
s q u a re - m e t re , a i r- c o n d i t i o n e d
warehouse with the capacity to
handle 350,000 tonnes of cargo per
annum – a substantially larger
capacity than the previous cargo
facility. The new facility includes 367
pallet or 734 container conﬁgurations
for Unit Load Device (ULD) storage
over three levels, as well as 2,208 Euro
Pallet Positions – all serviced by
Elevating Transfer Vehicles (ETV),” Al
Musaﬁr shared.
New bays for trucks and other
vehicles involved in hauling and
transporting cargoes have also been
built for easier movement.
“A c c o m p a n y i n g t h e s e a r e
dedicated bays that can
accommodate three 'Code F
Freighter' Aircraft, along with 25 40foot truck parking bays (or 50 20-foot
truck bays), as well as 400 car parking
bays and 34 truck docks,” said Al
Musaﬁr.
The facility also features Bulk Cold
Rooms (consisting of 3 chillers, 2
freezers, and 1 ambient room), and
ULD Cold Rooms with 28 airline pallet
positions in the chiller rooms, and 8
airline pallet positions in the freezer
rooms. In addition to this, there are
Scissor Lift & ULD Bypass Lane
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facilities, as well as X-ray machines for
joining and trans-shipment cargo
screening.
A new Live Animal center with
state-of-the-art features has also
been created at the new terminal to
ensure that animals are given the best
possible treatment while under their
care.
“In addition, the facility has a 2,500
square-metre Live Animal Centre, a
228 square-metre Dangerous Goods
Room (DGR) with the capacity to
handle 90 skids and loose cartons,
and a Vulnerable Goods Cage with
264 pallet positions. The Diplomatic
Room, Human Remains Room,
Radioactive Room and Strong Room
make up the remainder of the facility's
handling units,” said Al Musaﬁr.
“The entire facility is supported by
24-hour services for import and
export cargo, and its automated
cargo system for documentation and
warehousing, export cargo
acceptance, and impor ts cargo
delivery,” he added.
Improvements also extend to
Oman Air Cargo's service level in
terms of speed, efﬁciency and safety.
“Service level has been one of the
key factors in the continuous growth
and success of Oman Air Cargo. Over
the years, we have been able to
improvise our services and keep our
commitments to our customers. We
follow the principle of 'under promise
and over delivery' which helped us
gain the trust of our customers in
Oman Air Cargo product over the
years,” Al Musaﬁr noted.
“The move to our new cargo facility
at our hub will bring a lot of
enhancements to Oman Air Cargo
product in terms of speed, efﬁciency
and safety which we will share with
our customers and industry partners
as we progress.”
Resilient to Challenges
Al Musaﬁr said the air freight
industry is primarily driven by speed,
thus, the length of time cargoes are
processed at airports greatly affect
the movements of goods. And so
does the ﬂuctuating global oil prices
which affect cargo sales volume and

freight prices.
“Air freight is primarily driven by
speed and one of the traditional and
major challenges for air freight
industry has been the lengthy process
at airports in moving shipments.
There has been changes and
improvement over the years with
implementation of e-freight,
however, we still have a long way to
go as majority of the airports are yet
to upgrade their practices and
implement e-freight procedures,” said
Al Musaﬁr.
Nevertheless, he believes “air cargo
still remains both time-efﬁcient and
c o s t- e f f e c t i v e f o r b u s i n e s s e s
c o m p a r e d t o o t h e r m o d e s of
transport and as an airline we do all
we can to ensure that any decisions
we take do not negatively impact our
customers and stakeholders.”
“As a business, we are also very keen
to use the growth of e-commerce to
suppor t the business wherever
possible by using Muscat as a
distribution HUB and Oman Air Cargo
as the preferred carrier for ecommerce business within the
region,” said Al Musaﬁr.
Bullish outlook
Majority of goods that Oman Air
ship are considered general freight
but it is very conﬁdent on increasing
the sales volumes in terms of high
value products such as pharmaceuticals, valuables, dangerous
goods, etc., with the opening of its
new hub.
“Majority of the business currently
carried on Oman Air Cargo is general
freight with more than 80% of the

business being transit. Having said
that, around 7% of our business
consists of perishables and expected
to increase with the introduction of
new stations in Africa such as
Casablanca which started in July 2018
and as we expand our network going
forward,” said Al Musaﬁr.
The cargo executive said the
company's new facilities will enable
them to “cater to the requirements of
temperature control and
pharmaceutical customers.”
“We can carry temperature control
shipments in intact units during
transit using the ETV system which
can store ULDs in speciﬁc
temperature requirements. We are
also working with the local authorities
and handler at Muscat to increase the
reefer options at airport i.e. ramp to
the warehouse and vice-versa. This
will help us in providing end to end
cool chain solution to our
pharmaceutical customers with the
required certiﬁcations such as GDP
and CEIV,” he explained.
In June of this year, Oman Air began
serving the Istanbul route which also
proved positive for its cargo
department.
“The launch of the Istanbul service,
which commenced in June, has been a
great success for Oman Air Cargo. The
new route between Oman and Turkey
will also continue to strengthen
bilateral relations between the two
countries, enhance the trading and
tourism prospects, as well asenables
Oman Air Cargo customers to have
direct routing options for their
business needs between Oman and
Turkey,” said Al Musaﬁr.
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The Markets
Middle East
Located within the Middle East
region, bilateral trade relations are at
the heart of Oman Air's business and
with multiple frequencies per day, it
helps our customers move cargo
volumes within the region. The airline
currently operates direct international
ﬂights from Muscat to Abu Dhabi,
Bahrain, Doha, Dubai, Jeddah, Riyadh,
Dammam, Madina, and Kuwait, in the
Gulf region as well as Cairo, Amman,
Tehran, Mashhad, Najaf, Zanzibar and
Dar Es Salaam within the wider Middle
East/Africa region.
Due to location proximity, which
brings with it many advantages and
volume of business traded, Oman Air
Cargo is placed strongly in this region.
Being strategically placed from a
geographical perspective, our sea-air
product, using Salalah and Sohar
Ports as sea-air hubs, is a great
advantage to our customers to
connect their business from the
Indian Subcontinent and Far East
stations to Europe and US, saving
time and transportation costs.
Europe
Oman Air currently ﬂies to seven
key business and ﬁnance hubs in
Europe—London, Manchester, Milan,
Munich, Frankfurt, Paris and Zurich.
Choosing to ﬂy to these locations has
proven very fruitful for us and we are
keen to build on this. In addition, the
airline recently launched a direct
ﬂight from Muscat to Turkey. Our PanEuropean trucking network connects

to more than 70 destinations within
Europe though our online gateways.
India and Pakistan
Flying to 11 destinations in India
and three in Pakistan, it is
undoubtedly clear to recognise that
these are key destinations to Oman
Air.
In 2017, the Sultanate of Oman and
the Republic of India agreed to
increase the number of ﬂights
between the two countries through
an open sky air service agreement
and this decision has been mutually
beneﬁcial for trade partnership.
What's more, the trade and business
relations extend to destinations
within the Indian Subcontinent such
as Sri Lanka and Nepal.
Africa
Africa is certainly a growing market
for Oman Air. We are constantly
reviewing the network with the aim of
expanding our routes across Africa.
The airline already ﬂies to Cairo in
Egypt, Nairobi in Kenya, Zanzibar, Dar
Es Salaam in Tanzania and as of 1 July,
we now ﬂy four times a week to
Morocco's Casablanca' offering yet
more choices to our customers and
opened another door for bilateral
trade between Oman and Morocco.
Our network and planning team is
working hard to assess the viability of
other new routes. For instance,
Khartoum in Sudan is being
investigated thoroughly as a potential
additional route to serve.

Mohammed Ali
Al Musaﬁr
With rich and valuable
experience in the aviation
industry spanning over 30
years, Mohammed Ali Al
Musaﬁr is looked upon as one
of the most inﬂuential and
knowledgeable movers in the
industry.
Working for Oman Air since
1996 or for the past 21 years,
Al Musaﬁr has witnessed the
company's growth from a
narrow body operating
regional carrier to a wide body
operating intercontinental
carrier.
In 2016, he took the
responsibility of leading Oman
Air Cargo and has since been
instrumental in turning around
its business to a robust one,
posting 38th percent positive
growth in 2017 from merely 5
percent in 2016.
As the head of Oman Air
Cargo, Al Musaﬁr is also highly
regarded for his astute
business sense, nourishing
talents and keeping a healthy
work environment, sharing his
success with his young and
well experienced team
members who have
contributed to the company's
growth, year-on-year, focusing
on improving the quality of
service to their customers.
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Examining the Difference
between 3PLs and 4PLs

“4PLs deliver solutions which are more 'systemic' for customers,
resulting in higher efﬁciencies, simpliﬁed reporting and improved
analytics by optimizing supply chain ﬂows throughout the 'purchase-topay' or the 'order-to-cash' cycle for their customers.”
- Lynn Failing, Executive Vice President – Logistics & Supply Chain, Kimmel & Associates

O

utsourcing is a practical option for many
businesses for varied reasons. It could be to
increase shareholders' assets, reduce costs,
transform a business, improve operations, overcome lack of
internal capabilities and so on.
In a nutshell, outsourcing is used where possible,
particularly in the logistics industry. However, for so long,
third party logistics (3PLs) have led the way in logistics
outsourcing, drawing on its core business, whether it be
forwarding, trucking or warehousing, and providing other
services for customers.
Customers anxious to reduce costs now want what 3PLs
have to offer. The potential market opportunity for
outsourced logistics service providers, whether domestic,

international and/or global is huge.
Entering in this vacuum created by 3PLs, are fourth party
logistics providers (4PLs). They differ from 3PLs as they act
as Business Processing Outsourcing (BPO) in a typical
logistics business.
This Lead Logistics Provider adds value and re-engineers
customer's approaches and needs. A 4PL is neutral and will
manage the logistics process, regardless of what carriers,
forwarders or warehouses are used. The 4PL organization
can and will also manage 3PLs that a customer use by
developing solutions tailored to meet the unique and special
needs of each customers, without regarding the parent
company's service offerings.
The global logistics services (3PL & 4PL) market is valued

FEATURE
SERVICES

ACTORS
Cargo Owners

Manufacturing, Retailing
1PL 1PL
Transportation

Carriers
2PL
Logistic
Service Providers

2PL
Logistic

3PL

3PL

Lead Logistic
Providers &
Consultants

Supply Chain
Management
4PL

at $751.80 million in 2017 and is
expected to reach $982.45 million by
the end of 2022, growing at a CAGR of
4.56% between 2017 and 2022,
according to WiseGuyReports.Com.
Asia Paciﬁc will account for the lion
share of growth, especially in China,
India and South Asia regions.
In an email interview with Lynn
Failing, Executive Vice President –
Logistics & Supply Chain at Kimmel &
Associates, Air Cargo Update
discussed the role of 4PL providers in
the supply chain and how is it different
from traditional 3PL providers?
Layers of PLs
In the PL terminology, it is important
to differentiate the 3PLs with 4PLs from
other logistics layers such as First
Logistics Providers (1PL) and Second
Logistics Provider (2PL).
First Party Logistics (1PL). Beneﬁcial
cargo owners, which can be the
shipper (such as a manufacturing ﬁrm
delivering to customers) or the
consignee (such as a retailer picking up
cargo from a supplier). They dictate the
origin (supply) and the destination
(demand) of the cargo with
distribution being an entirely internal
process assumed by the ﬁrm.
Second Par ty Logistics (2PL).
Carriers providing a transport service
over a speciﬁc segment of a transport
chain. It could involve a maritime
shipping company, a rail operator or a
trucking company that are hired to
haul cargo from an origin (e.g. a
distribution center) to a destination
(e.g. a port terminal).
Lynn Failing explains, “Let's try a
different picture. Not layers of a cake.
More like slices in a pie. A 3PL offers

4PL

one slice of service. 4PL's combine two
or more service offerings in a 'one slice
solution' package. A 4PL could
combine international freight and
deconsolidation services. Or any other
two.
“To make it even more complicated,
most large global 3PLs, like FedEx, UPS
and DHL, also sell integrated 4PL
services. As 4PL's 'bundle' service
offerings, they also can – and often do
– 'unbundle' their 4PL co-ordination
role, just to sell a single service to a
customer.”
3PLs vs. 4PLs – The Difference
Learning the difference between a
3PL providers and 4PL providers and as
well as 1PL and 2PL and the rise of even
a 5PL is both confusing and highly
debated among experts in the supply
chain industry.
The generation of 4PLs is evolving
and advancing to an extent from the
legacy of 3PLs work scope with speciﬁc
themes created to address valueadded require-ments with clients'
partnership.
The basic concepts of 3PLs are here
to stay (speciﬁcally asset-based
providers) and the evolution to extend
services as a 4PL will be the deciding
factor many shippers (small companies
or large multi-national companies)
stand on in their selection of a
provision partner.
Naturally, we do see spin-offs again,
from a 4PL pint-of-view, whereby some
retain specialty in speciﬁc knowledge
& skill-sets (i.e. IT / MRP / direct &
indirect sourcing etc.), but yet there are
many of the 4PLs who would be
entrenched in the general provisions
as “3PL managers” to co-ordinate the

overall fulﬁllment processes B2B2C
ultimately,” according to Adrian Chen,
an Advisory Board Member (Asia
Paciﬁc) at ISCEA Internal Supply Chain
Education Alliance.
Failing of Kimmel Associates, said,
“Whenever a company outsources all
or any part of its logistics or transport
functions to another company, this
company is using a 'third party' to do
this function. 3PL's come in all shapes
and sizes, and they perform a whole
variety of outsourced logistics
functions for a company: customs
clearance, international freight
movement, inbound and outbound
transportation, warehousing, crossdocking, fulﬁllment and even reverse
logistics.
“4PL emerged because some 3PLs in
the marketplace offer more than one
outsourced logistics function. By
combining these service offerings
from a single source, these companies
became known as Fourth Party
Logistics Providers or 4PLs”.
Also referred to as the Leading
Logistics Provider (LLPs), 4PLs have a
broad role within the supply chain.
They assume many of the similar roles
as 3PLs but have a much broader
responsibility and accountability in
helping the client reach its strategic
goals.
Accountability and control help
differentiate a 3PL from a 4PL,
according to Penske Logistics, “As a 4PL
we become a trusted advisor and the
customer becomes reliant on our data
to drive them forward,” said Penske
Logistics Senior Vice President Any
Moses.
Working together
When a 3PL transitions to a 4PL, it
changes the type of information the
provider may access. Transparency is
key for 4PLs that may also function as a
3PL. They must proactively work with
customers to demonstrate the checks
and balances they put in place, such as
creating conﬁdentiality agreements
that prohibit the sharing of
information and data from the
customer's other 3PLs and transportation providers.
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“Transparency is both essential and
inevitable. 3PLs typically act as 'subcontractors' through the 4PL. This
means that, real-time transparency is
built into a seamless EDI link, which
links all the parties. Ask anyone
involved in an EDI rollout. It's always a
challenge, but worth every bit of
money and sweat you put in, when
your client sees it at work,” adds Failing.
3PLs and 4PLs operate the same way
but consist of different parts. A 3PL
company arranges freight carriers and
warehousing by dealing directly with
the service providers. A 4PL company,
on the other hand, arranges the same
services and more for a client but does
so by employing companies such as
3PL companies, who use their vast
network of carriers and warehousing
providers.
4PL companies manage these 3PL
companies and other companies to
provide a client with a comprehensive,
end-to-end supply chain.
“Preferably, these services are
integrated, or 'bundled,' together by
the provider. Services they provide
transportation, warehousing, crossdocking, inventory management,
packaging and freight forwarding.
In 2008, the United States passed
legislation declaring that the legal
deﬁnition of a 3PL is 'A person who
solely receives, holds, or otherwise
transports a consumer product in the
ordinary course of business but who
does not take title to the product.
“It is possible for a major third-party
logistics provider to form a 4PL
organization within its existing
structure,” says Failing.
However, a 4PL is neutral and will
manage the logistics process,
regardless of what carriers, forwarders,
or warehouses are used. The 4PL can
and will even manage 3PLs that the
customer is already currently using.
Many 4PLs have addressed the huge
requirements of electronic interface
between numerous companies.
Tuning the supply chain
The supply chain management
(SCM) profession has continued to
change and evolve to ﬁt the needs of
the growing global supply chain. With

the supply chain covering a broad
range of disciplines, the deﬁnition of
what is a supply chain can be unclear.
Supply chain management is an
integrating function with primary
responsibility for linking major
business functions and business
processes within & across companies
into a cohesive and high-performing
business model. It includes all of the
logistics manag-ement activities noted
above, as well as manufacturing
operations, and it drives coordination
of processes and activities with and
across marketing, sales, product
design, ﬁnance, and information
technology.
“4PLs' promise and generally deliver
solutions which are more 'systemic' for
their customers, usually resulting in
higher efﬁciencies, simpliﬁed reporting
and improved analytics by optimizing
supply chain ﬂows throughout the
'purchase-to-pay' or the 'order-tocash' cycle for their customers,” notes
Failing.
Digitally optimizing the supply chain
The increasing digitization of freight
transportation is opening the door to a
new kind of management company
within the supply chain: the 4PL.
Third-party logistics (3PL) providers
have been successfully managing
companies' operations for years. But
with new data streams and technologies such as blockchain that will
allow disparate systems to operate in a
single, uniﬁed and trusted chain, the
rise of the 4PL may be upon the
industry.
The introduction of 4PLs are not new
– they have been around for some time
– but their mainstream use is growing,
due in large part to advances in
technology.
“All 3PLs and 4PLs use increasingly
sophisticated technology platforms to
serve their customers better. For
example, Transportation Management
Systems. In addition, 3PLs and 4PLs
also offer an electronic data interface
(EDI) which allows their customers
visibility into whether it's freight
tracking,” Failing said.
Previously, different software
systems and goals made it difﬁcult for

In 2008, the United States
passed legislation declaring
that the legal deﬁnition of
a 3PL is 'A person who
solely receives, holds, or
otherwise transports a
consumer product in the
ordinary course of business
but who does not take title
to the product.
“It is possible for a major
third-party logistics
provider to form a 4PL
organization within its
existing structure,” says
Failing.
However, a 4PL is neutral
and will manage the
logistics process, regardless
of what carriers,
forwarders, or warehouses
are used. The 4PL can and
will even manage 3PLs that
the customer is already
currently using. Many 4PLs
have addressed the huge
requirements of electronic
interface between
numerous companies.
one party to control an entire supply
chain. That is changing.
When asked if 4PLs or other PLs
would replace each other in the future
Failing replied, “Absolutely not. There
will always be room for 'niche' players,
which can provide unique value in
par ticular industr y ver ticals or
geographies. However, the continuing
changes means that M & A activity will
continue to be lively in this sector in the
coming years”.
Furthermore, Lynn Failing believes
the future of 4PLs is “bright” as 4PLs
offer more complex and integrated
“one stop” solutions for manufacturers,
retailers and trading companies
around the world.
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Billions in deals

made as jets and freighters make noise
The bi-annual international airshow recorded
over 1,400 commercial aircraft orders valued at US$154 billion
while engine orders notched up 1,432 deals worth US$21.96 billion

T

he Farnborough International Airshow, held from
July 16 to 22, was a huge success, in terms of
aircraft and engine orders totalling US$192
billion, even as the air was thick of questions on how
Britain's aerospace and defense sectors would deal with
Brexit when it eventually happens in March 2019.
The bi-annual international airshow recorded over 1,400
commercial aircraft orders valued at USD 154 billion, while
engine orders notched up 1,432 deals worth USD 21.96
billion.With 676 orders (US$92 billion), the US-based
Boeing outnumbered its European competitor with just
431 orders (US$70 billion).
Farnborough International Chief Executive Gareth

Rogers said, "The major deals announced this week
demonstrate how conﬁdent the aerospace industry is and
the role of Farnborough as an economic barometer.” There
was also a near-10 percent rise in trade visitors compared
to previous years, with over 80,000 visitors passing through
the gates.
Freighter orders gain momentum
Also making up these huge orders were regional airlines
and freighter segment. Brazilian aerospace major Embraer
announced on Day 2 orders worth US$15.3 billion for a
whopping 300 regional aircraft, while freighters had a
good run too.
DHL Express ordered 14 Boeing 777Fs, calling the
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purchase the beginning of 'a gradual
replacement of our older intercontinental ﬂeet' and also
mentioning that it would meet the
growing demand for global express
capacity.
Each 777F offers a payload of up to
109 tonnes. The express carrier
operates a ﬂeet of over 260 aircraft
over a network of 220 countries.
Boeing inked a deal with Volga-Dnepr
Group and Cargo Logic Holding
ﬁrming up an order for ﬁve 747-8F
and covering a letter of intent for 29
777Fs. Qatar Airways also ordered
ﬁve 777Fs as it is consolidating its
cargo business. Qatar Airways has 13
Boeing 777Fs, two 747-8Fs and eight
A330-200Fs. It is yet to get delivery of
nine aircraft (including the ﬁve of
Farnborough).
The agreement signed between
Boeing and Volga includes future
ﬂeet expansion plans which range
from buying new or converted 767
freighters to the possible purchase of
737-800 Boeing converted freighters.
It also includes a Boeing Global
Services agreement to support the
planning and operation of the airline's
300 crew members.
Boeing's freighter forecast
Boeing has stated that the demand
in the freight market grew nearly 10
percent last year, and the company
had over 100 orders and commitments for production and converted
freighters so far in 2018.

In the 2018 Boeing Commercial
Market Outlook, the US giant's Vice
President for Marketing, Randy
Tinseth said that “Cargo has, in many
ways, taken center stage at this show.”
He added that “Over the last two
years we have seen a deﬁnite uptick in
air cargo as a result of an economy
that's now going above trend, as well
as a return in trade and a return in
industrial production.”

The Market Outlook
stated there would be a
demand for 980 new
freighters over the next two
decades, 510 of which
would be large aircraft such
as the 747-8F and 777F and
470 medium freighters like
the 767-300F.
In the forecast, the US
giant said there would be a
healthy demand for
converted freights, going
up to 1,670 by 2037, of
which about 500 would be
wide-bodied and 1,200
single-aisle aircraft. The
total cargo ﬂeet is expected
to grow by 60 per cent over
the next 20 years,
increasing from 1,870 to
3,260 freighters.

Thanks to e-commerce there is an
encouraging upward movement in
t h e g r o w t h of a i r c a r g o . T h e
International Air Transport Association (IATA) stated that though
airfreight capacity outgrew demand,
airlines were adding to their ﬂeets, a
sign that good times were on the
horizon.
Cargo conference
Panelists at the Farnborough
conference, held in Cargo Village,
were excited about the prospects for
the cargo segment, while they voiced
the challenges that were imminent
with growth. The Cargo Village which
made its debut in the previous edition
has remained in the same place, away
from all the major activity, away from
all the media glare. It is time to rethink
and reposition cargo to get better
visibility.
Moderating the conference, the
Global Cargo Head of International
Air Transport Association (IATA), Glyn
Hughes said that 2017 indicators
were that e-commerce would further
drive cargo growth. In 2017, about 60
m i l l i o n to n n e s of f re i g h t w a s
transported, recording a growth of 9
percent over the previous year.
He said the sector was in mission
mode with modernization in place
and there was demand for air cargo
from high value-to-weight manufactured products such as microelectronics, pharmaceuticals,
aerospace components and medical
devices. He added that supply chains
were becoming more customercentric and solutions were being
developed that enhanced freight
quality and service. IATA's Cargo IQ
measurement showed that it took an
average 1.41 days for cargo to be
cleared through customs in 2017,
accelerated through put.
The CEO of Cargo Logic Air (CLA),
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The Chief Cargo Ofﬁcer
of Turkish Cargo, Turhan
Ozen, said e-commerce
was an opportunity and
that airlines had to look at
ways of tapping this fast
emerging segment. Ecommerce is going to grow
hugely, he mentioned as
end consumers were
looking for speed of
delivery, promptness and
reliability.

David Kerr, talked about how CLA
had positioned itself to address the
UK air cargo market in the
background of Brexit. “The growth
of UK airports and aviation is not just
about noise and pollution, it is about
trade and the future of UK business.
Air cargo can be the engine of UK's
economic growth and we at CLA
look forward to playing a leading
role in that progress.”
Britain's aerospace industry had a
turnover of US$45.9 billion of which
goods wor th 85 percent were
exported.
Kerr pointed out that “At a time
when the UK government is deﬁning
its aviation policy in the context of
Brexit, we must ensure that the
needs of the cargo and its
importance to UK plc are at the
forefront of ever yone's minds.”
Airports, he said, had to give air
cargo priority, away from the low
priority it is getting now, thus
affecting growth of the economy
itself.
e-Commerce key driver
While infrastructure challenges
remained, the need to work around
e-commerce requirements was
underscored by many speakers. The
Managing Director of Seabur y
Consulting, Marco Bloeman, said ecommerce and small parcels were
keys to growth as indicated by the
results in the last quarter of the

Abdulla Shadid, Managing Director
of Cargo and Logistics Services,
E t i h a d A i r w a y s , s a i d C u s to m s
continued to be problematic for air

ﬁnancial year which had signiﬁcant
number of shipments.
Echoing similar views, Henk
Venema, the Head of Network Carrier
Management, DHL Global
Forwarding, said the e-commerce
segment was providing the
integrator with challenges. “From a
freight for warding view we are
doubting if e-commerce is an
opportunity or a competitor for
space.”
The way Amazon and Ali Baba are
leveraging different modes of
logistics is surprising all. The air
cargo sector had to be quick on its
feet to adapt itself to technologies
and work as an industry, rather than
working in silos.

cargo business, particularly when
global trade was on the rise.
The variations in Customs from
China to the European Union and the
Middle East were very challenging,
affecting seamless movement of
goods. However, he said with IT
systems coming into play, operations
were becoming seamless and there
was need to invest heavily in such
processes and standardise them
globally.
He also suggested that it's time
human resources pay attention to
industry salaries and how to retain
talents which currently is in short
supply.
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Aircargobook: Innovative startup

with price quotes in seconds
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igital technologies have
dramatically transformed
the way we do business
and the air freight industry, though
painfully slow in embracing
innovations, is catching up. The shift is
inevitable—it's just a question of
when it will be fully embraced.
T h r e e e n t r e p r e n e u r s — Pe t e r
Scholten, a Dutch national backed up
with over 25 years of solid experience
in the air cargo and logistics industry
and freelance software developers
Johannes Mar tius and Mathieu
Strauch from Germany—have teamed
up to come up with a game-changer
c o n c e p t , A i rc a rg o b o o k , w h i c h
essentially gives price quotes within
seconds through a unique platform
they have developed where shippers,
forwarders, GSAs and airlines connect
and do business.
“I met Mathieu and Johannes in
Dubai over a year ago and they
pitched their company to me over
dinner and the customary off-road
desert drive. Aircargobook caught my
eye because of its potential as a
straightfor ward solution to an
enduring issue in the cargo industry,”
said Scholten who held senior
positions at Martinair Cargo, Fast
Logistics, Saudia Cargo and Road Air
before moving on to establish PAS
Aviation Logistics, a management
consultancy company for interim
management and project
consultancy, specializing in business
transformation, mergers and
acquisition for freight forwarding and
aviation related companies.
A i rc a rg o b o o k ( w w w. a i rc a rg o
book.com) which is accessible to
subscribers through reasonable
monthly fees is tailored for airlines,
GSAs and freight for warders.
Members can log in to their account/s
and ask for price quotations which
would yield results within seconds.
Transactions are strictly conﬁdential
with only the subscribers able to see
the quotes from either the
forwarders, GSAs or airlines.
“As readers of Air Cargo Update
will know all too well, Ad Hoc quotes
are currently obtained through a

tedious process which involves phone
calls and emails and different contact
people within the involved
companies. We strive to eliminate this
haphazard process and replace it with
aircargobook,” Scholten explained.
“Simply put, it is a tool for the quick
and organized exchange of Ad Hoc
prices between forwarders, shippers,
and airlines. Users receive a
personalized account with which they
can send, receive, and accept quotes
for ad hoc shipments in minutes,” he
added.
Aircargobook allows subscribers to
choose the number of airlines and
GSAs to ask for quotes.
“For example, they can send their
request to seven speciﬁc airlines and
then choose the best quote they
receive. Furthermore, all RFQ's come
in a standardized format with
dimensions, chargeable weight,
volume weight and other relevant
information. Many bids are lost due to
spelling or grammatical mistakes and
inconsistencies within RFQ formats,
which is why we have standardized
this process,” said Scholten.
Another important feature of
Aircargobook is that the sending,
receiving, and accepting of bids
happens in real time. All parties are

notiﬁed of activities through the
platform while RFQ's can be quoted
instantly. Thus, the whole process can
take a matter of minutes and that too
is enhanced by the chat function,
which enables parties to
communicate instantly for any
questions, Scholten further explained.

“When quotes have
been agreed upon, they
are neatly organized in the
archive section of each
user's account with a
unique reference number
for tracking. This function
removes clutter from users'
newsfeeds while still
provided them with past
quote history,” said
Scholten.
“Finally, there is no investment or
special IT installation needed for
using the service. Companies simply
pay a low monthly fee per number of
subscribers.”
Extensive research
Scholten told Air Cargo Update
the German software developers
spent two years inter viewing
industry professionals, attending
trade conferences and learning from
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textbooks before coming up with the
blueprint of their business venture
targeting the logistics and air cargo
industry which they described as
having “one of the most archaic and
inefﬁcient industry practices.”
“After conducting research, they
observed that the air cargo industry
was lagging behind its counterparts
in the information technology
revolution and saw their
opportunity,” said Scholten.
Mar tius and Strauch studied
c o m p u te r s c i e n c e to g e t h e r i n
Frankfurt, Germany and became
aware of the large demand for
software developers across
industries and decided to become
freelancers. It was during this period
that the two became acquainted with
the complex air freight industry
through a freelance assignment at
Schiphol Airport.
UAE ﬁrst
With a ﬂourishing air freight
industry that connects the East to the
West, a supportive stable
government and business-friendly
environment, Scholten said they
have decided to launch Aircargobook in the UAE.
“The UAE possesses all of the
qualities we looked for in our
analysis. The UAE has a sizeable air
cargo market, it is politically stable,
has a favorable business climate, and
its economic policy is implemented
astutely. We have gauged from our
experience here so far that the UAE is
very open to adapt innovation and
new technology,” said Scholten.
He had since contacted the UAEgovernment sanctioned National
Association of Freight and Logistics
(NAFL) to explore possible
collaborations.
“To have the support of local
institutions such as NAFL as a young
company is invaluable. Moreover,
UAE is an international trade hub,
which has signiﬁcant repercussions
for our business. Firstly, there is a
large potential customer base due to
the sheer amount of trade that takes
place here,” said Scholten.

“Second, a byproduct of being an
international trade hub is that
transactions are hectic and
unpredictable, which increases the
amount of adhoc shipments that take
place. In fact, approximately 80% of
all shipments booked here are done
on ad hoc basis according to NAFL
and industry experts,” he added.
But the group's ultimate goal is to
make aircargobook a global tool for
the air cargo industry.

“The nature of trade
today is much globalized,
with transnational
companies and
international joint ventures
interlinking different
markets. If clients in the
UAE are using our tool then
it is axiomatic that they will
need to use it in the
different markets they
operate in. Thus, we expect
our expansion to be driven
by clients' needs in
addition to our own
analyses of new markets,”
explained Scholten.
“ The number of ad hoc price
requests is similar in any major
market around the world. Once the
tool is up and running in UAE we will
launch it simultaneously in several
markets in Europe, India, China and
USA,” he added.
As for the company itself, Scholten
said it is paramount to emphasize
their main goal: to make ad hoc price
exchanges simple and organized.
“This is and will remain the core
focus of the company. However, as
we expand and attain more
customers on our platform, we will
look to improve our core service
while offering additional innovations
and tailor made adjustments for our
clients. And in the long term, we
envisage expanding into other areas
of the air cargo industry with our aim
of digitizing and optimizing

Peter Scholten
processes,” he said.
That entrepreneurial spirit
Star ting a business requires
resources, mainly money, Scholten
and his partners are funding their
star tup through revenues they
generate from software development assignments such as website
design, construction and software
management.
Interest to subscribe to Aircargobook is, however, picking up and
there are investors who are interested
to bankroll the concept.
“While we have sufﬁcient resources
to operate Aircargobook presently, as
we have done since 2011, our global
ambitions require external
investment. On this front we are
seeing positive developments, as
investors have enthusiastically
responded to our business model
and strategy,” said Scholten.
Although their product has yet to
become a global name, Scholten said
he's excited about its future with the
world investing on innovative
technologies.
“I am very excited for the future of
aircargobook . Chief among the
reasons why is that we are an
innovative company in an industry
that is lagging behind in the
digitization of 21st business. The
industry is starting to catch on now,
with the trend pointing to IT-led
optimization. We aim to be
frontrunners of the movement and
offer a simple solution for the ad hoc
price exchange,” he said optimistically.

TRUCKING

MAN uses the CAVE to create
precise models in virtual labs
The future of urban passenger and cargo transport
is electric says MAN, which is transforming from a
manufacturer of commercial vehicles to a provider
of intelligent and sustainable transport solutions.

T h e M u n i c h - ba s e d M A N
Truck & Bus is one of the
leading international suppliers
of commercial vehicles and
transport solutions in Europe,
and in today's digital world, it
uses the CAVE, short for Cave
Automatic Vir tual
Environment, to create precise

models of trucks and buses before the ﬁrst physical
prototype is made and the mass production starts.
In the CAVE (Cave Automatic Virtual Environment),
MAN engineers create an exact virtual mock-up of their
vehicle designs. This enables many conﬂicts to be
identiﬁed and eliminated before the ﬁrst real prototype is
built.
When developing new models, MAN Truck & Bus
produces virtual prototypes in a three-dimensional lab so
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as to detect possible faults well before the start of
production. It is all made possible by the "Cave Automatic
Virtual Environment" (CAVE), a 46 square metre high-tech
creative design facility at the MAN site in Munich.
Its ﬁve high-performance computers incorporate highend graphics cards, infrared cameras and stereo
projectors featuring 2K image resolution for four large
screens.
Around a year before the start of the actual build, the
CAVE enables involved persons to move around an exact

virtual mock-up of the new
truck or bus model using a 3D
headset and controller, and
thereby clear up some key
questions at an early stage in
the process: Are all the
component units optimally
accessible? Does the product or
the manu-facturing process
need to adapted in any way?

TRUCKING

"The advantage of
Virtual Reality is that it
saves us time, material,
and a lot of money,"
comments MAN advance
development and
prototyping engineer
Martin Raichl. The CAVE
also enables MAN to
master a challenge posed
by the modular kit system
and by the range of
different commercial
vehicle models it produces:
a bracket might ﬁt
perfectly in the MAN Lion's
Coach, for example, but
need adapting for
installation in service bus
models.

Advance 3D buildability testing
enables CAVE staff to identify any
potential conﬂicts in good time.
Virtuality on the march
A joint undertaking by MAN's
Production, Development and
Logistics functions, the CAVE's
investment cost of around EURO
500,000 was quickly amortised,
considering the deviations which
the virtual prototypes identify and
therefore prevent from being built
into the real vehicles: as many as 50

percent of all potential deviations
are identiﬁed in the CAVE, meaning
they do not lead to costs in the
subsequent production process.
And the CAVE's success is being
replicated across the commercial
vehicle manufacturer's operations:
other MAN sites in Nuremberg
(Germany), Steyr (Austria), Ankara
(Turkey) and Starachowice (Poland)
are now also employing virtual
labs. Real-time connectivity among
the various MAN CAVEs enables
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AI Powered Vehicles

colleagues to collaborate on the
same vir tual models simultaneously across national borders.
The technology itself is also
being continually reﬁned. Recently,
MAN's engineers began using
head-mounted displays (Virtual
Reality headsets) in the CAVE as a
way to experience their vehicle
designs even more accurately and
realistically.
In future they are looking to
introduce full-body tracking, in
order to even simulate the physical
stresses such as a technician might
undergo when installing an exhaust
silencer for example.

MAN Truck & Bus is set to
showcase its advances in the
ﬁelds of electromobility,
digitisation and autonomous
vehicles at its exhibit at the
IAA Commercial Vehicles
2018 in September in
Hanover, Germany, alongside
its latest product highlights
for trucks and coaches.
MAN will also be exhibiting
the MAN eTGE, a battery
electric version of the new
MAN transporter, at IAA. In
doing so, MAN is one of the
ﬁrst manufacturers to
present all-electric solutions
for the entire scope of city
logistics applications
between 3 and 26 tons.
For Joachim Drees, Chief
Executive Ofﬁcer of MAN
Truck & Bus AG, this is the
most important ﬁeld of use
for electric commercial
vehicles: “The urban
environment is where
eTrucks can truly demonstrate their strengths. They
have zero local emissions and
therefore contribute to
improving the city air. What's
more, they are extremely
quiet, meaning that in future
it may be possible to make
deliveries to supermarkets at
night, for example – solving
the problem of daytime
trafﬁc.”
“For us, one thing is clear:
the future of urban
passenger & cargo transport
is electric. When it comes to
city buses too, things are
cer tainly moving in the
direction of electric power.
For this reason, MAN has
c o n c l u d e d d e ve l o p m e n t
partnerships with Munich,

Hamburg, Wolfsburg,
Luxembourg and Paris with the
aim of incorporating people's
ever yday experiences into
series development. A
prototype of the MAN Lion's
City E will also be on show for
the ﬁrst time at this year's
IAA.”
The next step? To introduce a
demo ﬂeet of electric buses
into everyday use in various
European cities before series
production of the batter y
electric version of the new
MAN Lion's City can ﬁnally get
under way. This extensive trial
will ensure that the vehicles
can meet the high reliability
standards required for use in
local public transport.
In previous years, it was
mainly the new bus and truck
models that characterised the
exhibits showcased by MAN
Tr u c k & B u s a t I A A . Ye t
recently, digital innovations
have increasingly come into
the mix.
“MAN is changing from a
manufacturer of commercial
vehicles to a provider of
intelligent and sustainable
transport solutions,” Drees
noted, adding, it was for this
reason that MAN founded the
digital brand RIO in 2016 as a
way of connecting the world of
transport with the aid of an
open, cloud-based platform
and making it more
economical and ecological.
In order to underline this
cross-manufacturer and open
approach, RIO has been a
separate, independent brand
under the umbrella of
Volkswagen Truck & Bus since
2017.
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Etihad to ﬂy 5 times a week between Toronto and Abu Dhabi
Abu Dhabi: Etihad Airways is increasing its weekly ﬂights from
Abu Dhabi to Canada's largest city, Toronto, from three to ﬁve
effective October 28.
The UAE ﬂag carrier will use Boeing 777-300ER aircraft for its
weekly ﬂights to Canada which can has 40 seats in business class
and 340 in economy class.
“We are thrilled to announce more ﬂights to cosmopolitan
Toronto, one of the most successful and popular destinations on
our global route network. This news has been eagerly anticipated,”
said Chief Commercial Ofﬁcer Etihad Aviation Group Robin
Kamark.
He said Etihad had served over a million guests out of its ﬂights
to Toronto since the service was launched nearly 13 years ago.
“This development is great news for UAE nationals, for who
Canada is an exciting trade, touristic, and cultural partner, and for
Canadians, including the thousands residing here in the emirates.
The UAE is also Canada's largest export market in the MENA
region, so the extra services are a boost for trade to and from the
area and beyond,” Kamark noted.
Approximately 45,000 Canadian nationals live in the UAE and
there are over 150 Canadian companies registered across the
country. Citizens of both countries now enjoy visa-free entry for
business and tourism on stays of up to six months.
Etihad Airways has a codeshare partnership in place with Air
Canada, with the Canadian ﬂag carrier placing its 'AC' code on
Etihad services from Toronto to Abu Dhabi and from London Heathrow to Abu Dhabi.
Under the agreement, Etihad Airways places its 'EY' code on Air Canada's multiple daily services from Toronto to points
across Canada including Montreal, Winnipeg, Saskatoon, St.Johns, Halifax, Regina, and Fort McMurray.
The additional frequencies will also beneﬁt Etihad Cargo customers who can expect greater schedule ﬂexibility and a 60
percent cargo capacity increase on the route.

Cathay Paciﬁc concludes trials for next generation track & trace
Hong Kong: Cathay Paciﬁc has
undertaken a proof of technology trial
of Bluetooth low-energy (BLE)
beacons in the Cathay Paciﬁc Cargo
Terminal, the airline's cargo hub in
Hong Kong.
The trial, in harness with Unilode
Aviation Solutions and OnAsset
Intelligence, focused on the
practicality of using these wireless
devices in the multi-storey, concrete
surroundings of the cargo terminal.
Results have proven successful and
have enabled the airline to prepare for
a proof of concept with actual
shipments.
Next-generation track and trace is a
par t of Cathay Paciﬁc's digital
strategy, to help answer the industry's
need for greater transparency along
the air freight journey. The ambition is
to provide customers with real-time

tracking of their
c a r g o
shipments with
m u l t i dimensional
readings. The
use of BLE
means data can
be captured
automatically.
Cathay Paciﬁc
G e n e r a l
Manager Cargo Service Delivery
Frosti Lau said: “It's important to
explore technologies that work
towards the air freight industry's aim
of offering both customers and
operators transparency and data
accuracy throughout the entire
supply chain.”
Unilode Chief Executive Ofﬁcer
Benoît Dumont said: “Our recent ﬁeld

trial with Cathay Paciﬁc proves that
our approach to digitalisation,
including beneﬁt realisation and
technology choices, is on the right
track to provide the industry with
sustainable and compliant unit load
device (ULD) tracking data and
services. Unilode is committed to
explore other digital initiatives for
Cathay Paciﬁc within 2018.”
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SAUDIA carries 17 million passengers in H1 2018
JEDDAH, KSA: Saudi Arabian
Airlines (SAUDIA), the national ﬂag
carrier of Saudi Arabia, carried
approximately 17 million passengers
across its domestic and international
network during the ﬁrst half of 2018,
up 8 percent over the same period in
2017.
Passenger trafﬁc grew by 3.7% for
domestic and international
passenger number s grew 12%
during the ﬁrst half of the year, the
airline announced, describing it as
one of its best performance ever.
The growth was attributed to
Saudi Vision 2020 Transformation
Program launched in 2015 which
aims to grow the country's aviation
industry through various initiatives,
including increasing the carrier's
ﬂeet to 200 planes by the end of
2020.
Since then SAUDIA has grown its
ﬂight network this year to operate

new nonstop ﬂights
to a mix of business
a n d l e i s u r e
international
destinations
(Vienna, Moscow,
Malaga and Izmir).
Saudi Arabian
Airlines Director
General Eng. Saleh bin Nasser AlJa s s e r s a i d t h e c a r r i e r 's g o o d
performance during the ﬁrst half of
2018 reﬂects the overall growth in
the airline and subsidiary companies
and strategic business units.
“ The operating per formance
outlined in the H1 annual report is
issued at a time when SAUDIA was
implementing its largest operating
plan for the summer season, which
commenced on 23 Ramadan and
that it will continue to 27 Dhu alHijjah next year,” Al-Jasser said.
“Furthermore, this plan includes

running more than 56 thousand
scheduled ﬂights in both domestic
and international ﬂight sectors, with
a seat capacity of more than 12
million. It is also worth highlighting
that this plan includes the Hajj and
Umrah ﬂights, as well as other
ﬂights,” he added.
In 2017, SAUDIA carried more than
32 million passengers, registered
over 200,000 ﬂights & traveled more
than 320 million kilometers. The
airline grew its international transit
trafﬁc ﬁgures by double-digit over
last year's ﬁgures and added 30 new
aircraft to its ﬂeet in a single year.

Delta and Air France-KLM launch industry-ﬁrst
aligned corporate beneﬁts

Atlanta, Georgia: Delta and its joint
venture partner Air France-KLM are
launching an industry-ﬁrst program of
aligned beneﬁts for corporate
customers to enhance their travel
experience, including better seats and
priority boarding.
The latest milestone to deliver the
best international experience for
corporate customers, Global
Corporate Priority aligns the most
highly valued corporate traveler
beneﬁts, based on customer
feedback. Beginning in the fourth
quarter of 2018, Delta, Air France and
KLM's joint corporate travelers will
enjoy the following beneﬁts,

regardless of which airline they're
ﬂying and which airline they booked
their ticket through.
Better Seat Choice: Corporate
travelers will be able to select better
Main Cabin seats, without paying an
additional fee.
Priority Boarding: Corporate
travelers will receive priority boarding
on Air France and KLM. Access to this
beneﬁt is also being expanded on
Delta to include all corporate
travelers.
Priority Service Recovery: In the
event of irregular operations, Delta
and Air France-KLM corporate
travelers will receive priority
assistance. Additionally, corporate
travelers will receive Denied Boarding
Prioritization and Downgrade
Prioritization in the unlikely event that
we are unable to accommodate all
passengers as originally planned.
This suite of beneﬁts was created
based on feedback Delta and Air

France-KLM have collected from
hundreds of joint corporate
customers. While it is speciﬁc to
customers of Delta and Air FranceKLM, Delta is evaluating other
opportunities to expand the program
in the future.
“At Delta, we believe that while the
U.S. is our home, our future is global
— and we are investing signiﬁcantly in
building the most comprehensive,
connected network and best
international experience for our
customers,” said Steve Sear, PresidentInternational and Executive Vice
President-Global Sales. “We partner
with highly respected airlines around
the world, like Air France-KLM, that
share our values and our focus on
listening to customers.”
More than 5,000 corporate
customers a day connect between
Delta and its joint venture partners,
including more than 3,700 between
the airline and Air France-KLM.
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Royal Jordanian posts 12% growth in H1 2018
AMMAN: Despite spending more
for fuel during the ﬁrst half of 2018,
Royal Jordanian Airlines posted a 12
percent revenue growth to JD317
million with increased passenger
trafﬁc during the period.
Jordan's national airline disclosed it
spent 27 percent more on fuel in H1
2018 but its overall positive
performance managed to offset this
resulting to more revenues.
RJ President/CEO Stefan Pichler
said the company carried out nonstop promotions in the ﬁrst half of the
year that enticed passengers to travel
with the airline. This resulted in 6%
more passengers during this period
when 93,000 more travelers ﬂew RJ
than in ﬁrst half of 2017.
The growing number of passengers
lifted the seat load factor by 4.4
points in the comparison period, from
68.4% to 72.8%. As a result, RJ
reduced its net loss for the ﬁrst six
months of 2018 to JD12.7 million after
tax from JD26.3 million incurred in H1
2017, or 52%.
Pichler said as a result of these
positive KPIs, RJ achieved a gross
proﬁt of JD33.5 million compared to

JD12.8 million in the ﬁrst half of 2017,
a 1 6 1 % i n c re a s e . H e s a i d t h e
performance indicators of the second
quarter of this year were good,
leading to a net loss reduction by
more than half in the ﬁrst six months
of the year.
He noted that the third quarter of
this year is still witnessing an
increased demand on booking and
travel on board RJ aircraft to all the
destinations on its route network due

to the summer season and the
dynamism of tourism to and from
Jordan, in addition to the upcoming
Hajj season.
Royal Jordanian Airline is increasing
frequencies of ﬂights, and operating
extra ﬂights to cer tain tourist
destinations and charter ﬂights to
cater for the increased demand on
travel to and from Jordan, as well as to
cater for transit passengers travelling
to other points on RJ's network.

Air Canada ﬂights to Northwest Territories get
boost with aurora borealis phenomenon
CANADA: The aurora borealis
viewing season that will continue
through the winter season until April
2019 is boosting Air Canada's ﬂight
d e m a n d f r o m Va n c o u v e r t o
Northwest Territories.
The airline announced a second
nonstop ﬂight will be available
yearlong, starting September 5, to the
route, with both ﬂights connecting
from Air Canada's Asia and USA
network.
“Since launching this route last
winter, we have seen a growing
demand for travel to Canada's
Northwest Territories from Asia
particularly from Japan. As a result, we
are strategically increasing our
services between Yellowknife and
Vancouver by resuming services

earlier this season,
doubling the
ﬂights this winter
and extending
ser vice to yearround,” Air Canada
Airlines President
a n d C h i e f
Operating Ofﬁcer
Calin Rovinescu
said in a statement.
“Our ﬂights
b e t w e e n
Yellowknife and
our trans-Paciﬁc hub at YVR connect
conveniently to and from our Asia
ﬂights, and complement our yearround services from Yellowknife to
Edmonton and to Calgary,” he added.
T h e N o r t h w e s t Te r r i t o r i e s

government and Air Canada made
the joint announcement on August 8.
Tourism in Northwest Territories hit
a record US$201 million with over
100,000 visitors in 2016-2017 mainly
due to the northern lights
phenomenon.

AIRPORTS

DXB trafﬁc rises to 43.7 million in H1

DUBAI: Propelled by a double-digit
surge in trafﬁc in June, passenger
numbers at Dubai International, DXB,
topped 43.7 million in the ﬁrst half of
2018, according to its operator Dubai
Airports.
DXB handled a total of 43,739,105
passengers during the ﬁrst half, up 1.6
percent compared to 43,054,268
passengers recorded during the
corresponding period in 2017.

Monthly trafﬁc in June surged 11.7
percent to 6,795,492 passengers
compared to 6,084,674 recorded in
June 2017 – thanks largely to the
impact of the Islamic holy month of
Ramadan on trafﬁc last year.
All the major markets registered
robust growth during June with
routes to CIS topping the list with
trafﬁc growing 50.6 percent followed
by Eastern Europe (33.6%), Africa

(20%) and North America (16.9%). In
terms of passenger volume, India was
the top destination country during
the month with 968,931 passengers,
followed by Saudi Arabia (504,968),
the UK (454477), Pakistan (349,633)
and the US (291,391). London topped
the list top city destinations during
the month with 280,941 passengers,
followed by Mumbai (195,213
passengers) and New Delhi (173,820).
Flight movements in June totaled
32,805 up 6.4 percent compared to
30,841 recorded during June 2017.
The year to date ﬂight movements
were down two percent to 201,784
compared to 205,998 recorded
during the ﬁrst six months of 2017.
Dubai International handled a total
of 214,612 tons of cargo during June,
a marginal contraction of 0.5 percent
compared to 215,668 recorded
during the month last year. The year
to date cargo totaled 1,268,161 tons,
compared to 1,302,911 tons, down 2.7
percent.

Passenger trafﬁc in France airports up despite strikes
PARIS: Despite the French air trafﬁc
control's repeated strikes, Groupe ADP
reported the overall trafﬁc across
airports it operates in Paris grew 3
percent to 49.9 million passengers
during the ﬁrst half of 2018.
The growth drove the Groupe's
revenue to jump by 43.9 percent to
€2,099 million by 43.9 with EBITDA
reaching €815 million in the ﬁrst half of
the year, up 33.6 per cent compared to
2017.
Groupe ADP said revenues from
airport fees such as passenger fees,
landing fees and aircraft parking fees
were up by 4.5 percent to €526 million
during the period.
“Over the ﬁrst half, TAV Airports
posted very good results thanks
notably to the acquisition of Antalya
since May 2018 and the trafﬁc growth
of 17.7 percent. At last, Groupe ADP
follows its long term development
strategy, by preparing the future
terminal T4, an infrastructure allowing
to increase Paris-Charles de Gaulle's
capacity by 35 to 40 million passengers

by 2037,” Augustin de Romanet,
Chairman and CEO of Aéroports de
Paris SA - Groupe ADP, said in a
statement.
“This emblematic, structuring and
ambitious project for the attractiveness of Île-de-France & its territories
will be built in several phases and its
global cost is estimated between €7
billion and €9 billion,” he added.

Last year, Paris Aeroport handled
101.5 million passengers, up by 4.5
percent compared to 2016. Charles de
Gaulle Airport welcomed 69.5 million
passengers while Orly Airport handled
32 million.
European travelers account for
much of the trafﬁc, followed by those
coming from the Middle East, Africa,
North America and Asia-Paciﬁc.
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Abu Dhabi Intl Airport welcomes back Turkmenistan Airlines

ABU DHABI: Turkmenistan Airlines
has resumed its biweekly ﬂights
between Ashgabat International
Airport (ASB) and Abu Dhabi
International Airport (AUH), Abu
Dhabi Airports announced.
Saoud Al Shamsi, Acting Chief
Commercial Ofﬁcer of Abu Dhabi
Airports, said the resumption of ﬂights
is a positive development for both
cities' strategic economic goals.
“The resumption of Turkmenistan
Airlines' ﬂights to Abu Dhabi reﬂects
the city's status as a key destination

and transit hub for
b u s i n e s s a n d l e i s u re
travelers, as well as our
own commitment to
deploying world-class
smart travel solutions,
relaxing lounge spaces,
and attractive retail
offerings,” Al Shamsi was
quoted as saying in the Emirates News
Agency WAM.
Al Shamsi added the additional
service is part of Abu Dhabi Airports'
strategy to attract new airlines that will
support tourism growth in Abu Dhabi.
“These ﬂights are forecasted to
attract around 20,000 passengers
annually between the two cities, which
will extend an oppor tunity to
passengers between Abu Dhabi and
Ashgabat to experience a convenient
and entertaining travel experience

through Abu Dhabi
experience through Abu Dhabi
International Airport, and enjoy what
Abu Dhabi has on offer as a leading
destination for leisure and business,”
he said.
Ekayev Shohrat, Representative of
Turkmenistan Airlines in the UAE, said,
"We are delighted to be working again
with Abu Dhabi Airports to resume our
twice-weekly ﬂights to the UAE's
capital. The ﬂights play a key role in
our growth strategy and are designed
to increase interconnectivity between
both destinations. We look forward to
welcoming business and leisure
travelers aboard Turkmenistan
Airlines."
Turkmenistan Airlines will operate
the twice a week ﬂights every Friday
and Sunday using a Boeing 737-800
aircraft.

Singapore launches 'Changi Stopovers' program
SINGAPORE: In a bid to entice
more transit tourists to explore
Singapore, the Changi Airport Group
has launched the “Changi Stopovers”
program which gives travelers
stopover holiday when they visit
Southeast Asia or while on route to a
long-haul destination.
“ C h a n g i St o p o v e r s ” w i l l b e
promoted jointly by CAG and the
Singapore Tourism Board (STB) to
overseas travelers. A stopover is
deﬁned as a layover longer than 24
hours and where the stopover city is
not the passenger's ﬁnal destination.
Under the program, passengers
who book a stopover package on the
Changi Stopovers website
(www.changiairport.com/stopovers)
will enjoy complimentary one-way
airport-hotel transfer (by coach) and a
m o b i l e S I M c a rd w o r t h S $ 1 0 .
Packages are available from S$63 per
person.
More than 100 airlines operate at
Changi, connecting Singapore to
some 400 cities in about 100 countries

and territories worldwide.
Transfer passengers currently make
up about 30% of Changi Airport's total
trafﬁc, with passenger movements
from Australia and India registering as
top contributors to transfer trafﬁc at
Changi. Last year, more than 1.1
million passenger movements were
registered on Changi's top transfer
route between Australia and India.
While beneﬁting passengers, the
program also strengthens Changi
Airport's position as a regional hub of

choice, enhancing trafﬁc for CAG's
airline partners.
“ This program is par t of our
continued efforts in strengthening
offerings at Changi Airport, and to
sustain and attract passengers who
choose to stop over in Singapore. We
are also working with our airline and
travel trade partners to offer this
stopover program via their sales
channels in the coming months,” said
CAG's Vice President for Passenger
Development Peh Ke-Wei.
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Volga-Dnepr picks Ogiermann
as new senior vice president for operations

Ulrich Ogiermann
LONDON: Ulrich Ogiermann has
joined Volga-Dnepr Group as Senior
Vice President for Operations and
Deputy General Director for Cargo

Logic Management, a company
subsidiary, reinforcing the strategy of
building an international cargo airlines
group.
Ogiermann will be responsible for
the implementation of Volga-Dnepr's
international cargo airlines group
strategy, aimed at realizing the
synergistic effects of strategic
partnerships between airlines to
guarantee high-end and cost-efﬁcient
solutions for the group's global
customers.
He will manage control of the
airlines' annual operational results and
operational standards compliance, as
well as network synergy under the
strategic partnerships, and
international team development.
“We are delighted that Ulrich has

joined our international team and
believe his knowledge and
experience will bring synergies within
our network of airlines to new levels,”
said Alexey Isaykin, President of
Volga-Dnepr Group.
Ogiermann has more than 25 years
of experience in the air cargo
industry and is a highly respected
airline executive. From 2012 to 2017,
he was Chief Cargo Ofﬁcer for Qatar
Airways and, between 2003 and
2011, held the position of President
& CEO of Cargolux Airlines, which he
had joined in 1998.
Ogiermann has been a member of
IATA Cargo Committee for many
years and served as Chairman of The
International Air Cargo Association
(TIACA) in 2009 and 2010.

B&H boosts global strategic plan with
key appointments in Oceania
MELBOURNE: B&H Worldwide,
the award winning leader in
aerospace logistics, has made two
key appointments in the Oceania
region recently.
Colin Kaltner becomes Head of
Operations and Sita Tauakipulu takes
on the role of Commercial Accounts
Manager based in Auckland, New
Zealand. Both had previously worked
for B&H and are now returning to the
company in these senior positions.
Designed to further boost the
leadership of its operational
capabilities, where it sets marketl e a d i n g s t a n d a rd s , t h e s e n e w
management appointments will
build the company's expertise and
provide renewed focus to its services
in the region, B&H said.
Kaltner started his career at B&H in
London in 2000 before moving to the
B&H Los Angeles ofﬁce where he was
Operations Manager. From there he
went on to B&H Australia where he
held an operational and commercial

account management role.
In 2016 he left to take up a position
at Jetstar Airways as freight manager
before re-joining B&H this month.
B&H's teams in Melbourne, Sydney
and Auckland will now report to
Kaltner.
" C o l i n's a e r o s p a c e l o g i s t i c s
experience over the last 15 years
coupled with his in-depth
commercial knowledge will be a
wonderful asset to the company and
provides a great example of the
career opportunities that exist at
B&H. It truly demonstrates the
business' commitment to
developing our people and our
investment in the Oceania region,"
says B&H Worldwide CEO Stuart
Allen.
Also returning to B&H is
Tauakipulu who previously worked in
the operations team in New Zealand.
In her new position, she takes on
strategic account management
across the country where she is

Colin and Sita
looking forward to the challenge of
fur ther building solid business
relationships with existing
customers, prospects and business
partners.

TECHNOLOGY

$1
trillion
investment needed
by 2040 to close the
connectivity gap
GENEVA: At least US$1 trillion may
be needed by 2040 to close the
connectivity gap between the
developed and developing countries
to enable them to actively participate
in an increasingly digital world
economy.
Best-connected users beneﬁt from
internet capacity that is 200 times
greater than that of the worstconnected in parts of Africa and Asia.
Those left behind will not beneﬁt from
many of the productivity innovations
brought by the Fourth Industrial
Revolution, according to a new report.

Closing that gap is not a
matter of technology. The
technical solutions are
available and time-tested.
What's needed to help
countries improve their
internet infrastructure are
new sources of ﬁnancing
and various types of
ﬁnancing models. By 2040,
closing the connectivity gap
will require a $1 trillion
investment.
The report on Financing a ForwardLooking Internet for All, produced in
collaboration with The Boston
Consulting Group, provides countries
and companies with a framework to
think through emerging internet
inclusion issues. It details six

infrastructure-ﬁnancing tools and
strategies that countries can
implement to increase internet
adoption and avoid a widening of the
internet capacity gap.
An analysis of the economics of
internet infrastructure in 28 countries
shows investment payback from six to
24 months. It also shows how
decision-makers could factor broader
social and economic returns into
traditional rate-of-return calculations,
to open untapped sources of capital
for internet infrastructure.
According to Houlin Zhao,
Secretary General of the International
Te l e - c o m m u n i c a t i o n s U n i o n ,
"Redesigning business models to
reﬂect the rapid evolution in techn o l o g i e s i s v i t a l to p ro v i d i n g
connectivity to over half the world's
population, who do not currently have
regular internet connectivity. This is an
issue across industries."
Economic growth depends not only
on providing connectivity, but also
sufﬁcient internet capacity and quality

to foster innovation and support
advanced use.
"Investment in internet infrastructure will help create more equal
societies in the future. It is important
that decision-makers become aware
of the new models of ﬁnancing
presented in the report,” said Eric
White, Project Lead, Internet for All,
World Economic Forum.
When more people use the internet
their countr y's gross domestic
p r o d u c t g r o w s a c c o r d i n g l y.
Nevertheless, internet providers are
reluctant to invest as needed for
network expansion & upgrades in
many areas.
As a result, many regions lack
coverage or capacity that could foster
growth of GDP. From the perspective
of effective internet infrastructure
ﬁnancing, the repor t proposes
looking at the impact on society as a
whole. This novel approach can attract
a new set of investors and help close
the internet infrastructure investment
gap. WAM

The report's analysis of 28 countries shows that the
returns to society exceed infrastructure-related
investment in a period of six to 24 months. Moreover, the
magnitude of the payback can be phenomenal, even in
developed countries. In Ireland, for example, an
investment of $2.7 billion could increase GDP by $3.9
billion to $10.2 billion, with payback in less than one year.
In Germany, a $47.3 billion investment in ICT infrastructure
results in GDP growth of up to 1.8 times the investment.
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UPCOMING

EVENTS
Air Cargo Forum 2018 Toronto
TIACA's International Air Cargo Forum and
Exhibition is the premier air cargo industry event.
Over 4,000 air cargo decision makers and more
than 300 exhibitors from around the world gather
at ACF to network and address current industry
challenges and opportunities. The ACF is a costeffective way to network and showcase your
business to thousands of leaders and buyers from
across the entire air cargo supply chain.

Toronto, Canada I www.aircargoforum.org

October 16-18, 2018

Airport Solutions Dubai

Tilog-Logistix 2018

IATA Global Fraud
Prevention

Airport Solutions Dubai is a 2-day event being
held from 4th November to 5th November 2018 at

The Most Comprehensive Exhibition on Logistics
Service Providers & Intralogistics Technologies &
Solutions for ASEAN+6, the Tilog-Logistix 2018,
will be held in August in Bangkok, Thailand, in
partnership with the Department of International
Trade Promotion, Ministry of Commerce and Reed
Tradex Company Limited.
Under the theme, “ASEAN Logistics Solutions CLMVT Sourcing Partners”— the event will serve
as the center to promote trade capacity and
competitiveness for logistics professionals in
ASEAN especially Thailand and the CLMV
countries through technology presentation of 415
global brands from 25 countries.

BITEC 88 Bangna Trad Road Khwaeng Bang
Na, Bangna I Bangkok, Thailand

August 29-31, 2018

The IATA Global Fraud Prevention Event brings
together payment fraud prevention experts from
all the regions worldwide from several verticals of
the air travel industry. The second edition of this
event is organized in collaboration with the IATA
World Financial Symposium (WFS) & some parts
of the Registration process may be common.

Madrid Marriott Auditorium Hotel &
Conference Center I Madrid, Spain

the Jumeirah Beach Hotel in Dubai, United Arab
Emirates. This event is a unique in attracting the
entire airports & aviation buying chain from
manufacturers, airport operators, developers,
regulators, and investors, through to end users.

Jumeirah Beach Hotel, Dubai, UAE
www.10times.com/airport-solutions

November 4-5, 2018

September 17-18, 2018

2018 FIATA World Congress
FIATA, the global voice of freight logistics uniting
the freight forwarding industry worldwide and
improving the quality of services rendered by
freight forwarders globally, will bring together
industry stakeholders in New Delhi in the 2018
FIATA World Congress.
Studies have estimated that India can save up to
US $45 billion if logistics costs are brought down
to 9% of the country's GDP as is the case in other
developing countries, thereby, making domestic
goods more competitive in global markets.

New Delhi, India

September 25-29, 2018

International Transport Logistics
exhibition (logitrans Turkey)
The leading trade fair for transport logistics in the
Eurasian region will be held once again in Turkey
on November 12-14 with a professional platform
for presenting innovative logistics solutions with
latest update on market developments to grow
your business and create new opportunities. This
event will gather logistics and supply chain
executives from Europe, North Africa, the Middle
& Far East and CIS countries.

Istanbul Turkey

November 12-14, 2018

To view Career in Aviation Industry visit:
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